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Every  September, 
Boston  turns  18. 


Students.  243, 566 
of  them. 

With  46  colleges  and 
universities,  Boston  has 
the  largest  student  popu¬ 
lation  in  the  country. 
And  when  the  annual 
migration  hits,  the  per¬ 
sonality  of  the  city  shifts 
ovemi^t  The  pace  picks 
up -and  so  does  business. 


Stores,  shops  and  restau¬ 
rants  overflow.  Clubs  and 
concert  halls  burst  back 
from  summer  doldrums. 

There  are  problems, 
too.  Overpacked  parking 
lots,  crowded  subways, 
too-loud  stereos  and  too- 
long  parties.  But  most  of 


the  locals  are  tolerant - 
and  a  little  nostalgic. 

In  most  cities,  it’s 
hard  to  remember  being 
young. 

In  Boston,  it’s  hard 
to  forget. 
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Betty  Kinser 
has  a  breezy, 
back  home  style 
of  writing 


Result:  pen  pals 

by  the  thousands 
wherever  her  columns 
appear . 


Forty  million  U.S. 
housewives  have 


sewing  machines 


Readers,  thousands 
of  them,  rely  on 
Betty  Kinser's 
two  columns' per 
week  for  advice 
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A  love 
story. 


7-11 — Southern  Circulation  Managers  Association,  Hyatt  Regency, 
Knoxville,  Tenn. 

13-15— Mid  America  Newspaper  Conference,  Rock  Lane  Lodge,  Branson, 


13- 15— Pennsylvania  Newspaper  Publishers  Association,  classified  clinic, 

Sheraton  Inn,  Greenburg,  Pa. 

14- 15 — New  York  State  Production  Conference,  Holiday  Inn,  Saratoga 

Springs,  N.Y. 

14-17 — Midwest  Newspaper  Advertising  Executives  Association,  San  An¬ 
tonio,  Texas. 

19- 20— Newspaper  Comics  Council,  Loews  Anatole,  Dallas. 

20- 21 — Allied  Pubiishers,  Alderbrook  Inn,  Hood  Canal,  Union,  Wa. 

20- 22 — Interstate  Advertising  Managers  Association,  Pocono  Hershey 

Resort.  White  Haven,  Pa. 

21- 23— illinois  Newspaper  Production  Conference,  Clock  Tower  Inn, 

Rockford,  III. 

21- 23— Western  Newspaper  Production  Conference.  Disneyland  Hotel, 

Anaheim,  California. 

22- 23 — Ad  Executives  of  Ohio  Daiiy  Newspapers,  Marriott  Inn,  Columbus. 

23- 25 — Central  States  Circulation  Managers  Association,  Clock  Tower 

Inn,  Rockford,  III. 

23-25— Suburban  Newspapers  of  America,  circulation  conference.  Crown 
Center,  Kansas  City,  Mo. 

23-27 — American  Association  of  Sunday  and  Feature  Editors.  Washington 
Piaza,  Seattle,  Wa. 

25- 28 — National  Conference  of  Editorial  Writers,  The  Pointe,  Phoenix. 

26- 28 — Pennsylvania  Newspaper  Publishers  Association,  Sheraton  Valley 

Forge  Hotel,  King  of  Prussia,  Pa. 

27- 30 — New  York  Press  Association-New  England  Press  Association, 

Lake  Morey  Inn,  Fairlee,  Vt. 

27-30— New  England  Associated  Press  News  Executives  Association, 
Sheraton  Inn  and  Conference  Center,  Lebanon,  New  Hampshire. 

27- 30 — Women  in  Communications,  Inc.  Sheraton  Hotel,  Dallas,  Tex. 

28- 30 — Maryland-Delaware-D.C.  Press  Association,  Carousel  Motel, 

Ocean  City,  Md. 

28- 30 — New  England  Newspaper  Production  Conference,  Dunfey's, 

Hyannis,  Cape  Cod,  Mass. 

29- Oct.  2 — Inter-State  Circulation  Managers  Association,  Pocono  Manor, 

Pocono  Manor,  Pa. 

30- Oct.  5— Newspaper  Food  Editors  Conference,  Drake  Hotel,  Chicago. 

OCTOBER 

7-9 — Ohio  Circulation  Manager's  Association,  Holiday  Inn,  Perrysburg. 
7-10 — United  Press  International's  EDICON,  Galleria  Plaza  Hotel,  Hous¬ 
ton,  Texas. 

7-13 — National  Newspaper  Week 
13 — International  Newscarrier  Day 
9-12 — Advertising  Media  Credit  Executives  Association,  Town  &  Country 
Hotel,  San  Diego,  Calif. 

11-13 — Suburban  Newspapers  of  America  Ad  Conference,  Detroit  Plaza. 
11-13 — New  York  State  Dailies  Advertising  Managers  Bureau,  Americana, 
Albany,  N.Y. 

11-14 — New  Mexico  Press  Association,  The  Inn,  Farmington,  N.  Mex. 
14-16— Action  Line  Reporters  Association,  Key  Bridge  Marriott,  Washing¬ 
ton,  D.C. 

14- 16— Inland  Daily  Press  Assoc,  annual  meeting,  Drake  Hotel,  Chicago. 
13-17 — Northeast  Classified  Advertising  Manager's  Association  Confer¬ 
ence,  Holiday  Inn.  Grand  Island,  N.Y. 

15- 19 — Inter  American  Press  Association,  Four  Seasons  Hotel,  Toronto. 

16- 19— Associated  Press  Managing  Editors.  Williams  Plaza,  Tulsa,  Okla. 
20— Atlanta  Seminar  on  Photojournalism,  Atlanta  Press  Photog¬ 
raphers  Association,  The  Stadium  Hotel. 

21-27 — National  Press  Photographers  Association.  Flying  Short  Course: 
Oct.  21,  Atlanta,  Stadium  Hotel;  Oct.  22,  Washington,  D.C. 
Shoreham  Americana  Hotel;  Oct.  24,  Minneapolis.  Radisson  Hotel 
Downtown;  Oct.  25,  University  of  Washington,  Seattle;  Oct.  27, 
Los  Angeles.  Biltmore  Hotel. 

21-27 — World  Association  of  Women  Journalists  and  Writers.  Caribe  Hil¬ 
ton.  San  Juan,  P.R. 


The  children  were  handicapped,  abused,  retarded, 
emotionally  disturbed,  blind.  But  each  had  a  greater 
problem. 

Each  needed  love.  A  family. 

Now,  thanks  to  a  reporter’s  caring,  the  response  of 
readers  and  a  newspaper’s  commitment  to  helping  its 
community,  many  of  those  children  have  found  love, 
acceptance  and  a  family. 

Once  a  month  for  two  years,  St.  Petersburg  Evening 
Independent  reporter  Marilyn  Brown  has  told  the  story 
of  a  child  with  unusual  adoptive  needs.  There  was  10- 
year-old  Kristin,  pathetically  thin,  pale  and  epileptic.  And 
John  Paul,  5,  black  and  —  due  to  severe  abuse  as  an 
infant  —  blind  and  retarded.  Lori,  11,  a  victim  of  cerebral 
palsy,  had  been  in  foster  homes  since  she  was  a  baby. 

Each  of  these  and  nine  other  youngsters  Brown  has 
written  about  have  been  adopted  and  now  can  smile  at 
dramatically  improved  odds  in  life.  Only  paperwork 
stands  in  the  way  in  other  cases,  though  some  children 
have  not  yet  found  permanent  homes. 

Social  workers  say  the  Evening  Independent  series 
has  resulted  in  numerous  other  adoptions,  too,  and  an 
adoption  agency  figures  new  permanent  homes  will 
save  taxpayers  $l-million  in  foster  care  costs  during 
a  one-year  period. 

Because  a  reporter,  her  readers  and  her  newspaper 
care,  children  with  special  needs  have  a  new  chance 
for  happiness. 

In  the  words  of  one  mother,  “Life  is  just  better  all  the 
way  around.” 
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Our  list  of  "  ^♦T  // 

national  and  ^  ^  Xv 

regional  advertisers 

reads  like  a  Who’s  Who  of  ^\W/ 
the  country’s  best— some  90  top  \  % 
names  like  Procter  &  Gamble,  Vy 

Ralston  Purina,  Cutty  Sark,  Nestle, 

Philip  Morris,  Ford.  Folger’s,  Eastern 
Airlines,  TWAand  Smirnoff.  Plus  all  the 
best  St.  Louis  market  names,  too.  The 
brand  managers  and  agency  people 
who  placed  advertising  for  these  com¬ 
panies  will  tell  you  The  Third  Newspaper 
gets  results  for  one  reason:  it  is  well 
read.  In  fact,  a  series  of  independent 
research  studies— including  one  con¬ 
ducted  under  the  jurisdiction  of  the 
Advertising  Research  Foundation— con¬ 
firm  our  high  and  intensive  readership. 


Jsf if y  Mi*-  already  know 

^  y  we’re  tops  in  circu- 

K  A  lation— now  a  total  of 

(vi  28  suburban  papers  with 
^  ^ 754,294*  (more  than  two 
f  //j  ^  times  bigger 

than  the  evening  daily’s 
252,198t  and  the  morning 
/  daily’s  271,248t);  tops  in 

^  food  lineage— over  five 

times  that  of  both  dailies  com- 
bined;  first  in  suburban  advertising; 
and  first  in  local  news  and  sports. 
Reserve  your  space  now  with  The  Third 
Newspaper.  And  fly  with  some  famous  names. 

'C.A.C.  Audit  9  30  78  for  27  Suburban  Newspapers,  709,934: 
plus  our  new  28th  newspaper.  The  Alton  Citizen,  44,360, 
Publisher  s  Statement  subject  to  C,A,C,  Audit, 
tABC  9  30  78 


Suburban  Neurspapers 
of  Greater  St.  Louis 

The  Third  Newspaper 

That’s  First  in  St.  Louis 

North  Office:  9320  Lewis  &  Clark  Blvd.,  St.  Louis,  MO  63136  (314)  868-8000 
South  Office:  7020  Chippewa,  St.  Louis,  MO  63119  (314)  481-1111 


A  delightful  baby-holding  shot  of  Rosalyn  Car¬ 
ter  and  daughter,  Amy,  as  the  Carters  arrived 
in  the  Twin  Cities.  (Tim  Murphy,  UPl) 


Photo  Assignment: 
Down  the  river 
on  the  Delta  Queen 

After  the  Associated  Press  and  United  Press  Interna¬ 
tional  declined  to  assign  their  staff  photographers  to 
President  Jimmy  Carter’s  vacation  aboard  the  Delta 
Queen,  the  “too  restrictive’’  photo  ground  rules  were 
amended  (E&P,  August  18). 

So,  on  board  went  AP’s  Barry  Thumma  and  UPI’s 
Tim  Murphy,  both  Washington  based,  for  the  trip  down 
the  Mississippi  River  from  St.  Paul  to  St.  Louis. 

The  photographers  were  spelled  along  the  river  bank 
from  lock  to  lock  and  town  to  town  by  other  wire  photog¬ 
raphers  who  leapfrogged  picking  up  film,  rushing  to 
dark  rooms  and  transmitters,  writing  captions,  and  also 
covering  on-land  activities. 

There  was  much  baby-hugging,  speech  making,  danc¬ 
ing,  jumping  ashore,  waving,  inspecting  paddle  wheels, 
and  even  a  barefoot  informality  photo  opportunity — and 
naturally  a  steam  calliope  stint  duly  recorded — ^with  ex¬ 
cerpts  shown  here. 

All’s  well  that  ends  well,  in  photo  opportunities  or 
otherwise,  and  the  two  wire  service  photographers  man¬ 
aged  a  close-up,  informal  look  at  the  First  Family  in  a 
varied  round  of  activities  and  situations. 

— Lenora  Williamson 


Company  picnic  speech  at  Prairie  du  Chien  ob¬ 
viously  isn't  Amy  Carter's  favorite  way  of  spend¬ 
ing  her  summer  vacation.  (Tim  Murphy,  UPl) 


The  photographers  duly  recorded  the  early 
morning  jogging  and  respites  at  various  locks. 
White  House  Doctor  William  Lukash  is  in  the 
background.  (Barry  Thumma,  AP) 
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Rockwell ‘Goss 

ENGINEERING 


The  people  you  see  here  are  mem¬ 
bers  of  the  Rockwell-Goss  research 
and  engineering  team.  They're  the 
brains  behind  a  lot  of  breakthroughs 
in  print  production.  Rockwell-Goss 
has  more  than  350  engineers,  all  tops 
in  their  field.  That  gives  us  more 
R&E  strength  than  any  other  web 
offset  press  and  mailroom  equipment 
manufacturer  in  the  world. 

Reinforcing  that  strength  are 
two  of  the  most  accomplished  high- 
technology  resources  in  the 
world:  Rockwell  International’s 
corporate-wide  profusion  of 
scientists  and  engineers,  and  the 
Rockwell  Science  Center.  In  addi¬ 
tion,  dialog  with  the  largest  customer 
installation  base  in  existence  and 


With  ever-better  presses,  mailroom 
equipment,  material  handling  sys¬ 
tems  and  overall  print  production 
systems. 

What’s  ahead  for  newspaper 
production  technology?  More  pro¬ 
ductivity  and  profitability  for  you 
—  from  Rockwell-Goss. 

Graphic  Systems  Division, 
Rockwell  International,  3100  South 
Central  Avenue,  Chicago,  IL  60650. 
Phone:  312/656-8600. 


with  industry  organizations  provides 
our  R&E  team  with  valuable  insights 
into  the  needs  of  both  publishers 
and  pressmen. 

Part  of  our  R&E  team  concen¬ 
trates  on  current  equipment  and  pro¬ 
cesses,  and  part  on  the  next  genera¬ 
tion  of  equipment.  Between  them, 
they’re  probing  everything  from 
Surface  Energetics  to  satellite  trans¬ 
mission  techniques.  Metallurgical 
advances  to  microfiche.  Sensors 
to  computer-controlled  systems. 
Lighter  weight  materials  to  lasers. 

The  goal:  to  anticipate  future 
needs  and  respond  accordingly. 


Rockwell 

International 


..where  sderce  gets  down  to  business 


r 


Editor  &  Publisher 

THE  FOURTH  ESTATE 

Robert  U.  Brown,  President  and  Editor  James  Wright  Brown 

Ferdinand  C.  Teubner,  Publisher  Publisher,  Chairman  of  the  Board,  1912-1959 


Charter  Member 
Audit  Bureau 
of  Circulations 
Member  American 
Newspaper 

Publishers  Association 


ABP 


6  mo.  average  net  paid  June  30.  1979 — 25,375 


A  meeting  of  experts 

The  State  Department  of  the  United  States  and  the  press 
of  this  country  will  be  placed  in  an  embarrassing  position  at 
a  UNESCO  meeting  planned  for  Washington,  D.C.,  Nov.  6-9. 

Thirty-five  “experts  in  the  field  of  communication  and 
development”  have  been  invited  to  attend  this  conference  to 
explore  ways  of  improving  technical  cooperation  and  to 
create  self-reliant  communications  systems  in  the  develop¬ 
ing  world. 

Representatives  of  media  are  not  considered  “experts”, 
apparently,  and  the  State  Department  has  aquiesced  in 
UNESCO’s  decision  not  to  permit  their  attendance. 

It  was  in  1976  that  the  Soviet  Union  with  the  support  from 
a  number  of  developing  countries  proposed  the  “Draft  Dec¬ 
laration  on  Use  of  Mass  Media”  which  first  came  before 
UNESCO  that  year.  The  free  press  of  this  country  took  note 
of  it  when  the  State  Department  didn’t.  Representatives  of 
the  U.S.  press  attended  numerous  UNESCO  meetings 
around  the  world,  some  of  which  the  State  Department 
didn’t  attend,  and  finally  prodded,  provoked  and  embar¬ 
rassed  our  government  into  paying  attention. 

As  a  result,  the  U.S.  government  sent  its  first  strong  dele¬ 
gation  to  the  Nairobi  meeting  two  and  a  half  years  ago 
where  the  Soviet  machine  was  derailed,  and  then  to  Paris 
last  year  where  a  more  reasonable  proposal  was  approved. 

Approval  of  the  final  resolution  in  Paris,  which  was  ac¬ 
ceptable  to  delegates  representing  the  free  world,  was 
brought  about  partly  by  a  major  policy  statement  on  behalf 
of  the  U.S.  government  that  it  would  cooperate  to  improve 
the  flow  of  international  communications  and  to  strengthen 
communication  structures  and  systems  in  developing  coun¬ 
tries.  The  U.S.  and  other  delegations  realized  they  had  to  do 
something  to  foster  improvement  rather  than  just  oppose 
any  change  in  world  communications. 

The  dollar  figure  discussed  at  that  time  as  a  starting  point 
for  such  an  international  relief  effort  was  $24  million.  The 
meeting  in  Washington  is  designed  to  discuss  that  proposal, 
where  the  money  is  coming  from  and  what  should  be  done 
with  it. 

If  these  decisions  are  going  to  be  left  up  to  the  political 
sector  represented  by  those  35  “experts,”  the  movement 
within  UNESCO  to  hamstring  the  world’s  press  and  world 
communications  is  going  to  be  right  back  where  it  started 
three  or  four  years  ago. 

It  seems  to  us  our  government  should  face  up  to  its  com¬ 
mitments  to  support  freedom  of  information  around  the 
world  and  force  UNESCO  to  admit  representatives  of  media 
as  participants  at  the  forthcoming  meeting.  They  know 
more  about  the  subject  than  the  government-controlled 
“experts.” 
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Letters _ 

PRINTING  MUSEUM 

There  are  a  number  of  museums  for 
the  printing  and  newspaper  industries 
both  in  the  United  States  and  in  Europe. 
No  single  one  seems  to  have  emerged  as 
the  preeminent  museum  resource  to  pre¬ 
serve  the  heritage  of  these  two  important 
industries. 

Everyone  applauds  supporting  such  an 
endeavor.  It  is  hard  not  to  be  in  favor  of 
such  a  development.  It’s  almost  like 
being  against  motherhood.  Eagle  scouts 
and  apple  pie. 

The  problem  begins  to  become  clear 
when  someone  asks  how  much  will  it 
cost  to  build  such  a  museum  and  to  oper¬ 
ate  it,  and  where  is  the  money  coming 
from. 

The  proposal  surfaces  in  the  commer¬ 
cial  printing  industries  about  every  five 
or  so  years.  Everybody  is  in  favor  of  it 
but  nobody  wants  to  lead  the  effort  as 
soon  as  they  realize  the  costs  involved.  It 
then  quietly  disappears  from  the  scene 
only  to  emerge  as  somebody  else’s  pro¬ 
posal  five  years  later. 

Before  we  start  another  museum,  it 
seems  logical  to  me  that  interested  indi¬ 
viduals  from  such  organizations  as  the 
American  Newspaper  Publishers  As¬ 
sociation,  Printing  Industries  of 
America,  National  Association  of  Print¬ 
ers  and  Lithographers,  American  Insti¬ 
tute  of  Graphic  Arts,  American  Printing 
History  Association,  and  the  like,  gather 
together  to  determine  truly  the  interest  of 
these  industries  in  such  a  museum,  to 
determine  whether  existing  organiza¬ 
tions  such  as  the  Smithsonian  already 
suitably  serve  this  purpose  and,  based  on 
these  determinations,  seek  answers  as  to 
whether  industry  support  and  endeavor 
should  support  existing  institutions  or 
support  a  new  and  possibly  better  one. 

John  A.  Burgess 
(Burgess  is  director,  marketing  depart¬ 
ment,  Graphic  Arts  Technical  Founda¬ 
tion,  Pittsburgh,  Pa.) 

OLDTIMER’S  VIEW 


CLAIMS  UNTRUTHS 

We  feel  we  must  bring  up  some  un¬ 
truths  in  your  article  (E&P,  April  14)  by 
Andrew  Radolf,  in  view  of  The  Adver¬ 
tiser  now  using  the  article  as  a  local  sales 
tool. 

Mr.  Radolf  s  account  of  Clay  Felker 
acquiring  The  Advertiser,  which  had 
been  for  sale  since  1977,  reads  like  an 
advertisement. 

In  1976,  The  Advertiser  spot  mailed 
some  markets,  but  never  to  the  extent  of 
75%.  In  checking  with  the  local  post  of¬ 
fices  in  these  areas  we  found  very  few 
copies  being  mailed  at  all.  Previously  to 
it  being  sold  by  Mr.  Watkins,  and  since. 

Mr.  Kliger’s  statement  that  no  paper 
covered  more  than  50%  of  their  respec¬ 
tive  markets  shows  us  he  is  misinformed 
about  his  competition.  Each  of  the  3  pa¬ 
pers  in  Solano  County  has  no  less  than 
65%  penetration  in  their  markets,  and 
some  as  large  as  85%.  True,  there  are  3 
other  shoppers  in  the  county.  The  Daily 
Republic’s  (Green  Sheet)  being  senior, 
now  over  23  years  old. 

The  fact  that  the  previous  owner  was 
forced  by  the  courts  to  sell  the  publica¬ 
tion  may  have  misled  Mr.  Felker’s  be¬ 
lief  in  the  circulation  and  ad  revenues  the 
shopper  claimed  to  have  had.  Mr. 
Kliger’s  claim  to  have  a  comer  on  the 
automobile  linage  is  not  tme  and  perhaps 
stems  from  the  fact  that  the  publication 
trades  out  much  of  this  linage,  a  policy 
not  inherent  with  newspapers.  We 
charge  for  every  blessed  inch,  and  pur¬ 
chase  our  company  vehicles  locally. 

We  have  always  felt  Editor  &  Pub¬ 
lisher  an  asset  to  the  newspaper  indus¬ 
try,  and  still  do,  but  the  aforementioned 
article  was  not  only  inaccurate  and  mis¬ 
leading,  but  a  free  direct  sales  pitch  to 
the  local  communities  involved. 

John  Taylor 

Ed.  Note:  This  letter  referring  to  the 
April  14  article,  was  dated  August  21. 

(Taylor  is  ad  director  of  the  Fairfield 
(Calif.)  Daily  and  Surulay  Republic  and 
the  Green  Sheet-Shopping  News  combi¬ 
nation.) 


CONFUSED 

Henry  Lee’s  story,  “Dairy  farmer 
tries  journalism’’  in  the  Aug.  18  issue  of 
E&P  confused  me  just  a  little. 

Lee  quotes  2()-year-old  Milly  Bess 
Richardson  as  saying  she  left  college 
journalism  “for  another  love — dairy 
farming.’’ 

But  he  also  says  that  she  hocked  her 
herd  of  12  Angus  cattle  to  obtain  the 
capital  to  start  a  new  non-daily  newspa¬ 
per. 

If  she  were  trying  to  dairy  farm  with  12 
Angus  cows,  it’s  small  wonder  she  was 
looking  for  something  else  to  do.  They 
just  simply  are  not  designed  to  give  much 
milk,  because  they  have  been  carefully 
bred  for  meat  production  for  at  least  the 
last  300  years. 

Most  likely,  though,  Mr.  Lee’s  appli¬ 
cation  for  membership  in  the  Newspaper 
Farm  Editor’s  Assn,  will  be  held  up  until 
he  can  tell  one  breed  of  domestic  cattle 
from  another. 

Robert  Best 
(Best  is  president  and  publisher  of  Best 
Newspapers  In  Illinois,  Inc.,  Sullivan,  III.) 


Short  takes 


“No  matter  what  Lee  Meriwhether 
achieves  as  an  actress,  he’s  always  re¬ 
ferred  to  as  a  former  Miss  America,’’  she 
complains. — Buffalo  (N.Y.)  Courier- 
Express. 

*  *  * 

Trapped  guests  were  seen  banging  on 
widows  and  screaming  after  the  fire 
broke  out  about  3  a.m. — St.  Paul  (Minn.) 
Dispatch. 

^  ^ 

Telephone  Receptionist  for  doctors’ 
office.  Duties  are  to  relay  massages  be¬ 
tween  patients  &  doctors. — Kingsport 
(Tenn.)  Times. 


May  1  add  my  hearsay  to  the  no  doubt 
dozens  of  other  guesses  you  will  receive 
as  to  the  origin  of  the  term  “bulldog.” 

I  have  heard  from  old-timers  in  this 
business  that  back  in  the  days  when 
newspapers  were  newspapers  and 
situated  in  Park  Row  in  New  York,  as 
the  presses  in  the  basements  started  up 
to  speed  on  the  first  edition,  the  noise 
penetrated  to  the  upper  stories  of  the 
buildings  and  resembled  the  growling  of 
a  bulldog.  Thus,  the  term  “bulldog  edi¬ 
tion”  came  into  being. 

Since  I  am  not  an  old-timer  and  I  heard 
this  story  in  those  remote  days  when  I 
was  a  young-timer  from  people  who  were 
old-timers  then,  it  may  be  that  there  is 
some  foundation  to  the  tale. 

Alan  Deitz 
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SPECIAL  BULLETIN 


The  New  York  Times’  crossword 
puzzles  may  be  the  most  delightfully 
difficult  of  them  all — but  it  couldn’t  be 
simpler  to  add  them  to  your  features  list. 

A  phone  call  does  it.  From  then  on — daily 
and  Sunday — your  readers  are  sure  to  become 
addicts  of  Eugene  T.  Maleska’s  ingenious  creations. 
The  Timesf  puzzles  appear  in  well  over  300  papers,  large  and 
small,  across  the  country.  And  no  wonder  that  their  popularity 
continues  to  grow;  readers  soon  realize  that  this  is  the  ultimate 
challenge  in  the  game  of  wit  and  words!  Call  Dan  Barber  or 
Nancy  Hammer  at  (212)  972-1070,  or  Paul  Finch  at  (213)981-9105. 

The  New  York  Tirnes  Syndicatjon  Sales  Corporation,  200  Park  Avenue,  New  York,  N  Y,  10017 
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Our  naked  figures 
put  Cosmopofitan 
toshame. 


kets,too.  Our  44  leading  Michigan  counties  make 
up  the  7th  largest  metro  market  in  America.  We’re 
also  the  8th  largest  market  in  car  sales.  10th  in 
food.  12th  in  liquor.  And  13th  in  apparel. 

That’s  where  we  are.  We  invite  you  to  join  us. 
So  why  not  phone  Booth  today  at  (313)  569-2474. 

— - ^  Or  contact  your  local 

I  L,  .  I  I  \  I  Booth/Newhouse  news- 

4  J  I  I  y  I  .  \  I  paper  representative. 

1  1  4  J  i“\  1  \  I  warning,  though,  ca 

V— I  Our  naked  figures  may  [g 
['  ^  \  embarrass  you. 

1\  1  Booth.  America’s 
1  overlooked 
y  1  market. 


You’ve  got  to  be  pretty  outrageous  to  make  a 
sophisticated  woman  like  Cosmopolitan  blush. 
Especially  when  you’re  America’s  most  over¬ 
looked  market. 

But  it  happened.  When  we  exposed  our 
Boothland  market  figures  to  Cosmo,  the  lovely 
lady  turned  slightly  red.  We  delivered  around 
600,000  adult  female 
readers  in  our 
market.  Cosmo-  \  ( 
politan,  a  scanty  ^1 
96,642.  |\ 

We  travel  in  a  4 
fairly  rarefied 
atmosphere  in 
some  other  mar¬ 


8  exciting  ways  | 

I  (Tiy  media  figures. 


The  secret 
fantasies  o 


Boothland  buyer.  A 
!  Where  to  lunch?  ^ 

i  Mediae  endless  ^ 


ann  atbor  news  •  jackson  citizen  patriot  •  flint  journal  •  saginaw  news  •  boy  city  times  •  muskegon  chronicie  •  grand  rapids  press  •  kalamozoo  gazette 
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E&P 

Every  Saturday  since  1884 

What’s  good  about  America? 


Editor  swamped  by 

What’s  good  about  America?  Plenty,  according  to 
readers  of  the  Fort  Worth  (Tex.)  Star-Telegram. 

In  his  energy  address  to  the  nation  on  July  15,  Presi¬ 
dent  Carter  outlined  a  “crisis  of  confidence”  in  the 
U.S.  and  appealed  to  his  listeners: 

“Whenever  you  get  a  chance,  say  something  good 
about  our  country.” 

Those  words  at  the  conclusion  of  his  speech  sparked 
an  idea  with  Star-Telegram  managing  editor  Phil  Rec¬ 
ord.  Why  not  give  readers  an  opportunity  to  express 
themselves  positively? 

Record  suggested  to  executive  editor  Jack  Tinsley 
that  it  might  be  appropriate  to  use  a  reader  response 
coupon — Peoplegram — which  the  newspaper  fre¬ 
quently  uses  on  the  editorial  page  to  get  response  on 
major  issues. 

Tinsley  was  enthusiastic  about  it  and  decided  to 
publish  the  Peoplegram  on  page  one  of  both  morning 
and  evening  editions  the  next  day. 

It  appeared  in  two  colors,  overprinted  on  an  Ameri¬ 
can  flag  drawn  by  editorial  cartoonist  Harold  Maples, 
and  along  with  an  accompanying  story  by  Tinsley. 

“Here’s  your  chance  to  say  something  good,” 
Tinsley  wrote. 

“Perhaps  this  opportunity  may  light  a  spark  to  com¬ 
bat  the  ‘crisis  of  confidence’  the  president  called  more 
serious  than  the  pervading  problems  of  energy  and 
inflation. 

“Perhaps  this  could  be  the  beginning  of  a  renewal  of 
faith  in  American  values  and  the  country’s  institu¬ 
tions.” 

He  told  the  readers  all  their  replies  would  be  for¬ 
warded  to  the  White  House  after  as  many  as  possible 
were  published. 

The  response  was  good,  but  not  overwhelming. 
Ninety  letters  the  first  day,  475  the  second,  300  the 
third.  By  weekend,  the  letters  had  topped  the  1,000 
mark. 

In  its  Sunday  editions,  one  week  after  the  presi¬ 
dent’s  speech,  the  Star-Telegram  published  a  special 
eight-page  tabloid  with  no  advertising. 

It  was  labeled,  “What’s  good  about  America,”  and 
it  contained  responses  from  approximately  400  read¬ 
ers. 

A  typical  response  came  from  9-year-old  Wendy 
Birmingham  of  Fort  Worth: 

“I  love  our  country  because  I  can  write  to  the  Presi¬ 
dent  and  he  writes  me  back.  And  because  we  are 
free!” 

Other  examples: 

“If  I  were  hungry,  poor,  homeless,  religiously  op¬ 
pressed,  and  foreign-born,  I  and  99  percent  of  my 
countrymen  would  seek  refuge  in  the  United  States  of 
America.” 


patriotic  replies 


Jack  Tinsley,  executive  editor  of  the  Fort  Worth  Star- 
Telegram,  holds  a  copy  of  the  front  page  "Peoplegram" 
which  resulted  in  an  eight-page  tabloid  titled,  "What's 
Good  About  America"  (left).  Managing  editor  Phil  Record 
reads  one  of  more  than  1,000  responses  received  in  a 
four-day  period. 


“Despite  all  our  problems  we  are  still  free  men  in  a 
world  where  freedom  is  the  exception  to  the  rule.” 

The  letters  are  still  coming  in. 

U.S.  House  Majority  Leader  Jim  Wright  of  Fort 
Worth  plans  to  personally  deliver  the  Peoplegram  re¬ 
plies  and  a  copy  of  the  Star-Telegram  special  section  to 
the  President. 

*  *  * 

Tonawanda  (N.Y.)  News  started  a  series  of  reports  on 
America  by  local  residents  in  response  to  President  Car¬ 
ter’s  address. 

Under  the  headline,  “America — Our  country,”  the 
News  runs  a  picture  of  local  residents  and  a  direct  quote 
in  which  the  reader  makes  a  positive  statement  about  the 
United  States. 

“We  thought  this  would  be  one  way  that  the  News 
could  do  its  part  in  complying  with  the  President’s  re¬ 
quest  that  every  American  should  say  something  good 
about  his  country  every  day,”  Dan  Kane,  managing 
editor.  News,  said. 

The  News  has  assigned  a  staffer  to  handle  the  feature. 
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strict  ground  rules  for 
Doonesbury  subscribers 


By  W.F.  Gloede 

Gary  Trudeau,  the  creator  of  the  polit¬ 
ical  protagonist  Doonesbury,  has  ham¬ 
mered  out  an  agreement  with  the  Univ¬ 
ersal  Press  Syndicate  that  will  bring 
major  changes  in  the  way  many  of  500- 
plus  subscribing  newspapers  handle  the 
feature. 

Under  a  contract  signed  late  last  year 
and  currently  entering  the  preliminary 
stages  of  enforcement,  Trudeau  and 
Universal  have  agreed  to  restrict  the 
placement,  maximum  size  reduction, 
content  edition,  and  area  exclusivity  of 
the  comic  strip.  Some  flack  from  Univer¬ 
sal  clients  is  expected. 

The  new  provisions  of  Trudeau’s  con¬ 
tract  will  force  clients  who  have  been 
running  Doonesbury  on  their  editorial 
pages  to  move  it  to  their  comic  sections, 
unless  another  page  can  be  proven  to 
have  higher  readership  levels.  According 
to  Universal  officials,  there  are  small 
numbers  of  clients  who  now  use  the 
comic  as  an  editorial  page  feature. 

Universal  president  John  McMeel  says 
the  reason  behind  the  page  shift  is 
readership — the  strip,  the  syndicate  and 
Trudeau  are  seeking  young,  new 
readership — and  it  is  generally  under¬ 
stood  that  most  new  young  readers  don’t 
read  editorial  pages. 

“We  have  enough  of  a  credibility  prob¬ 
lem  with  young  readers,’’  he  explains, 
“so  why  put  it  where  they  won’t  find  it.’’ 

The  new  provisions  include  restric¬ 
tions  on  the  size  of  the  strip  in  print. 
Under  the  new  agreement,  clients  must 
run  the  strip  at  full  delivered  scale  (44 
pica  width.)  McMeel  expects  some  prob¬ 
lems  with  subscribers  on  that  count,  but 
he  thinks  most  of  the  debate  will  involve 
papers  which  normally  reduce  the  size  of 
their  entire  comic  page  to  save  space. 

Universal  Board  chairman  James  An¬ 
drews  says  he  thinks  the  size  rule  is  im¬ 
peccably  reasonable.  “Let’s  face  it,’’  he 
claims,  “if  you  reduce  it  any  further, 
you’ve  destroyed  the  art  form.’’ 

A  third  provision  prohibits  any  altera¬ 
tion  of  the  original  product  by  the  client. 
If  a  newspaper  does  not  like  what  the 
day’s  strip  says.  Universal  is  advising 
that  the  paper  drop  the  feature  out  of  that 
edition. 

“You  Just  don’t  take  a  person’s  work 
and  change  its  meaning,”  says  McMeel. 
Andrews  agrees,  saying  he  finds  any  al¬ 
teration  of  Trudeau’s  work  “intolerable,” 

When  the  strip  first  began  syndication. 
Universal  had  a  major  problem  with 
editors  who  just  wouldn’t  let  words  like 
hell  and  damn  into  their  newspapers,  so 
they  routinely  edited  them  out  of 
Doonesbury.  That  problem  is  virtually 


non-existent  now,  according  to  the  syn¬ 
dicate,  so  not  much  of  a  flap  about  rule 
three  is  anticipated. 

The  last,  and  possibly  most  controver¬ 
sial  provision  of  the  Trudeau-Universal 
contract  concerns  the  syndication  of 
Doonesbury  in  college  newspapers  in 
areas  where  the  regular  daily  is  a  client. 

“We  want  to  sell  the  colleges,”  re¬ 
ports  McMeel.  Trudeau,  and  the  syndi¬ 
cate  feel  the  college  papers  would  prove 
an  ideal  medium  to  introduce  new  read¬ 
ers  to  Doonesbury.  They  figure  that  the 
students  would  later  follow  Doonesbury 
to  the  daily.  And  the  syndicate,  accord¬ 
ing  to  McMeel,  may  be  willing  to  sell  the 
strip  to  the  colleges  on  a  post  publication 
basis — to  protect  a  daily’s  exclusivity 
rights. 

The  fourth  rule  has  McMeel  a  bit  wor¬ 
ried.  “I  think  that  there  is  going  to  be  a 
problem  there,”  he  says,  “there’s  going 
to  be  resistance.  I’m  sure.” 

The  campaign  of  change  is  yet  in  its 
formative  stages,  according  to  Universal 
officials.  There  will  be  no  formal 
documentation,  says  McMeel,  most  of 
the  changeover  will  be  done  through  con¬ 
ference  with  individual  editors. 

“These  aren’t  the  demands  of  UPS,” 
claims  Andrews,  “we’re  acting  on  behalf 
of  Gary  Trudeau.  We’re  asking  for  as¬ 
sent  to  these  principles,  and  so  far  we’ve 
gotten  it  across  the  board.” 

McMeel  is  a  bit  less  optimistic,  but  he 
also  believes  the  changes  will  be  ac¬ 
cepted  with  minimal  resistance. 
“There’s  got  to  be  some  accommoda¬ 
tion,”  he  says. 


Hartford  Courant 
merger  progresses 

Times  Mirror  Co.,  Los  Angeles,  said  it 
received  436,000  shares,  or  82  percent, 
of  the  outstanding  stock  of  Hartford 
Courant  Co.  under  its  tender  offer  to  buy 
the  newspaper  for  $200  a  share. 

The  offer  expired  August  20.  Times 
Mirror  said  it  will  vote  the  shares  it  holds 
in  favor  of  a  merger  of  the  Courant  into 
Times  Mirror. 

The  holders  of  more  than  five  shares 
will  receive  Times  Mirror  9  percent  in¬ 
stallment  notes  at  the  rate  of  $200  for 
each  share  exchanged.  Holders  of  five 
shares  or  less  will  receive  cash. 

Completion  of  the  merger  is  subject  to 
certain  conditions.  In  addition,  the  Jus¬ 
tice  Department’s  Antitrust  division  is 
investigating  the  acquisition,  although  it 
decided  not  to  seek  a  preliminary  injunc¬ 
tion  to  stop  it  from  going  ahead. 


Sunday  edition 
to  make  debut 
in  New  Jersey 

Camden  (N.J.)  Courier  Post  will  pub¬ 
lish  a  Sunday  A.M.  edition  starting  Sep¬ 
tember  9. 

The  newspaper  will  have  1 1  sections. 
The  first  section  will  feature  heavy  na¬ 
tional,  international  and  New  Jersey 
state  news.  A  highlight  of  the  section  will 
be  its  “Capital  Reports”  page,  reporting 
on  trends  from  Washington,  D.C.,  state 
and  regional  capitals. 

Sports,  the  newspaper’s  second  sec¬ 
tion,  will  have  two  separate  parts,  na¬ 
tional  and  local.  The  first  part  will  con¬ 
centrate  on  professional  and  collegiate 
events.  Local  sports  has  a  ‘second 
cover’  and  will  contain  coverage  of  every 
scholastic  sport  and  every  team  in  the 
South  Jersey  area.  New  features  are  a 
sports  opinion  page,  a  participant  sports 
page  and  an  outdoors  page.  Both  na¬ 
tional  and  local  sections  have  their  own 
agate  scoreboards. 

The  third  section  is  devoted  entirely  to 
South  Jersey  news.  Highlights  include  an 
‘In  Your  Town’  page  of  municipal  news 
and  ‘Currently’  a  full  page  listing  upcom¬ 
ing  regional  events. 

Money,  the  financial  section,  is  one  of 
the  newspaper’s  largest  sections.  It  is 
heavy  on  South  Jersey  financial  news 
and  includes  complete  stock  listings.  A 
page  titled  ‘Chance’  concentrates  on 
stock  market  news,  trends  and  predic¬ 
tions.  It  also  features  a  column  of  Atlan¬ 
tic  City  business  news  called  ‘On  the 
Boardwalk’  with  emphasis  on  New  Jer¬ 
sey’s  gambling  industry  and  a  chart  of 
weekly  gambling  stock  averages. 

A  Style  Section  has  arts  and  fashion 
news,  entertainment  and  travel. 

The  editorial  or  Forum  section  is  heav¬ 
ily  local  in  accent  using  regional  and  staff 
columnists  in  addition  to  syndicated 
material  on  current  events. 

Taste,  a  complete  Sunday  food  sec¬ 
tion,  also  has  a  local  emphasis.  A  ‘Spe¬ 
cialty  of  the  House’  feature  offers  inter¬ 
views  and  recipes  from  chefs  of  leading 
area  restaurants.  Other  offerings  include 
‘Entertaining  on  a  Budget,’  Slim  Gour¬ 
met,  locally  written  wine  and  nutrition 
columns. 

The  final  full-sized  section  is  a  new 
concept  called  ‘How  to’.  If  offers  advice 
for  everything  from  “How  to  Look 
Great”  to  “How  to  survive  the  football 
season.”  Real  Estate  news  is  also  in¬ 
cluded  in  this  section. 

The  Sunday  edition  will  also  have  a 
quarter-fold  television  book,  a  28-strip 
full  color,  full  sized,  comic  section  and 
Family  Weekly  magazine. 

The  Courier  Post  has  been  published 
since  1875.  It  was  purchased  by  the  Gan¬ 
nett  Company  in  1959. 
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Rackets  scandal  gives 
newsroom  morale  a  lift 


(The  following  report  was  written  for 
Editor  &  Publisher  by  David  Seago, 
Tacoma  Sews  Tribune  assistant  city 
editor.) 

On  a  drizzly  April  morning  seven 
years  ago  just  outside  the  city  limits  of 
Tacoma,  Wash.,  an  arsonist  sent  a 
tavern  up  in  flames. 

The  hired  torch  did  more  than  destroy 
a  tavern.  He  touched  off  the  beginning  of 
a  scandal  that  shook  the  county  govern¬ 
ment,  produced  a  three-month-long  rack¬ 
eteering  trial,  caused  the  conviction  of 
the  county  sheriff  on  rackets  charges  and 
rejuvenated  the  county’s  only  daily 
newspaper,  the  Tacoma  News  Tribune. 

The  1972  fire  at  the  South  Tacoma 
tavern,  a  seedy  establishment  that  ca¬ 
tered  to  GIs  from  nearby  Fort  Lewis, 
was  the  first  of  a  series  of  arson  fires  that 
hit  Pierce  County  taverns  and  lounges 
over  the  next  six  years.  Most  of  the  fires 
fit  a  pattern:  they  damaged  businesses 
offering  topless  dancing.  The  signs 
pointed  to  a  rivalry  between  competing 
tavern  owners,  but  no  law-enforcement 
agency  seemed  able  to  crack  the  case. 

News  Tribune  reporter  Marlowe 
Churchill,  who  investigated  the  fires,  fi¬ 
nally  learned  that  federal  undercover 
agents  had  infiltrated  what  they  believed 
was  a  criminal  organization  behind  the 
fires.  The  agents  also  believed  the  or¬ 
ganization,  dubbed  “the  enterprise,”  en¬ 
joyed  protection  from  top  county  law- 
enforcement  officials. 

Last  November  28,  a  federal  source 
tipped  Churchill  that  agents  were  sweep¬ 
ing  up  15  suspects  in  the  case,  and 
county  Sheriff  George  V.  Janovich, 
elected  only  three  weeks  earlier  to  his 
second  four-year  term,  was  one  of  those 
arrested.  Keeping  a  promise  to  Churchill 
in  exchange  for  Churchill’s  previous 
agreement  not  to  jeopardize  the  investi¬ 
gation  with  a  news  story,  the  source  pro¬ 
vided  him  an  advance  copy  of  the  de¬ 
tailed  charges  to  be  filed  in  federal  court 
the  next  morning. 

The  timing  of  the  arrests  in  the  early 
evening  gave  the  newsbreak  to  evening 
broadcast  outlets  and  a  Seattle  morning 
newspaper.  But  the  News  Tribune  re¬ 
sponded  by  calling  in  off-duty  reporters 
and  editors  to  start  work  on  a  full  pack¬ 
age  of  stories  that  ran  the  next  day.  In 
addition,  the  paper  devoted  more  than 
two  full  pages  to  a  verbatim  transcript  of 
the  lengthy  charges,  which  described  in 
detail  the  alleged  activities  of  the  so- 
called  enterprise. 

“The  charges  read  like  a  dimestore 
crime  novel,”  a  TNT  editor  remarked  at 
the  time.  “It  was  miles  and  miles  of  gray 
type,  but  readers  sucked  up  every 
word.” 


According  to  the  government,  a 
former  bailbondsman  and  used-car  deal¬ 
er  named  John  Carbone  had  secretly 
led  a  criminal  enterprise  that  specialized 
in  illegal  gambling,  prostitution,  extor¬ 
tion  and  arson.  Its  activities  centered  on 
several  topless-dancing  taverns  con¬ 
trolled  by  Carbone’s  lieutenants. 

Sometimes  the  ring  engineered  arson 
fires  to  drive  rival  topless  taverns  out  of 
business.  Other  times  the  enterprise’s 
own  taverns  were  torched  for  the  insur¬ 
ance.  And  even  Carbone’s  own  lavish 
waterfront  home  was  torched  and  de¬ 
stroyed,  a  ruse  to  throw  suspicion  away 
from  Carbone,  the  government  charged. 

What  shook  the  county  most  was  the 
government’s  contention  that  Sheriff 
Janovich,  a  51-year-old  father  of  four 
with  29  years  of  service  in  the  sheriffs 
department,  had  accepted  bribes  to  pro¬ 
tect  illegal  gambling  and  prostitution  op¬ 
erated  by  the  enterprise. 

And  the  government  indicated  it  had 
tape  recordings,  secretly  made  by  infor¬ 
mants  and  undercover  agents  during  a 
17-month  investigation,  to  prove  its 
charges. 

Two  weeks  later,  a  federal  grand  jury 
in  Seattle  indicted  the  sheriff  and  the 
other  14  suspects,  and  trial  was 
scheduled  for  February  in  Seattle. 

The  arrests  set  off  a  frenzy  in  the 
Seattle-Tacoma  news  media,  the  News 
Tribune  and  other  news  outlets  carried 
dozens  of  stories  with  daily  regularity  on 
aspects  of  the  scandal.  The  sheriff  re¬ 
fused  to  suspend  himself  or  stop  running 
his  department  while  the  charges  were 
pending  against  him,  prompting  a  recall 
drive  against  him  and  a  citizen  drive  to 
reform  county  government  by  drafting  a 
new  county  charter. 

The  reform  move  was  given  additional 
impetus  by  the  News  Tribune’s  revela¬ 
tion  that  the  county  prosecutor  had  va¬ 
cationed  in  Mexico  with  one  of  the  rack¬ 
ets  defendants  only  weeks  before  the  ar¬ 
rests,  although  no  charges  were  ever 
brought  against  the  prosecutor.  The  re¬ 
sulting  cloud  over  the  prosecutor,  how¬ 
ever,  forced  county  commissioners  to 
bring  in  a  special  outside  prosecutor  to 
handle  state  charges  related  to  the  rack¬ 
ets  scandal. 

Through  guilty  pleas,  the  number  of 
defendants  was  reduced  to  seven,  includ¬ 
ing  the  sheriff. 

Normally  dominant  in  a  one- 
newspaper  city,  the  News  Tribune  faced 
unprecedented  competition  on  the  rack¬ 
ets  story  from  the  much-larger  Seattle 
newspapers  and  television  stations.  The 
TNT  responded  by  assigning  an  assistant 
city  editor  to  coordinate  scandal-related 
coverage.  At  times,  seven  to  nine  report¬ 


ers  were  working  on  the  story,  a  big 
share  of  the  l()0,()()0-circulation  newspa¬ 
per’s  cityside  staff. 

The  blizzard  of  publicity  in  Seattle  and 
Tacoma  prompted  the  Seattle  federal 
judge  handling  the  case  to  move  the  trial 
to  San  Francisco.  In  terms  of  avoiding 
excessive  news  coverage,  the  change  of 
venue  worked  like  a  charm.  The  case 
that  drew  such  attention  in  Washington 
state  was  scarcely  noticed  in  a  San  Fran¬ 
cisco  preoccupied  by  the  tragic  killings 
of  its  mayor  and  a  city  sup)ervisor  and  the 
trial  of  former  Black  Panther  leader 
Huey  Newton.  The  rackets-trial  jury  in 
San  Francisco  was  not  even  sequestered. 

But  the  trial  was  daily  front-page  news 
back  in  Tacoma.  Staff  reporter  John  Gil¬ 
lie  drew  the  trial  assignment  and  moved 
into  a  modest  San  Francisco  apartment. 
Gillie  and  Assistant  city  editor  David 
Seago  became  a  team  during  the  trial. 
Gillie  phoning  in  stories  and  quick  up>- 
dates,  Seago  typing  them  directly  into  a 
video-display  terminal  and  editing  elec¬ 
tronically. 

The  use  of  the  VDTs  enable  the  city 
desk  to  stretch  normal  editorial  deadlines 
from  a  half-hour  to  45  minutes  without 
seriously  disrupting  production 
schedules. 

Gillie’s  stories  were  bolstered  by  color 
courtroom  sketches  drawn  by  a  San 
Francisco  artist,  Judy  Manzelman, 
whose  services  were  shared  with  Seattle 
television  station  KING  to  reduce  costs. 

On  June  20,  after  14  weeks  of  tes¬ 
timony  from  dozens  of  witnesses  and  the 
playing  of  hours  of  government  tap)e  re¬ 
cordings,  the  jury  announced  it  had  a  ver¬ 
dict.  The  TNT’s  first-edition  deadline 
had  already  passed,  but  there  was  time  to 
make  the  second  and  final  edition  of  the 
day,  the  one  that  goes  to  the  heart  of  the 
paper’s  circulation  area. 

With  an  opportunity  to  beat  the  eve¬ 
ning  television  news  shows,  the  front- 
office  agreed  to  delay  the  press-run  a 
half-hour  to  put  out  a  punchier  edition. 
Previously  written  advance  stories,  some 
written  on  the  assumption  of  guilty  ver¬ 
dicts,  others  on  the  basis  of  acquittal, 
were  readied. 

A  suspienseful  newsroom  braced  for 
the  climactic  call  from  San  Francisco. 
The  city  desk  phone  rang.  It  was  a  fu¬ 
neral  home  calling  in  an  obituary. 

The  next  call  was  Churchill.  The  ver¬ 
dict  was  blessedly  simple:  six  defen¬ 
dants,  including  Sheriff  Janovich  and 
Carbone,  were  found  guilty  on  all 
counts;  one  minor  defendant  was  acquit¬ 
ted. 

Minutes  later,  huge  “GUILTY!’’ 
headlines  rolled  off  the  presses. 

For  the  News  Tribune,  the  editors 
maintain,  the  scandal  was  a  shot  in  the 
arm.  The  unusual  competition  from  the 
out-of-town  “big  boys”  from  Seattle  in¬ 
spired  new  efforts  by  reporters  grown 
used  to  the  easygoing  environment  of  a 
one-newspjaper  town. 
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Iran  charges  bias 
and  closes  AP  bureau 


By  Andrew  Radolf 

Charging  “distorted  and  biased  report¬ 
ing”  of  the  Kurdish  revolt  “which  pro¬ 
voked  public  opinion,”  Iran’s  Ministry  of 
National  Guidance  closed  the  Associated 
Press’  Teheran  bureau  on  September  4 
and  expelled  AP’s  four  American  corre¬ 
spondents  from  the  country.  The  Minis¬ 
try  also  told  two  Iranian  reporters  to  stop 
working  the  news  agency. 

According  to  the  AP,  its  correspon¬ 
dents  were  the  last  Americans  reporting 
from  Iran.  Their  ouster  brings  to  14  the 
number  of  foreign  journalists  ordered  out 
of  that  country. 

The  expelled  correspondents  are 
Nicolas  Tatro  who  had  been  in  Iran  for 
only  one  week  to  take  over  as  head  of 
AP’s  bureau  there,  his  wife,  Earleen 
Tatro,  Philip  Dopoulos,  an  Athens  based 
reporter  who  also  covered  Iranian  af¬ 
fairs,  and  Thomas  Kent,  outgoing  Tehe¬ 
ran  bureau  chief  who  will  take  charge  of 
AP’s  Moscow  bureau. 

The  two  Iranian  reporters  forced  to 
quit  working  for  AP  are  Ali  Reza  Jahan- 
shahi  and  Fereshteh  Emami.  Jahanshahi 
had  been  with  Kurdish  rebel  troops  in 
Mahabad  and  had  reported  on  the  Ira¬ 
nian  army’s  capture  of  the  city. 

“We’re  not  aware  of  any  inaccuracies 
in  our  reporting,”  stated  AP  executive 
editor  Louis  Boccardi  in  reply  to  the  Ira¬ 
nian  government’s  charges.  “They  cited 
the  coverage  of  the  Kurdish  revolt,  but 
beyond  that  nothing.” 

Boccardi  said  the  Iranian  government 
has  informed  AP  that  it  will  allow  the 
agency’s  correspondents  to  re-enter  the 
country  if  they  first  apply  for  visas  at  its 
embassy  in  Washington,  D.C.  He  pointed 
out  that  Iran  told  the  New  York  Times 
the  same  thing  when  it  expelled  Times 
correspondent  Youssef  Ibrahim  in  July. 

The  Times  is  still  waiting  for  Iranian 
visas  for  its  reporters.  Nevertheless, 
AP’s  Nicolas  Tatro  has  gone  to  Washing¬ 
ton  to  begin  the  visa  application  proce¬ 
dure  with  Iranian  embassy  officials. 

The  Minister  of  National  Guidance, 


AP’s  distribution  of  news  in  Iran  from 
its  wire  service  remains  uninterrupted. 

“We  will  continue  for  the  moment  to 
distribute  news  in  Iran,”  Boccardi  said. 
“Whatever  is  in  our  world  wire  will  go. 
We’re  not  going  to  remove  news  on  Iran 
from  the  wire.  There  are  other  agencies, 
radios,  so  on.  We  have  access  to  much  of 
that,  but  we  don’t  regard  that  as  an 
adequate  substitute.” 

Iran’s  expulsion  of  AP’s  reporters 
touches  on  the  worldwide  debate  over 
free  flow  versus  balanced  flow  of  the 
news  and  the  right  of  correspondents  to 
have  access  to  news  in  foreign  countries. 

“We  are  inflexible  on  the  issue  of  ac¬ 
cess,”  Boccardi  declared.  “We  can’t 
cover  these  countries  accurately  if  we 
can’t  get  into  them.  Our  policy  is  to 
cover  all  parts  of  the  world  without  bias, 
prejudice,  or  opinion.  We  try  to  report 
progress  being  made  and  some  of  the 
problems.  It’s  not  true  that  all  we  report 
is  riots  and  revolutions.  Independent 
surveys  (of  AP  stories)  have  come  to  the 
same  point.” 

The  AP  executive  editor  said  the 
agency  is  doing  “more  trend  reporting” 
on  worldwide  political  currents  and  more 
regional  stories  “that  look  at  develop¬ 
ments”  in  various  parts  of  the  world. 

“The  basic  issue  which  comes  before 
any  discussion  of  news,”  he  continued, 
“is  whether  journalism  is  to  be  regarded 
as  a  tool  of  government  policy  or  an  in¬ 
dependent,  sometimes  flawed  chronicler 
of  events.” 

“If  access  (to  foreign  news)  is  re¬ 
stricted,  it’s  a  threat  to  the  American 
press,”  commented  Stanley  Swenton, 
AP  vice  president  and  director  of  world 
services.  “Without  a  full  picture  of  what 
is  happening  globally,  fewer  people  will 
read  newspapers  because  they  are  not 
getting  what  they  want.  Newspapers  will 
be  unable  to  do  what  their  function  is.” 


New  Sunday  edition 
to  have  no  hard  news 


Charles  E.  Smith 

College  pr  exec 
named  editor  of 
Nashville  Banner 

Charles  E.  Smith,  40,  has  been  named 
editor  of  the  Nashville  Banner.  The  ap¬ 
pointment  was  made  by  John  Jay  Hooker 
Jr.,  the  new  Banner  publisher. 

Smith  has  held  leadership  positions  in 
Tennessee  in  higher  education,  public  re¬ 
lations  and  journalism.  To  accept  the 
Banner  position,  he  resigned  as  vicepres¬ 
ident  for  public  service  of  the  University 
of  Tennessee. 

Smith  was  Chancellor  of  the  Univer¬ 
sity  of  Tennessee — Nashville  from  1975 
until  its  merger  with  Nashville’s  Tennes¬ 
see  State  University  this  year. 

Smith’s  appointment  was  made  on 
August  20  which  was  the  first  issue  pub¬ 
lished  under  the  ownership  of  Music  City 
Media,  Inc.,  whose  principals  are 
Hooker;  Irby  C.  Simpkins  Jr.,  president; 
and  Brownlee  O.  Currey  Jr.,  chairman  of 
the  board. 

In  making  the  appointment.  Hooker 
said,  “Charles  Smith  is  by  instinct  and 
intellect,  an  even-handed,  balanced  man 
who  knows  that  fairness  is  the  essential 
ingredient  in  the  pursuit  of  a  public  trust. 
He  is  a  man  who  deeply  loves  the  profes¬ 
sion  of  journalism.” 

Smith  was  editor  of  the  Sparta  Ex¬ 
positor  in  White  County,  Tennessee, 
where  he  was  born,  from  1961  to  1963. 
He  served  as  managing  editor  of  the 
Cookeville  Citizen  and  Putnam  County 
Herald  from  1963  to  1964. 


Nasser  Minachi,  said  Iran  welcomes  re¬ 
placements  for  expelled  correspondents, 
stating,  “Our  protest  is  with  the  offen¬ 
der,”  not  the  publication  or  news 
agency.  He  added  that  his  ministry  will 
require  all  journalists  entering  the  coun¬ 
try  to  swear  to  write  the  truth  in  their 
reports. 

United  Press  International’s  corre¬ 
spondents,  none  of  whom  are  American, 
are  continuing  to  gather  news  in  Iran.  A 
UPI  official  in  New  York  said  the  news 
service  has  had  “no  problems  so  far” 
with  the  Iranian  government  regarding 
its  reporting  from  that  country. 
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The  Nanaimo  (B.C.)  Daily  Free  Press 
a  Thomson  paper,  will  begin  publishing 
a  Sunday  edition  Sept.  23. 

John  A.  Farrington,  publisher  and  gen¬ 
eral  manager,  said  Friday  the  Free  Press 
will  continue  to  publish  its  regular  news¬ 
paper  Monday  through  Saturday.  The 
Sunday  edition — to  be  called  the  Sunday 
Extra — will  be  more  along  the  lines  of  a 
magazine,  he  said. 

“There  will  be  no  hard  news  in  the 
Sunday  Extra,”  said  Farrington.  “It  will 
be  an  entertaining  and  readable  package 
filled  with  ‘good  news’  stories.” 


From  1964  until  1967,  he  was  assistant 
news  editor  of  the  Nashville  Tennessean. 
And  from  1967  to  1968,  he  was  editor  of 
the  Tennessee  Press  and  the  University 
of  Tennessee  news  bureau. 

Smith  was  executive  assistant  to  the 
University  of  Tennessee  president  from 
1973  to  1975,  executive  assistant  to  the 
chancellor  of  UT-Knoxville  and  director 
of  public  relations  from  1971  to  1973,  and 
director  of  public  relations  for  the  Knox¬ 
ville  campus  from  1968  to  1971. 

Also,  he  was  a  part-time  journalism 
instructor  at  UT-Nashville  from  1975 
until  this  year. 
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APPOINTMENTS — Gannett  Co.,  Inc.  appointed  a  new 
publisher  and  new  editors  at  the  Tribune  at  Oakland  on 
August  30.  The  new  leadership  at  the  newspaper,  which 
has  a  circulation  of  163,000  daily  and  183,000  Sunday, 
includes,  from  left,  Albert  Dolata,  publisher;  Robert  C. 
Maynard,  editor;  and  William  F.  Mungo,  Jr.,  executive 
editor. 

Publisher  and  editors  named 
at  Gannett’s  Oakland  Tribune 


New  Sunday  edition 
based  on  poli  results 

On  October  14,  the  Express  of  Easton, 
Pa.  will  become  a  seven-day-a-week 
newspaper  for  the  first  time  in  its  124- 
year  history. 

The  Express  will  publish  on  that  day 
its  first  Sunday  edition.  The  home  de¬ 
livered  edition  will  contain  local  and  area 
news  coverage  as  well  as  national  and 
international  reports,  leisure  time  fea¬ 
tures,  business,  sports,  and  a  op-ed 
page. 

A  poll  was  conducted  for  the  paper  by 
Yankelovich,  Skelly  &  White  and  it 
showed  that  readers  of  the  daily  Express 
wanted  a  Sunday  Express  with  this  kind 
of  content. 

The  poll  also  found  that  readers  pre¬ 
ferred  a  Saturday  morning  edition.  So  on 
October  13,  the  Saturday  PM  edition  will 
be  delivered  in  the  morning. 


Past  Week’s  Range 
of  Stock  Prices 

NEWSPAPERS 


One 

Year 

9/5  8/29  Ago 

Affiliated  Publications  (AMEX)  .  26'/8  26!^  22V4 

Blue  Chips  Stamps  (OTC)  .  25  25  21  Vi 

Capital  Cities  Comm  (NYSE)  .  45%  44V2  44% 

Cowles  Comm.  (NYSE)  .  24%  24%  24V4 

Dow  Jones  (NYSE)  .  38%  38'/4  38% 

Gannett  (NYSE)  .  44%  45  48 

Gray  Comm.  (OTC)  .  31  29  23'/2 

Harte-Hanks  (NYSEl  .  23%  24  25% 

Jefferson  Pilot  (NYSE)  .  35%  35V«  33V2 

Knight-Ridder  (NYSE)  .  24%  25  27% 

(a)  Lee  Enterprise  (NYSE)  .  23%  23%  37% 

Media  General  (AMEX)  .  27  27  22% 

Media  Investment  (OTC)  .  54  54  49 

Multimedia  (OTC)  .  31%  32V4  27% 

New  York  Times  (AMEX)  .  25%  25%  29V2 

Panax  (OTC)  .  6V2  6’/2  5% 

Post  Corp.  (Wis)  (AMEX)  .  23V»  22%  39 

Quebecor  (AMEX)  .  8Vb  8Ve  9% 

Southam  Press  (CE)  .  26%  26%  27% 

Stauffer  Communications  .  27V2  27Vi  22 

Thomson  Newspapers  (CE)  .  ISVi  15V«  14% 

Time  Inc  (NYSE)  .  45  45%  47% 

Times  Mirror  (NYSE)  .  34%  35%  34% 

Toronto  Sun  (CE)  .  13’/2  ^3'/2  13 

Torstar(CE)  .  22  21  Ve  17% 

(b)  Washington  Post  (AMEX)  .  24%  24%  43V4 


(a)  Stock  split  3  for  2,  effective  10/31/78 

(b)  Stock  split  2  for  1,  effective  12/27/78 

SUPPLIERS 


Abitibi  (CE)  .  21  20%  16% 

AM  Inti.  (NYSE)  .  15%  15%  N/A 

Altair  (OTC)  .  4%  4%  5% 

Boise  Cascade  (NYSE)  .  36  37Vi  32 

Compugraphic  (NYSE)  .  38  39%  43 

Consol.  Bath  (Mont)  .  15  14'/4  N/A 

Crown  Zellerbach  (NYSE)  .  37%  37y2  35% 

Digital  Equipment  (NYSE)  .  62%  63V2  52% 

Domtar  (AMEX)  .  24%  24%  19 

Dow  Chemical  (NYSE)  .  29%  30%  28V« 

Eastman  Kodak  (NYSE)  .  56Ve  58  64'/. 

Eltra  (NYSE)  .  49'/2  49%  34y2 

Georgia  Pacific  (NYSE)  .  28%  28%  31% 

Grace,  W.R.  (NYSE)  .  33%  33  27% 

Great  Lake  Forest  (CE)  .  49  46V2  N/A 

Great  No.  Nekoosa  (NYSE)  .  37%  35%  32% 

Harris  Corp.  (NYSE)  .  30%  31%  34 

Hunt  Chem.  (NYSE)  .  13%  14%  14V2 

International  Paper  (NYSE)  .  44%  44'%  46'/2 

Itek  Corp  (NYSE)  .  25%  26'/2  27’% 

Kimberly  Clark  (NYSE)  .  44%  45'/»  47’% 

LogEtronics  (OTC)  .  10%  10%  15% 

Logicon  (AMEX)  .  16’%  16’%  18 

MacMillan  Bloedel  (CE)  .  30  25%  23’% 

Minnesota  Min.  &  Mfg.  (NYSE)  .  55’%  54%  63 

Raytheon  (NYSE)  .  55%  57  N/A 

Rockwell  Inti.  (NYSE)  .  42%  41%  34’% 

St.  Regis  (NYSE)  .  31’%  31%  32’% 

Southwest  Forest  Ind.  (NYSE)  .  19  20%  15’% 

Sun  Chemical  (NYSE)  .  34  32%  30 

Visual  Graphics  Corp.  (AMEX)  .  5’%  5  N/A 

Volt  Info.  (OTC)  .  19%  20  N/A 


A  new  publisher  and  new  editors  were 
named  for  the  Oakland  (Calif.)  Tribune 
by  Gannett  Co.,  Inc.,  which  acquired  the 
newspaper  last  June  as  part  of  its  merger 
with  Combined  Communications  Corpo¬ 
ration. 

Albert  Dolata,  40,  publisher  of  Gan¬ 
nett’s  Courier-News  at  Bridgewater, 
N.J.,  was  named  publisher  of  the 
Tribune,  succeeding  G.  Gordon  Strong, 
65,  who  will  continue  as  president  during 
the  transition. 

Robert  C.  Maynard,  42,  a  veteran  of 
newspapers  ranging  from  small  weeklies 
to  the  Washington  Post,  was  named 
editor.  Maynard  has  directed  the  Sum¬ 
mer  Program  for  Minority  Journalists  at 
Berkeley. 

William  F.  Mungo,  Jr.,  41,  executive 
editor  of  the  Gannett  newspapers  at 
Monroe,  La.,  was  named  executive 
editor. 

Dennis  L.  Dressman,  33,  a  former  as¬ 
sistant  managing  editor  of  the  Cincinnati 
Enquirer  who  served  as  editor  of  the 
Tribune  while  the  merger  of  Combined 
Communications  and  Gannett  was  pend¬ 
ing,  will  return  to  a  news  executive  role 
at  Cincinnati. 

Allen  H.  Neuharth,  chairman  and 
president  of  Gannett  Co.,  Inc.,  an¬ 
nounced  the  appointments,  effective 
immediately,  and  said,  “Gannett  intends 
to  provide  the  leadership  and  the  re¬ 
sources  necessary  to  bring  this  great 
newspaper  and  all  of  those  associated 
with  it  to  their  full  potential.” 

Dolata  has  been  publisher  of  the 


Courier-News,  circulation  57,(X)0,  since 
November,  1977.  Before  that  he  was 
publisher  of  the  Niagara  Gazette  in 
Niagara  Falls,  N.Y.  He  joined  Gannett  in 
1%9  as  labor  relations  director. 

Maynard  began  his  newspaper  career 
when  he  was  15  on  the  New  York  Age,  a 
weekly  that  served  the  Bedford- 
Stuyvesant  community  in  Brooklyn.  He 
worked  for  several  weeklies  before  join¬ 
ing  the  York  (Pa.)  Gazette  in  1960.  In 
1966  he  won  a  Nieman  fellowship  to 
Harvard  University  and  the  next  year  he 
joined  the  Washington  Post.  As  a  na¬ 
tional  correspondent,  he  was  the  first 
black  to  regularly  cover  national  affairs 
for  the  Post. 

Maynard  has  been  active  for  many 
years  in  placing  minority  journalists  on 
newspapers.  He  is  chairman  of  the  board 
of  The  Institute  for  Journalism  Educa¬ 
tion,  and  his  wife,  former  New  York 
Times  reporter  Nancy  Hicks,  is  director 
of  the  Institute.  On  January  1,  he  joined 
Gannett  as  an  advisor  of  equal  opportun¬ 
ity. 

Mungo  has  held  management  positions 
with  Gannett  newspapers  in  Elmira  and 
Utica,  N.Y.;  Port  Huron,  Mich.;  New 
Kensington,  Pa.;  and  Monroe,  La.  He 
has  more  than  20  years  of  newspaper 
experience.  Before  joining  Gannett  in 
1969,  Mungo  held  several  reporting  posi¬ 
tions  at  the  Providence  Journal  and 
Evening  Bulletin. 

Dressman  was  assistant  managing 
editor/news  at  the  Cincinnati  Enquirer 
before  joining  the  Tribune  last  May. 
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Colleagues  eulogize  S.l.  Newhouse 


DELIVERS  EULOGY — Ashton  Phelps,  publisher  of  the  New  Orleans  Times- 
Picayune,  right,  delivers  the  eulogy  for  publisher  Samuel  I.  Newhouse  in  Temple 
Emanu-el  in  New  York  Friday  morning. 


1000  mourners  attended  the  funeral  of 
Samuel  I.  Newhouse,  owner  of  31  news¬ 
papers,  on  August  31  in  New  York  City’s 
Temple  Emanu-El.  Newhouse  died  of  a 
stroke  on  Wednesday  August  29  at  the 
age  of  84. 

President  Carter  in  extending  condo¬ 
lences  to  the  publisher’s  family  on  behalf 
of  himself  and  the  First  Lady  said  of 
Newhouse,  “The  Country  has  lost  a  ded¬ 
icated  and  enterprising  publisher.  .  .  . 
(He)  created  one  of  the  largest  publishing 
and  communications  organizations  in 
the  United  States  and  exemplified  those 
qualities  which  make  this  country 
great.’’ 

Ashton  Phelps,  president  and  pub¬ 
lisher  of  the  New  Orleans  Times-Picayne 
and  States-Item,  delivered  the  first  of 
two  eulogies  of  Newhouse. 

“My  friend  referred  to  his  group  of 
newspapers  as  a  family  and  that  is  how 
we  felt — as  a  family,”  Phelps  declared. 
“S.l.  began  the  tradition  of  editorial  au¬ 
tonomy.  I  have  never  known  him  to  at¬ 
tempt  to  dictate  editorial  policy.  He  was 
a  great  defender  of  the  First  Amendent 
and  a  great  believer  in  the  challenge  of 
responsible  editors.” 

William  Pearson  Tolley,  chancellor 
emritus  of  Syracuse  University  where 
Newhouse  founded  the  S.l.  Newhouse 
School  of  Public  Communication,  gave 
the  second  eulogy. 

“The  ultimate  test  of  the  man  is  that 
when  he  spoke  with  people,  it  was  with 
care,  interest,  and  energy  that  made 
them  feel  important,”  Tolley  stated. 
“We  give  thanks  for  his  integrity  and 
character,  his  sense  of  fair  play,  and  his 
magnanimity.” 

He  called  Newhouse’s  wife  of  55 


years,  Mitzi,  “his  first  real  love.  At  the 
end,  she  was  the  angel  always  at  his 
side.” 

Rabbi  Ronald  B.  Sobel  led  the  congre¬ 
gation  in  opening  and  closing  prayers  at 
the  service  which  began  at  11  A.M.  and 
lasted  about  an  hour. 

New  York’s  Governor  Hugh  Carey, 
Senator  Jacob  Javits,  and  former  attor¬ 
ney  general  Louis  Lefkowitz,  and  Man¬ 
hattan  borough  president  Andrew  Stein 
were  among  those  present. 

Newhouse  was  buried  at  Baron  De 
Hirsch  Cemetary  on  Staten  Island. 

McVay  to  retire 

Donald  R.  McVay,  65,  will  retire 
October  1  from  the  American  News¬ 
paper  Publishers  Association  after  near¬ 
ly  26  years  of  service  to  the  association. 
He  is  senior  vicepresident. 


Buffalo  Courier-Express 
sale  completed 

The  Minneapolis  Star  and  Tribune  Co. 
has  completed  its  purchase  of  the  Buffalo 
Courier-Express,  the  Courier  Cable  Co., 
Inc.  and  Niagara  Photo  and  Engraving 
Co. 

James  B.  Shaffer,  president  and  pub¬ 
lisher  of  Stromberg  I^blications,  a  Star 
and  Tribune  affiliate  which  publishes 
weeklies  in  Baltimore,  has  been  ap¬ 
pointed  senior  vice  president  and  acting 
publisher  of  the  Courier-Express. 

In  addition  to  Shaffer,  the  board  of 
directors  of  the  Courier-Express  elected 
the  following  officers:  Otto  A.  Silha, 
chairman  and  president;  William  J. 
Conners  IV,  vice  president  and  assistant 
publisher;  Robert  N.  Conners,  vice  pres¬ 
ident;  Richard  C.  Lyons  Jr.,  vice  presi¬ 
dent. 


NEWHOUSE  BURIED — The  casket  of  publisher  Samuel  /. 
Newhouse  is  carried  from  Temple  Emanu-EI  in  New  York 
Friday  after  family  and  friends  attended  funeral  services  for 
the  well  known  newspaperman. 


NEWHOUSE  FAMILY — Sons  Samuel  I.  Newhouse  Jr.,  left, 
and  Donald  E.  Newhouse  escort  their  mother  Mitzi  from 
Temple  Emanuel  in  New  York  after  attending  services  for 
publisher  Samuel  I.  Newhouse. 
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Value  of  business  news 
reporting  on  the  rise 


By  Heron  Marquez 

Business  departments  on  newspapers 
were  once  considered  the  orphans  of 
journalism — nobody  wanted  them, 
everyone  said  they  could  not  afford  one, 
and  it  was  the  last  place  anyone  wanted 
to  end  up. 

But  with  a  recession  either  currently 
going  on  or  approaching  fast  (depending 
on  which  economist  one  cares  to  listen 
to)  the  pauper  has,  ironically,  turned  into 
a  prince — or  at  the  very  least  a  knight  in 
shining  armor. 

The  reason  for  the  sudden,  or  late, 
interest  in  financial  reporting  is  simple: 
more  and  more  business  and  economic 
related  stories  are  appearing  on  page 
one.  The  energy  situation,  inflation,  ris¬ 
ing  unemployment,  and  the  ever  increas¬ 
ing  power  of  the  Organization  of  Pet¬ 
roleum  Exporting  Countries  are  just 
some  of  the  reasons  why  newspapers  and 
magazines  alike  are  beginning  to 
reevaluate  the  net  worth  of  business  re¬ 
porting. 

An  early  indication  that  the  value  of 
business  journalism  stock  was  on  the  rise 
came  during  the  Arab  oil  embargo  and 
subsequent  recession  of  1973-74.  As  the 
effects  and  implications  of  the  OPEC 
move  began  to  be  analyzed  and  ques¬ 
tioned  it  dawned  on  newspapers  that 
they  would  have  to  pay  more  attention  to 
business  and  economics,  explained  Mike 
Kandel,  financial  news  editor  of  the  New 
York  Post,  to  a  group  of  20  college  jour¬ 
nalists  at  the  recent  (June  10-July  14) 
MECCA  conference. 

The  MECCA  (Media  Evaluation  Con¬ 
ference  on  Commercial  Activities)  pro¬ 
gram  was  an  innovative  first  year  pro¬ 
gram  begun  at  Denver  University  and  the 
intent  of  the  intense  five  week  program 
was  to  give  young  journalists  an  under¬ 
standing  of  the  basics  of  business  and  the 
way  it  is  run. 

Kandel  was  just  one  of  a  number  of 
well  known  media  representatives 
brought  in  by  Dub  Ashton,  MECCA  di¬ 
rector  and  the  driving  force  behind  the 
program.  Beside  being  a  learning  experi¬ 
ence,  MECCA  proved  to  be  a  prime 
example  of  the  growth  in  stature  of  busi¬ 
ness  journalism  and  the  need  to  under¬ 
stand  its  intricacies. 

Ann  Crittenden,  an  economics  writer 
specializing  in  international  economics 
and  investigative  reporting  for  the  New 
York  Times,  told  the  assembled  students 
that  “there  is  no  question  that  papers  are 
moving  into  this  field  in  a  big  way.” 

“One  of  the  reasons  is  the  (current) 
recession,”  she  said.  “Because  of  it 
more  and  more  interest  is  going  to  be 
focused  on  economic  news.” 

While  the  recessions  of  the  seventies 


have  served  as  vehicles  to  accelerate  the 
interest  in  business  journalism,  Ms.  Crit¬ 
tenden  also  believes  that  this  movement 
is  also  one  of  the  many  cycles  that  jour¬ 
nalism  seems  to  be  always  going 
through. 

“There  is  a  shift  going  on,”  said  the 
former  associate  editor  for  Newsweek. 
“In  the  fifties  we  (journalism  as  a  whole) 
wanted  correspondents  who  could  play 
tennis  with  the  ambassador  and  cultivate 
sources.  In  the  sixties  we  wanted  some¬ 
one  who  could  hit  the  streets  and  get  the 
story  (the  people’s  movement).  And  in 
the  seventies  we  want  a  correspondent 
who  can  walk  into  a  corporation’s  office 
and  understand  what  they  are  talking 
about.” 

Calling  it  “the  toughest  journalism 
there  is,”  Ms.  Crittenden  expressed  the 
opinion  that  business  oriented  journalism 
is  the  future  in  the  newspaper  field.  Join¬ 
ing  her  and  Kandel  in  this  belief  were 
Chris  Wells  and  Marshall  Loeb. 

“The  possibility  of  advancement  is 
greater  in  the  business  (journalism) 
field,”  said  Welles,  a  free  lance  jour¬ 
nalist  specializing  in  business,  finance 
and  the  media,  and  also  a  faculty 
member  of  the  Columbia  Graduate 
School  of  Journalism. 

“Also,  there  is  an  inherent  need  for 
journalists  to  know  about  business  and 
economics.  If  you  talk  about  health  care 
you  can’t  ignore  the  economics  of  health 
care  for  very  long.” 

Loeb,  Time  magazine’s  economics 
editor,  echoes  Welles’  statement  and 
even  takes  it  a  step  further. 

“We  are  entering  a  resource  oriented 
era,”  Loeb  explained.  “The  countries, 
the  regions,  or  the  companies  that  pos¬ 
sess  the  resources  or  possess  the  capital 
or  technology  to  develop  these  resources 
will  be  the  companies,  the  regions,  and 
the  countries  which  will  prosper  econom¬ 
ically,  dominate  politically,  and  will  in¬ 
herit  the  future.” 

Assuming  this  to  be  the  case  Loeb  in¬ 
dicated  that  the  big  area  in  journalism  in 
the  future  is  going  to  be  economics,  fi¬ 
nancial,  and  energy  related  stories. 

“I  recently  gave  a  talk  to  a  business 
audience  and  they  asked  for  a  list  of  the 
good  and  bad  things  of  the  eighties  in  the 
news  field,”  recalled  Loeb.  “I  told  them 
that  the  big  area  in  journalism  will  be 
anything  having  to  do  with  economics.” 

While  the  future  for  business  jour¬ 
nalists  and  reporting  seems  as  secure  as 
an  IBM  employee’s  job,  the  media  rep¬ 
resentatives  made  it  clear  that  business 
journalism  still  has  a  long  way  to  go — 
especially  in  budget  allocation — to  catch 
up  and  become  as  much  a  staple  as  the 
metro  or  sports  sections  of  a  newspaper. 


“Even  though  I  make  a  point  that 
things  are  getting  better,  1  wish  they 
would  get  better  faster,”  stated  Kandel. 
“There  is  a  tremendous  opportunity  out 
there  and  papers  are  beginning  to  under¬ 
stand  this.  You  are  getting  a  new  line  of 
editors  and  they  are  more  interested  in 
business  news. 

“But  if  you  take  all  the  ex-city  editors, 
ex-foreign  editors,  even  ex-sports  who 
are  running  newspapers  you  see  that 
there  are  not  a  lot  of  editors  who  are 
conducive  to  business  (news  reporting). 

“But  with  new  people  moving  into  top 
spots,  this  is  starting  to  change.  Even 
young  publishers  are  beginning  to  see 
that  business  sections  are  not  what  they 
should  be.  That  is  why  there  is  better 
growth  in  these  areas.  Heaven  knows 
that  there  is  no  hope  for  incremental 
growth  in  the  sports  pages.” 

Crittenden  agrees  with  Kandel  and 
though  they  spoke  nearly  four  weeks 
apart,  their  statements  were  remarkably 
similar: 

“A  lot  of  the  people  in  charge  now 
came  up  by  covering  the  White  House  or 
along  those  lines  and  most  of  them  are 
now  editors.  And  most  of  them  don’t 
know  that  much  about  economics.” 

The  comments  made  by  Crittenden 
and  Kandel  were  not  presented  by  them 
as  derogatory.  Rather  the  tone  of  voice 
they  used  implied  that  they  were  simply 
stating  the  way  things  are  at  the  moment. 

Welles  says  the  demand  for  business 
reporters  is  there  (“I  keep  getting  phone 
calls  asking  ‘can  you  do  a  story  or  do  you 
know  anyone  who  can’  ”)  and  it  is  still 
too  early  for  programs  such  as  MECCA 
to  fill  the  ever  increasing  gap.  The  choice 
left  is  for  newspapers  to  either  increase 
their  present  business  staff  or  to  start 
one. 

“I  think  some  (major)  papers  don’t 
even  have  a  business  editor,”  said  Wel¬ 
les.  “How  much  does  it  take  to  hire  an 
editor,  $35,000?  and  let  him  hire  a  staff  of 
one  or  two?  1  mean  we  are  not  talking 
about  megabucks.” 

Loeb  probably  summed  up  the  state  of 
the  art  in  business  journalism  best  when 
he  said,  “It  has  had  an  explosion  in  the 
last  12  years,  but  it  still  has  a  long  way  to 
go.” 

May  Co.  to  run 
institutional  ads 

An  institutional  advertising  campaign 
for  May  Company  Southern  California 
hits  the  airwaves  September  2  for  the 
28-store  retail  chain. 

The  campaign,  dubbed  “Look  Out,” 
was  developed  by  W.B.  Doner  and 
Company  of  Los  Angeles  to  firmly  posi¬ 
tion  May  Company  as  a  fashion  leader  in 
Southern  California. 

The  television  effort  is  part  of  a 
multi-media  campaign  including  print 
advertising,  in-store  advertising,  radio 
and  magazine  advertising.  FYint  advertis¬ 
ing  is  handled  in-house. 
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Valley  News  now  50%  paid — 
installs  2  “call  sequencers” 


Conversion  of  one  of  the  nation’s  most 
successful  controlled  circulation  news¬ 
papers  to  a  metropolitan  newspaper, 
ranking  in  total  linage  behind  only  the 
Los  Angeles  Times  in  the  LA  metro  ten 
daily  newspaper  market,  and  fifth  in  the 
State  of  California,  is  a  major  achieve¬ 
ment. 

Before  the  Tribune  Company  of 
Chicago  purchased  the  Valley  News  and 
Green  Sheet  in  1973,  it  was  distributed 
by  carrier  and  truck  routes  to  about 
270,000  homes  and  businesses  four  days 
a  week.  The  editorial  package  was  a  mix 
of  local  news,  wire  copy,  local  sports  and 
local  features.  No  business  or  financial 
coverage,  no  stock  listings  nor  national 
columns,  not  much  in  the  way  of  or¬ 
ganized  food,  fashion  or  departmental 
news. 

Ads  there  were,  great  numbers  of  re¬ 
tail  and  classified,  and,  despite  the  lack 
of  a  national  sales  department  and  the 
kind  of  market  data  national  advertisers 
and  their  agencies  expect,  the  paper  re¬ 
ceived  even  a  small  amount  of  over-the- 
transom  general  display.  The  Green 
Sheet’s  power  as  an  advertising  medium 
in  the  demographically  upscale,  densely 
populated  and  rapidly  growing  San  Fer¬ 
nando  Valley  area  of  Los  Angeles  was  no 
secret. 

In  1974  the  Tribune  Company  installed 
J.  Scott  Schmidt  as  president  and  general 
manager,  Thomas  Culligan  as  advertising 
director,  and  Thamas  Osborn  as  circula¬ 
tion  director.  They  commissioned  a 
broad  study  by  Yankelovich,  Skelly  and 
White  on  the  market,  reader  and  adver¬ 
tiser  attitudes,  and  developed  a  man¬ 
agement  plan  to  shift  to  a  paid- 
circulation  morning  and  Sunday  news¬ 
paper,  the  Valley  News. 

Now  circulation  is  240,000,  and,  right 
on  schedule,  nearly  half  of  that  has  been 
converted  to  paid.  Editorial  is  modern, 
with  a  theme  section  every  day,  and 
four-color  is  splashed  on  every  section 
page  of  the  typically  176-page  Sunday 
edition.  A  new  40-page  TV  listings 
magazine  is  permanently  sold  out  52 
weeks  in  advance  and  the  Sunday  offset 
magazine,  locally  produced,  runs  from 
24  to  36  pages.  Sunday  color  comics  are 
locally  produced  and  carry  four-color 
advertising  regularly. 

And  as  of  last  December,  business, 
editorial  and  classified  departments  are 
100%  operational  on  probably  the  most 
advanced  on-line  computer  system  in  the 
industry.  The  system,  designed  by  data 
processing  manager  Ron  Garrett  after 
studying  many  other  newspaper  in¬ 
stallations  and  reviewing  27  vendors, 
consists  of  four  Digital  PDF  1 1/70  com¬ 
puter  main  frames,  10  RP06  disk  drives, 
160  terminals  and  a  DEC  phototypeset¬ 


Lewis  Haven  with  call  sequencer  and 
callback  system.  Haven  had  the  as¬ 
signment  of  finding  a  solution  to  the 
problem  of  handling  an  increased 
number  of  incoming  calls. 

ting  system.  It’s  DEC’S  biggest  such  in¬ 
stallation.  The  entire  system,  offering  a  2 
billion  byte  data  base,  is  integrated 
through  a  manual  patchboard  built  by 
Garrett  and  his  crew,  with  130  slots  and 
64  cable  terminals,  and  30,000  feet  of 
special  cable.  Portable  remote  terminals 
are  available  for  bureaus  within  the  Los 
Angeles  metropolitan  area,  in  Sac¬ 
ramento,  and  for  sports  or  newswriters 
on  travel  assignments.  Circulation  data, 
including  every  address  in  the  area,  truck 
routes,  bundle  routings,  rainy-day 
drop-offs,  etc.,  now  is  being  fed  into  the 
data  base  and  circulation  operations  will 
go  onto  the  computer  shortly.  The  sys¬ 
tem  will  include  a  bill-and-pay-by-mail 
capability. 

There  is  even  a  35  KVA  electrical 
generator  being  installed  to  provide  per¬ 
fectly  “clean  power’’  to  the  computers. 
It  and  a  massive  flywheel  are  turned  by  a 
utility-powered  AC  motor.  In  the  event 
of  a  power  outage  or  surge,  the 
flywheel’s  momentum  automatically  will 
start  a  standby  8-cylinder  diesel  engine, 
thus  providing  uninterrupted  power  to 
the  computers  and  other  essential  opera¬ 
tions.  Should  any  of  the  computers  mis¬ 
behave,  Ron  Garrett  can  dial  an  800 
number  and  feed  the  output  to  a  DEC 
installation  in  Colorado  for  diagnosis. 

Even  today,  with  booming  retail  space 
sales,  paid  circulation  revenue  and  a 
6-day  operation,  60%  of  the  Valley  News 
revenue  is  from  classified.  Classified  lin¬ 
age  in  1978  (with  only  a  5-day  operation) 
was  28,617,876  lines.  On  a  comparable 
basis,  that  makes  the  Valley  News  the 
10th  largest  classified  section  in  the  na¬ 
tion. 

But  this  classified  success  was  not 
without  its  price — an  overwhelming  vol¬ 
ume  of  voluntary  (private  party)  incom¬ 
ing  calls  was  just  too  much  for  the  exist¬ 
ing  phone  system  to  handle.  Only  the 
most  persistent  advertisers  could  expect 
to  see  their  messages  in  print;  con¬ 


sequently,  general  attitudes  were  having 
an  effect  on  the  changeover  to  paid  circu¬ 
lation,  not  to  mention  the  area  of  lost 
revenues.  The  situation  had  turned  into  a 
public  relations  problem. 

Lewis  Q.  (Skip)  Haven,  34,  who  had 
worked  several  years  in  retail  display 
and  general  advertising  at  the  Valley 
News,  was  transferred  from  his  post  as 
ad  director  of  the  affiliated  Escondido 
Times-Advocate  and  given  the  job  of 
finding  a  solution. 

There  was  no  problem  with  the  con¬ 
tract  side  of  classified.  Account  sales 
people  had  separate  phone  lines  on 
which  advertisers  could  contact  them  di¬ 
rect.  Voluntary  problems  revolved 
around  the  inadequate  phone  system, 
and  those  of  which  would  be  corrected 
with  the  arrival  of  the  electronic  system 
(such  as  re-typing  scanner  errors,  quot¬ 
ing  number  of  lines  in  each  ad,  etc  .  .  .). 

There  were  14  incoming  phone  lines, 
on  a  rotary  system,  plus  5  overflow  lines 
manned  by  temporary  employees  who 
merely  took  the  caller’s  name  and 
number  for  callback  by  one  of  the  volun¬ 
tary  ad  takers.  There  was  also  a  separate 
number  for  copy  changes  and  cancella¬ 
tions  which  was  staffed  by  a  separate 
group. 

Haven  monitored  voluntary  opera¬ 
tions  for  some  weeks,  finding,  for  in¬ 
stance,  that  the  ad-placing  number  was 
ringing  up  an  average  of  13,000  busy  sig¬ 
nals  per  week.  On  a  typical  light  day, 
such  as  Monday  (on  which  the  Valley 
News  does  not  yet  publish),  the  25  ad 
takers  would  handle  upwards  of  1,000 
calls.  On  a  typical  heavy  day,  such  as 
Friday,  that  number  doubles. 

On  an  average,  a  light  day  would  pro¬ 
duce  629  callbacks,  of  which  287  would 
result  in  a  no  sale.  The  advertiser  had  in 
the  meantime  gone  to  a  competitor, 
changed  his  mind,  or  was  annoyed 
enough  to  decline  altogether.  Thus,  of 
629  customers  who  were  able  to  get 
through  the  busy-signal  barrier  .  .  .  only 
to  reach  the  callback  switchboard 
operator,  46%  for  one  reason  or  another 
did  not  place  the  ad  they  had  intended  to. 

And,  even  on  the  lightest  day,  for 
example,  40%  of  the  callbacks  were 
made  more  than  3  hours  after  the  mes¬ 
sage  had  been  taken,  79%  after  two 
hours.  Only  2%  were  called  back  in  less 
than  30  minutes. 

“It  didn’t  require  a  genius  to  see  that 
the  phone  problem  was  costing  us  a  bun¬ 
dle  in  lost  revenue,  not  to  mention  the 
frayed  nerves  of  both  our  ad  takers  and 
customers,’’  Haven  recalls.  “A  good 
percentage  of  the  ads  being  placed  and 
each  no-sale  from  a  callback  was  taking 
the  time  of  two  employees.  Additionally, 
more  times  than  not,  the  ad  takers  au¬ 
tomatically  had  to  listen  to  a  diatribe  on 
the  phone  system,  general  inefficiency, 
and  our  poor  sales  posture.’’ 

Adding  trunk  lines  and  ad  takers  was 

(Continued  on  page  48) 
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UPl's  Joel  Landau  was  the  only  member  of  the  press 
radio  or  television  to  get  aboard  the 
Aeroflot  jet  that  sat  for  more  than  73  hours  at 
Kennedy  Airport. 

Landau's  pictures  and  inside  accounts  of  ballerina 
Ludmila  Vlasova's  ordeal  were  the  only  ones 
available  for  free  world  release. 


M 


That's  what  The  News  Company  is  all  about. 


rMd 


Watchdog  group  calls 
for  curb  on  judicial  power 


The  Committee  for  Equality  of  Citi¬ 
zens  Before  the  Courts,  based  in 
Chicago,  has  recommended  to  the  U.S. 
Congress  what  it  calls  “sweeping 
changes  in  federal  court  procedures  and 

control  of  judicial  and  court  officer  con¬ 
duct  to  open  up  the  legal  process  to 
press,  broadcasters  and  public  and  to 
limit  the  power  of  the  U.S.  Supreme 
Court  in  imposing  secrecy.” 

The  changes  are  contained  in  a 
suggested  amendment  to  S.  678-Part  E. 
The  suggested  amendment,  according  to 
Co-Equal’s  executive  director  David 
Johnstone,  “seeks  to  ensure  due  proc¬ 
ess,  equal  protection  of  the  laws,  and 
public  accountability  for  conduct  by:  es¬ 
tablishing  a  new  House  Judiciary  Sub¬ 
committee  on  Judicial  and  Court  Officer 
Conduct  to  oversee  complaint-process¬ 
ing;  allowing  complaints  to  be  made  on 
any  interference  with  due  process  and 
about  the  conduct  of  any  judge  or  jus¬ 
tice,  clerk,  lawyer  or  other  officer;  in¬ 


conduct;  except  as  specified  in  the  pro¬ 
posed  amendment. 

Johnstone  said  the  limitation  of  the 
U.S.  Supreme  Court  would  be  possible 
under  Article  III  of  the  Constitution  and 

would  “be  desirable  to  guard  against 
professional  cronyism  and  the  present 
high  court’s  multiple  erosions  of  the  Bill 
of  Rights,  especially  freedom  of  the 
press.” 

Switch  to  K  &  E 

A  total  of  50  Chrysler-Plymouth  and 
Dodge  dealer  advertising  associations 
have  switched  their  advertising  to  Ken¬ 
yon  &  Eckhardt,  Inc.  since  the  agency 
was  appointed  as  Chrysler  Corporation’s 
sole  ad  agency  as  of  June  1. 

John  Hickey,  K  «&  E  vicepresident  and 
management  supervisor,  dealer  ad  as¬ 
sociations,  said  his  agency  will  be  talking 
with  other  groups  as  their  current  agency 
commitments  come  up  for  review. 


Williams  elected 

Roger  W.  Williams,  executive  director 
of  the  Oregon  Newspaper  Publishers  As¬ 
sociation  has  been  elected  president  of 
the  Newspaper  Association  Managers 
(NAM). 

The  new  vice  president  is  William 
Moon,  executive  director  of  the  Idaho 
Newspaper  Association.  Philip  A.  Ber- 
kebile,  secretary-manager  of  the  Ne¬ 
braska  Press  Association  will  act  as 
secretary-treasurer. 

NAM  is  composed  of  the  chief  acting 
officers  of  each  state,  regional  or  na¬ 
tional  press  association.  In  his  position 
as  NAM  president,  Williams  will  repre¬ 
sent  the  managers  on  the  board  of  direc¬ 
tors  of  the  National  Newspaper  Associa¬ 
tion  (NNA). 

Founded  in  1923,  NAM  has  been  run 
on  a  voluntary  basis  with  members  han¬ 
dling  the  various  projects  NAM  under¬ 
takes.  There  is  no  full-time  staff. 

As  president,  Williams  has  proposed  a 
study  of  the  feasibility  of  hiring  a  part- 
time,  probably  retired  state  manager,  to 
act  as  the  executive  secretary  of  NAM, 


sisting  on  open  hearings  of  complaints 
based  on  procedural  decisions  and  rul¬ 
ings  indicating  malfeasance  or  nonfea¬ 
sance;  and  providing  due  process 
safeguards  for  hearings  held  by  circuit 
judicial  councils  or  the  proposed  new 
subcommittee. 

The  amendment  also  calls  for  open 
proceedings  to  press  and  public, 
eliminating  confidentiality  provisions; 
setting  forth  a  federal  code  of  profes¬ 
sional  responsibility  for  lawyers;  impos¬ 
ing  penalties  for  tampering  with  the  court 
record;  and  making  any  and  all  elements 
of  any  court  record  available  im¬ 
mediately  for  inspection  to  the  press, 
broadcasters  and  public,  prohibiting  the 
sealing  of  evidence. 

The  amendment  also  calls  for  setting 
limits  on  expenditures  by  prospective 
judges  and  clerks  in  seeking  office 
($5,000  and  $1,000  respectively);  estab¬ 
lishing  videotaping  of  court  proceedings, 
providing  for  instantaneous  or  delayed 
broadcast  hook-ups;  allowing  photogra¬ 
phy  by  available  light  in  federal  court¬ 
rooms;  ending  the  power  of  federal 
courts  to  make  their  own  rules,  to  seal 
evidence,  to  hold  hearings  in  chambers, 
to  issue  unpublished  orders;  establishing 
equality  of  circuits,  scrapping  the  princi¬ 
ple  of  “law  of  the  circuit”,  which  results 
in  unequal  application  of  law;  allowing 
the  highest  court  of  a  state  to  challenge 
any  federal  court  (except  the  Supreme 
Court),  providing  for  mandatory  reviews 
in  banc  (by  the  full  court)  by  either  fed¬ 
eral  appellate  court  or  the  Supreme 


Court  (depending  on  the  level)  where  PAT  ON  THE  BACK — International  Typographical  Union  president  Joe  Bingel 
conflicts  arise;  and  by  prohibiting  the  gives  Newspaper  Guild  president  Charles  Perlik,  Jr.  a  pat  on  the  back  prior  to 
U.S.  Supreme  Court  from  having  juris-  Perlik's  address  to  the  121st  ITU  convention  in  St,  Paul,  Minnesota.  The  ITU  and 
diction  over  judicial  and  court  officer  the  Guild  are  currently  negotiating  in  hopes  of  merging.  The  anticipated  merger 
conduct  and  legislation  dealing  with  such  date  is  set  for  sometime  next  year  (see  E&P,  Sept.  1.) 
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The  “constant  uptime”  high  performance  text  management  system. 

At  Logicon,  we’re  writing  the  book  on  performance  and  reliability 
for  newspaper  text  management  systems.  Logicon  has  long  set  the  standard 
for  resources,  expertise  and  commitment  to  the  publishing  industry. 

Call  us.. .we’ll  reply  promptly  with  more  information  on  how  the  TPS/6000 
can  solve  your  automation  problems. 

LOGICON 

203  24225  GARNIER  STREET  DTORRANCE,  CALIFORNIA  90505  DTELEPHONE:  213/325-6060 


Saab  launches  print 
only  ad  campaign 

Saab-Scandia  of  America,  Inc.  has 
launched  a  $2  million  large  space  ad 
campaign  in  44  newspapers  covering  the 
top  20  markets,  with  the  recurring  theme 
“Saab — the  most  intelligent  car  ever 
built.” 

“We’re  strictly  print  and  concentrat¬ 
ing  the  whole  campaign  in  newspapers,” 
asserted  Len  Lonnegren,  public  relations 
manager  for  Saab.  “We  have  a  very  fine 
automobile,  but  it’s  unknown.  Newspa¬ 
pers  are  a  quick  way  to  get  sales  moving 
and  position  the  car  (in  the  American 
market).” 

The  top  20  markets  represent  those 
areas  where  Saab-Scandia  does  the  bulk 
of  its  business.  The  company  kicked  off 
its  campaign  in  the  12  largest  of  those  20 
markets  with  “a  double  truck,  followed 
by  a  full  page.”  In  the  others,  Saab 
opened  with  a  full  page  ad  and  followed 
up  with  ads  “no  smaller  than  %  of  a 
page.” 

In  markets  outside  of  these  top  20, 
Saab  has  introduced  a  co-op  program 
and  shipped  ad  slicks  in  various  sizes  to 
all  of  its  dealers. 

Sabb’s  advertising  manager,  Peter 
Berla,  said  the  firm  chose  newspapers  for 
its  medium  because  “they’re  practical. 
The  message  we  have  required  a  sub¬ 
stantial  amount  of  copy.” 

Berla  cited  several  “virtues  of  large 
space”  newspaper  ads,  including: 

•  layout  in  a  dramatic  and  compelling 
manner, 

•  the  immediacy  of  reaching  people  at 
the  retail  point  of  thinking, 

•  the  ability  to  concentrate  on  those 
markets  where  the  bulk  of  your  business 
is,  and 

•  creating  fast  consumer  awareness. 

“Newspapers  represent  an  ideal 

choice  for  us,”  Berla  concluded.  “We’ll 
have  virtually  no  other  advertising  dur¬ 
ing  the  fourth  quarter  of  this  year.” 

The  campaign  began  in  mid-August 
and  is  scheduled  “up  to  December.” 

New  UPl  stylebook 

A  new  United  Press  International 
Broadcast  Stylebook  has  gone  to  press, 
with  a  number  of  changes  for  handling 
news  on  the  broadcast  wire  and  audio 
network. 

One  major  change  drops  the  long¬ 
standing  practice  of  using  courtesy  titles 
for  women  on  second  references.  UPI’s 
broadcast  news  services  now  will  use 
Miss,  Mrs.  and  Ms.  on  second  reference 
only  when  necessary  to  avoid  confusion. 

Broadcast  style  has  been  moving  away 
from  formality  and  toward  conversa¬ 
tional  and  general  usage  forms  for  many 
years,  but  the  courtesy  title  for  women 
remained.  Now  the  dispute  on  the  titles 
has  been  settled  by  the  Broadcast  Advi¬ 
sory  Board  voting  to  drop  them. 
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A  Saab  is  exactly  what 
you  want. 

The  question  is,  what 
isaSaab? 


Saab  ad 


New  format 

The  Milwaukee  Journal  and  Sentinel 
will  switch  to  the  “6,9,10“  column 
format — a  move  they  say  will  save  them 
up  to  six  percent  in  newsprint  consump¬ 
tion. 

Classified  converted  from  9  columns 
to  10  columns  on  Sept.  1.  Editorial  will 
go  from  8  columns  to  6  columns  the  fol¬ 
lowing  month  and  display  advertising 
from  8  columns  to  9  columns.  Tabloid 
sections  will  be  increased  from  6  col¬ 
umns  to  7  columns  per  page. 

“We’re  excited  about  this  improve¬ 
ment  in  format,”  Warren  J.  Heyse,  pres¬ 
ident  of  Newspapers  Inc.,  and  publisher 
of  the  Journal  said.  “It  gives  our  readers 
more  inviting  newspapers,  but  saves 
energy,  money  and  newsprint  and  ink  at 
a  time  when  these  costs  are  increasing 
dramatically.” 

“The  6,9,10  format  makes  more 
sense  to  us  than  reducing  the  size  of  our 
web,”  Robert  A.  Kahlor,  senior  vice 
president  of  operations,  said,  “because 
virtually  no  mechanical  changes  need  be 
made.  The  only  major  change  required 
for  the  production  process  is  in  the  com¬ 
puter  programs  that  drive  the  photocom¬ 
position  machines.” 

Agency  establishes 
a  new  division 

J.  Walter  Thompson  Company  will  es¬ 
tablish  a  separate  division  specializing  in 
direct  marketing  to  be  called  Soskin/ 
Thompson  Associates. 

Headquartered  in  New  York  City,  the 
new  division  will  offer  a  full-service  di¬ 
rect  marketing  capability  including  com¬ 
puter  marketing  and  fulfillment  systems 
services  to  JWT  clients  in  addition  to 
developing  its  own  client  list. 

David  Soskin  will  serve  as  general 
manager  of  the  new  division  and  as  a 
senior  vicepresident  of  JWT. 


District  court 
upholds  reporter 
source  protection 

A  judge  in  Washington  has  ruled  that 
nine  members  of  the  Church  of  Scientol¬ 
ogy  have  no  right  to  examine  a  reporter’s 
notes  in  an  effort  to  stave  off  government 
prosecution  for  an  alleged  criminal  con¬ 
spiracy. 

U.S.  District  Judge  Charles  R.  Richey, 
in  a  six-page  opinion,  held  that  Washing¬ 
ton  Post  reporter  Timothy  S.  Robinson 
could  refuse  to  disclose  notes  in  order  to 
protect  his  sources. 

The  nine  Scientologists  are  under  in¬ 
dictment  for  allegedly  plotting  to  steal 
government  documents.  They  claimed 
that  Robinson’s  notes  and  testimony 
were  needed  for  them  to  learn  details  of 
July  8,  1977  raids  by  FBI  agents  on  Sci¬ 
entology  property  in  which  hundreds  of 
documents  were  seized. 

The  Scientologists  claimed  they  had 
learned  that  Robinson  had  submitted  a 
book  proposal  to  a  publisher  in  which  the 
first  chapter  would  give  details  on  the 
FBI  raids.  Attorneys  for  the  church 
members  contended  that  FBI  agents 
subpoenaed  to  testify  about  the  raids  had 
been  vague  in  their  recollections  and  that 
Robinson  possessed  accurate  inside  in¬ 
formation. 

Robinson,  who  did  not  write  his  pro¬ 
posed  book,  and  the  Washington  Post 
contested  the  request  for  a  subpoena. 

Judge  Richey  rejected  the  Scien¬ 
tologists’  claim  that  writing  a  book  for 
money  altered  any  potential  First 
Amendment  claim  by  Robinson  and  the 
newspaper.  Richey  wrote:  “The  report¬ 
er’s  privilege  must  encompass  all 
news-gathering  efforts,  not  simply  those 
for  newspapers.” 

Richey  held  that  an  opinion  by  Su¬ 
preme  Court  Justice  Lewis  F.  Powell,  Jr. 
made  it  clear  that  “the  reporter’s 
privilege  will  be  upheld  unless  the  infor¬ 
mation  sought  is  necessary  to  obtain  a 
just  resolution  of  the  case  and  it  cannot 
be  obtained  by  alternative  means.” 

The  judge  went  on  to  say  that  numer¬ 
ous  FBI  agents  had  testified  about  the 
Scientology  raids  and  that  anything 
Robinson  might  add  would  merely  be 
hearsay. 

Times-Record  Co. 
buys  Colo,  weekly 

Times-Record  Publishing  Inc.  has  paid 
$40,000  for  an  1 ,800  subscriber  weekly  in 
Grand  Junction,  Col.  called  the  Clifton 
County  Citizen  Newspaper. 

The  paper,  started  about  a  year  ago  by 
Jay  and  Sharon  Brodell,  is  the  largest  of 
three  weeklies  in  Clifton  County.  The 
paper’s  new  publishers  are  Seattle, 
Wash,  ad  man  Jeffrey  Weber  and  David 
Barta,  a  former  production  manager  for 
the  Wall  Street  Journal  in  Chicago. 
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Let’s  pull  the  plug  on  OPEC... 

by  plugging  in  the  electric  car  _ 

For  decades  lead  has  been  used  in 
the  batteries  that  start  your  car  and 
make  its  engine  work  more  efficiently. 

Now  lead  offers  us  a  way  out  of  the 
gas  line  via  economical,  clean,  quiet 
electric  autos  powered  by  lead-acid  batteries. 

With  estimated  operating  costs  under  40  per  mile  for 
a  limited  range  electric  subcompact,  the  potential 
demand  for  electrics  should  stimulate  U.S.  automakers  to  get  ^ 
more  vehicles  into  production  fast. 

Lead  battery  powered  cars  will  cut  fuel  waste,  make  efficient 
use  of  our  off-peak  generating  resources,  make  us  less  dependent 
on  foreign  oil,  lower  our  unfavorable  balance  of  payments, 
help  cut  inflation  and  protect  our  environment. 

LET’S  GO  AMERICA-GO  ELECTRIC 
WITH  LEAD-THE  ENERGY  CONSERVER 


LEAD  COMPANY 

Division  o<  St.  Joe  Minerals  Corporation 

7733  Forsyth  Blvd.,  Clayton,  Mo.  63105  (314)  726-9500 

A  BASIC  SOURCE  k 

If  you  would  like  to  know  more  about  the  electric  cars,  trucks,! 
buses  in  use  today,  write  us  for  “EV  booklet”.  I 


Mrs.  Poynter  named 
to  study  panel 

Marion  K.  Poynter,  a  member  of 
Times  F*ublishing  Co.’s  board  of  direc¬ 
tors,  has  been  named  to  a  state  study 
panel  that  will  recommend  ways  of  im¬ 
proving  Florida’s  university  system. 

Mrs.  Poynter  is  the  widow  of  Nelson 
Poynter,  who  was  owner  of  the  Times 
Publishing  Co.,  which  publishes  the  St. 
Petersburg  (Fla.)  Times  and  Evening  In¬ 
dependent. 

The  panel  was  created  by  the  1979 
Legislature  as  part  of  a  comprehensive 
effort  to  improve  the  quality  of  higher 
education  in  Florida.  Meetings  are  ex¬ 
pected  to  begin  this  month  and  end  next 
March,  with  recommendations  being 
forwarded  to  the  Legislature  before  its 
1980  session. 

Digital  selects 
Benton  &  Bowles 

Benton  &  Bowles,  Inc.  has  been  ap¬ 
pointed  worldwide  agency  for  corporate 
advertising  by  Digital  Equipment  (Torpo- 
ration.  The  agency  will  also  handle  seg¬ 
ments  of  Digital’s  product  advertising. 

Digital,  headquartered  in  Maynard, 
Mass.,  manufactures  minicomputers  and 
had  sales  of  $1.8  billion  in  1978. 


New  plant  planned 

A  new  newspaper  plant  will  be  con¬ 
structed  in  Pasco  County,  Fla.,  to  print 
the  Pasco  Times  and  the  Citrus- 
Hernando  Times,  regional  editions  of  the 
St.  Petersburg  Times. 

Pasco  county  is  40  miles  north  of  St. 
Petersburg.  The  Times  circulates  27,759 
daily  and  36,468  Sunday  copies  of  its  re¬ 
gional  editions  in  these  counties. 

Publisher  John  B.  Lake  said  he  has 
signed  a  contract  with  Watson  and  Co., 
of  Tampa  to  design  the  new  Pasco  plant. 
He  estimated  cost  of  the  installation, 
which  will  be  around  40,000  square  feet 
in  size,  at  between  $5  million  and  $7  mil¬ 
lion,  depending  on  the  press  selected. 

Preliminary  studies  and  design  work 
will  commence  immediately,  to  be  fol¬ 
lowed  in  1980  by  construction,  which 
Lake  estimated  will  be  completed  by 
early  1981. 

Clorox  names  pr  firm 

The  Clorox  Company  has  named 
Botsford  Ketchum  Public  Relations  to 
handle  a  community  relations  and  corpo¬ 
rate  communications  program  for  its 
Kingsford  Division. 

Kingsford  is  the  nation’s  largest  man¬ 
ufacturer  of  charcoal  briquets. 

Clorox  is  based  in  Oakland,  California. 


Multimedia  buys 
Virginia  daily 

Multimedia,  Inc.  has  purchased  the 
daily  Staunton  (Va.)  Leader  and  the 
Sunday  News-Leader. 

The  Leader  has  an  evening  circulation 
of  17,000  and  the  News- Leader  has  a 
circulation  of  20,000.  The  company  also 
publishes  a  weekly  free-distribution  pub¬ 
lication,  which  is  included  in  the  pur¬ 
chase. 

Hierome  L.  Opie,  Jr.,  president  and 
general  manager,  will  remain  with  the 
newspaper  as  publisher,  as  will  Evarts 
W.  Opie,  Jr.,  who  will  continue  as  vice- 
president  and  treasurer.  E.  Walton  Opie, 
present  editor  and  publisher,  will  retire. 

Multimedia  now  publishes  13  daily  and 
23  non-daily  newspapers  and  operates  5 
VHF  tv  stations  and  13  AM  and  FM 
radio  stations  in  14  states. 

New  weekly 

A  new  weekly  newspaper  to  serve  the 
Roxboro,  North  Carolina  area  is 
scheduled  for  publication. 

To  be  called  the  News  Leader,  the 
paper  will  be  published  by  a  local  broad¬ 
cast  news  director,  Barnie  Day,  and  the 
present  director  of  the  Person  County 
(N.C.)  Parks  and  Recreation  Depart¬ 
ment,  R.  Daniel  Walker. 


Did  you  call  State  Farm  last  year  for  help 
on  a  story?  Over  400  other  reporters  did 


Reporters  on  papers,  magazines,  and  broadcast  stations 
across  the  country  are  calling  State  Farm  for  help  on 
stories  involving  auto,  homeowners,  boatowners,  and  life 
insurance.  Why?  Two  reasons. 

First,  we’re  the  nation’s  largest  insurer  of  cars,  homes, 
and  pleasure  boats.  Reporters  naturally  call  the  industry 
leader  when  they  need  facts  or  opinions  about  these 
forms  of  insurance.  While  we’re  not  the  leader  in  life 
insurance,  we  are  the  fourth  largest  seller  of  individual 
life  policies. 

Second,  our  public  relations  staff  of  former  newsmen 
welcomes  calls  from  the  media.  We  understand  dead¬ 
lines.  If  we  have  the  information  you  need,  we’ll  give  it  to 
you  right  away.  If  we  don’t,  we’ll  talk  to  one  of  our 
experts  and  call  you  back  as  soon  as  possible.  If  we  can’t 
get  the  information  you  need,  we’ll  tell  you  that  too. 

When  you  need  help  with  a  story  on  personal 
insurance,  join  your  more  than  400  colleagues 
who  turned  to  State  Farm  last  year.  Call 
our  public  relations  department  at  ~|  ~ 


STATE  FARM  MUTUAL 
AUTOMOBILE  INSURANCE  COMPANY 
Home  Office,  Bloomington,  Illinois  / 
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Now  it’s  the  best 
seven-day  buy . 


For  the  past  century  the  Courier  Post  has  been  yM 
the  dominant  daily  newspaper  in  the  South  Jersey 
part  of  the  Philadelphia  market. 

As  of  September  9, 1979,  it  is  also  South  Jersey’s  w 
Sunday  newspaper.  * 

The  new  Sunday  Courier  Post  fills  a  void— the  heretofore 
absence  of  a  major  Sunday  newspaper  published  in  South 
Jersey  especially,  exclusively  for  the  people  of  Camden, 
Burlington  and  Gloucester  counties. 

The  tri-county  contains  321,800  households,  over  one 
million  population  and  retail  sales  over  $3.3  billion 
annually.  It  is  a  large  market;  larger  than  many  of 
the  nation’s  big  cities  such  as  Boston,  Cleveland, 

Dallas,  Miami  and  Washington,  D.C. 

The  South  Jersey  tri-county  is  a  vital  part  of  the 
Philadelphia  metropolitan  market.  And  the  Courier  Post 
is  the  newspaper  that  covers  the  tri-county.  Daily  and 
now  on  Sunday,  too.  I 


^^TheSunday  _ 

CounerPost 


Especially,  exclusively 
for  South  Jersey. 


I  I  Pennsylvania  S.M.S.A.  Counties 
iNew  Jersey  S.M.S.A.  Counties 


Without  the  Courier  Post 
you’re  not  covering  j/ 
South  Jersey... 
and  without  j 

South  Jersey  j  CHESTER 

you’re  not  / 
covering  / 
the  entire  c  # 
Philadelphia  S.M.S.A. 


BUCKS 


MONTGOMERY 


DELAWARE 


BURLINGTON 


CAMDEN 


The  3  South  Jersey  counties 
account  for  20%  of  the  entire 
8  county  Philadelphia  S.M.S.A. 


The  Courier  Post  is  South  Jersey’s 
primary  daily  circulation  and 
advertising  medium. 

Courier  Post 
Daily  Circulation 

Camden  County . 86,000 

Burlington  County . 21,500 

Gloucester  County . 17,500 

Total  Tri-County .  125,000 

Source:  S/79  Circulation  Research 


The  South  Jersey 
tri-county 


Population.. 

Households 


Retail  Sales  ($000) 
E.B.I.($000) . 


And,  as  of  September  9, 1979, 
The  Sunday  Courier  Post  is  the 
primary  weekend  buy. 


Designated  as  a  separate  S.M.S.A. 
the  tri-county  would  rank  among  the 
nation’s  leading  metro  areas. 

37th  in  Population  37th  in  General  Merch. 

40th  in  Households  38th  in  Furniture  Sales 

39th  in  E.B.I.  36th  in  Automotive  Sales 

37th  in  Median  E.B.I.  42nd  in  Food  Sales 
39th  in  Retail  Sales  47th  in  Eat/Drink  Sales 


Courier  Post 
Sunday  Circulation 


Camden  County . 

Burlington  County . 

Gloucester  County . 

Total  Tri-County . 

Source:  Circulation  Research  Estimates 


Courier  Post 


It  delivers  South  Jersey. 
Seven  days  a  week. 


THE  COURIER  POST,  CAMDEN,  NEW  JERSEY  08101 

A  GANNETT  NEWSPAPER  REPRESENTED  NATIONALLY  BY  GANNETT  NEWSPAPER  ADVERTISING  SALES. 


Jew  look  introduced 

The  evening  Fort  Worth  Star-Telegram  has  a  new  look. 
The  extensively  redesigned  format  includes  a  bolder 
imeplate  and  section  flags,  sections  arranged  for  a  more 
derly  presentation,  more  news  space,  and  a  new  features 
ige. 


kNi  Worth 


jesday  Evening 


“Too  Tall”  laaming  naw  trada  w 

Former  Miss  America 
Nves  far  from  glamour  n 

She  makaa  croaaea  for  Elvla  m 
Casa  show  bursts  with  humor  « 


— Sclerfa  reprimanded  tor  dismissed  tlekotM  - 


7ell  cap  believed  near 

Gui/oU  flow  may  iie  dioked  od  tUs  week 


iST 


Not  everyone  saw  flag  as  bright  idea 


Other  changes: 

— A  page  one  newsfeature  called  Up  Front. 

— An  expanded  local/state  news  section. 

— A  daily  section  combining  Lifestyle  pages  and 
nusements-TV  pages. 

— A  restructured  business  page  emphasizing  how  indi¬ 
duals  can  cope  with  financial  and  economic  problems. 

— Daily  world  and  national  news  summaries. 

— A  short  daily  profile  of  about  150  words  featuring  an 
ea  resident. 

The  new  format,  which  was  introduced  with  the  August  6 
lition,  was  the  result  of  several  months’  planning  by  Star- 
;legram  staffers  directed  by  assistant  managing  editor 
lenn  Dromgoole,  news  editor  Bill  Youngblood,  graphics 
rector  Herb  Williams  and  artist  Dale  Rushing. 

♦  ♦  ♦ 

aulty  coffeepot  ads 

Corning  Glass  Works  Inc.  will  run  a  series  of  quarter- 
ige  ads  in  more  than  1000  newspapers  for  five  consecutive 
lys,  starting  September  10,  that  will  ask  consumers  to  stop 
ling  the  company’s  coffeemakers  because  they  may  have 
ifective  handles.  Corning  reports  it  has  received  about 
000  complaints  since  1972  that  the  handles  were  falling 
T.  The  ads  offer  a  choice  of  a  new  coffeemaker  in  an  ex- 
lange  for  an  agreement  to  stop  using  the  defective  pots. 
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Text  editing  display  terminals  from  Teleram  offer  news¬ 
papermen  unprecedented  freedom  in  gathering,  writing, 
on-site  editing  and  electronic  transmission  of  important 
stories;  a  capability  with  intriguing  possibilities  in  numer¬ 
ous  areas  within  publishing. 

With  a  Teleram  self-contained  editing  terminal,  a 
reporter  can  write  the  story  as  it  happens,  completely 
edit  it,  and  then  transmit  the  finished  copy  over  regular 
telephone  lines  to  his  office.  Floppy  disk  storage  mem¬ 
ories  allow  reporters  to  process  items  up  to  14,000 words 
in  length  at  one  time. 

Teleram,  the  leader  in  this  type  of  equipment,  has  units 
in  operation  both  in  the  field  and  in  offices  worldwide. 

If  you  have  a  need  for  communicating  text  editing  ter¬ 
minals  that  let  you  create,  edit  and  transmit  or  receive 
data  from  remote  sources,  give  us  a  call.  And  give  your 
business  a  little  more  freedom. 

Teleram  Communications  Corporation,  2  Corporate 
Park  Drive,  White  Plains,  New  York  10604 
(914)  694-9270  Telex  646658 

TElERRm 
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Controversial  works  published  by  cartoonist 


By  Celeste  Huenergard 

His  acerbic  wit  and  controversial  opinr 
ions  have  won  him  a  number  of  vocal 
critics,  and  some  of  their  angry  com¬ 
ments  provide  the  introduction  to  Mil¬ 
waukee  Journal  political  cartoonist  Bill 
Sanders’  new  book  of  cartoons,  “The 
Sanders  Book,”  recently  published  by 
the  Journal. 

“Your  cartoons  are  malicious  and 
could  only  be  spawned  by  a  group  of 
depraved  minds,”  and  “Since  you  seem 
to  get  sadistic  satisfaction  out  of  your 
communistic,  athiestic,  crude,  disloyal, 
obscene  cartoons — Sanders — you  can 
have  my  paper  back!”  are  two  samples 
of  reader  reaction  to  Sanders’  work. 

These  comments,  and  others  equally 
vitriolic,  form  the  first  three  pages  of  the 
book,  which  contains  202  reprints  of  the 
very  cartoons  that  spawned  such  furor. 

Sanders  has  been  the  Journal’s  politi¬ 
cal  cartoonist  since  1967.  He  worked  for 
Stars  and  Stripes  in  Korea,  the 
Greensboro  (N.C.)  Daily  News  and  the 
Kansas  City  Star  before  joining  the 
Journal. 

His  work  has  been  called  “ornery  and 
unorthodox”  by  Newsweek.  The  Satur¬ 
day  Review  observed  that  his  “keenly 
honed  editorial  commentaries  can  make 
the  opposition  gag  on  its  breakfast.” 


Bill  Sanders 

Sanders  cartoons,  syndicated  by  Pub¬ 
lisher  Hall,  are  carried  by  more  than  50 
papers.  His  latest  book  boasts  a  $5.95 
price  tag  and  can  be  found  in  Milwaukee 
book  stores  and  the  paper’s  public  ser¬ 
vice  office. 

“The  Sanders  Book”  is  being  pro¬ 
moted  in  part  through  an  in-paper  cam¬ 
paign  in  the  Journal,  personal  appear¬ 
ances  on  radio  and  TV  shows,  and  on 
T-shirts. 


Group  expands 

North  Shore  Weeklies,  a  group  cover¬ 
ing  nearly  20  communities  north  of  Bos¬ 
ton,  has  increased  its  holdings  with  the 
acquisition  of  the  Marblehead  (Mass.) 
Reporter  and  the  Swampscott  (Mass.) 
Reporter. 

The  Reporter  will  be  merged  with  the 
free-circulation  Marblehead  Messenger 
and  called  the  Marblehead  Reporter- 
Messenger. 

The  Swampscott  paper  will  continue 
its  current  status  as  a  paid  circulation 
weekly. 

The  acquisitions  bring  North  Shore’s 
total  circulation  to  142,000  weekly.  The 
group  also  owns  the  midweek  Ipswich 
Chronicle,  Hamilton-Wenham  Chroni¬ 
cle,  Danvers  Herald  and  Tri-Town 
Transcript,  along  with  the  two-year-old 
North  Shore:  Sunday. 


Eatery  ad  kit 

The  National  Restaurant  Association 
is  offering  a  special  advertising  supple¬ 
ment  kit  to  newspaper  promotion  direc¬ 
tors  for  the  60th  annual  National  Res¬ 
taurant  Month. 

The  kit  will  include  instructions  detail¬ 
ing  the  creation  of  special  advertising 
sections  and  guides  for  selling  ad  space. 


DON’T  THEY 
WEIGH  THE 
SAME? 

Of  course  not. 

Feathers  are  weighed  in  avoirdupois  ,5» 
weight:  16  (437.5  grain)  ounces  per  pound. 
Gold  pounds  are  troy  weight:  12  (480  grain) 
ounces  per  pound.  The  avoirdupois  pound 
of  feathers  is  nearly  3  ounces  heavier  than 
the  gold  pound.  This  difference  would  not 
escape  a  careful  writer  —  one  who  doesn't 
fall  prey  to  common  assumptions. 

And  one  of  those  assumptions  is  that  all 
yellow  construction  machines  are  ours.  We 
make  a  line  of  mining  machinery  that  in¬ 
cludes  wheel  and  track-type  tractors, 
wheel  and  track-type  loaders,  wheel 
tractor-scrapers,  motor  graders,  off-highway 
trucks,  excavators,  compactors  and  diesel 
engines.  We  also  make  pipelayers,  log 
skidders  and  lift  trucks. 


But  competitors  make  products  similar  to 
ours  and  sometimes  paint  them  yellow,  too. 
However,  they  don't  bear  the  CATERPILLAR 
name.  CATERPILLAR  and  CAT  are  registered 
trademarks  of  Caterpillar  Tractor  Co. 

We  put  a  lot  of  extra  effort  into  building 
special  value  in  machines  bearing  our 
trademark.  Help  us  sustain  the  meaning  of 
our  name.  Be  sure  you  use  our  trademark 
only  when  you  write  about  products  we 
make. 

Thank  you. 


CATERPILLAR 

Caterpillar.  Cat  and  O  are  Trademarks  of  Caterpillar  Tractor  Co 
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We  asked  Americans: 


'Can  We  Have  A  Cleaner 
Environment- And  Enough  Energy?’ 


Because  Union  Carbide  depends  on  reliable  supplies  of 
energy,  national  environmental  policies  which  restrict 
energy  supplies  have  a  direct  impact  on  our  business. 
Since  public  attitudes  help  shape  national  policies,  we 
commissioned  a  survey  which  included  this  question: 

“Do  you  feel  that  steps  being  taken  to  protect  the 
environment  are  major  contributors  to  today’s  energy 
supply  problems,  or  would  you  say  this  is  not  the 
case?” 

Major  contributors . 39% 

Not  the  case  . 50% 

Don’t  know . 11% 

Source:  Survey  conducted  for  Union  Carbide  by  Roger  Seasonwein  Associates.  Inc. 
May  1979  national  probability  sample,  by  telephone,  of  1.000  adults. 


Americans  are  divided 
on  the  impact  of 
environmental  iwlicy 
on  energy  supply. 

While  50  percent  of  the  American 
public  doesn’t  see  a  serious  connection 
between  environmental  policies  and 
energy  supply,  fully  39  percent  does 
see  environmental  policies  as  a  major 
reason  for  the  nation’s  energy  supply 
problems.  This  finding  suggests  that 
Americans  may  be  ready  to  consider 
proposals  for  a  better  balance  between 
energy  and  environmental  objectives 
than  we’ve  had  in  the  past. 


Energy  and 
environmental  policies 
are  now  formulated 
independently. 

The  growing  scope  and  complexity 
of  legislation  in  recent  years  has  in¬ 
creased  immensely  the  responsibilities 
of  government  agencies  charged  with 
implementing  energy  and  environ¬ 
mental  laws.  Because  these  agencies 
have  broad  discretion  to  interpret  and 
enforce  the  separate  mandates  Con¬ 
gress  has  given  them,  their  policy 
approaches  have  lacked  coordination, 
frequently  resulting  in  conflicting 
directives  to  the  private  sector  and 
inefficient  use  of  scarce  resources: 


•  President  Carter  recently  called  for 
a  SO  percent  reduction  in  oil  use 
by  the  nation’s  electric  utilities  by 
1990.  Yet  an  analysis  of  the  impact 
of  new  air  quality  regulations  con¬ 
ducted  by  National  Economic  Re¬ 
search  Associates,  Inc.  indicates 
that  these  regulations  will  displace 
the  use  of  coal  and  increase  utilities’ 
oil  consumption  by  up  to  530  mil¬ 
lion  barrels  a  year  by  1990 — as  much 
as  100  percent  more  oil  than  utilities 
would  have  used  under  earlier,  but 
still  stringent  air  quality  regulations. 

•  An  industrial-scale,  coal-fired 
boiler,  complete  with  its  coal  yards, 
unloading  facilities  and  environ¬ 
mental  protection  equipment  costs 
about  five  times  more  to  build  than 
an  oil-fired  boiler  of  the  same  scale. 
Union  Carbide  analyses  show  that 
environmental  protection  costs  are 
typically  about  SO  percent  of  the 
cost  of  installing  a  coal-fired  boiler. 

•  Lighter,  more  fuel-efficient  auto¬ 
mobiles  will  reduce  demand  for 
gasoline;  building  such  cars  requires 
plastics.  But  to  comply  with  auto¬ 
mobile  emissions  standards,  many 
of  the  feedstocks  from  which  these 
plastics  are  made  are  being  substi¬ 
tuted  for  lead  in  gasoline.  In  effect, 
our  current  automobile  environ¬ 
mental  regulations  are  forcing  us  to 
use  a  scarce  energy  resource  as  a 
temporary  “fix”  thereby  inhibiting 
a  sounder,  longer-term  solution. 


Difficult  choices  lie  ahead. 

America  can  no  longer  afford  to  make 
energy  and  environmental  policies  in¬ 
dependently.  Difficult  decisions  have 
to  be  made  regarding  air  and  water 
quality,  land  use,  health  protection  and 
other  aspects  of  the  nation’s  physical 
and  economic  environment  to  deliver 
the  energy  we  need  and  the  environ¬ 
mental  quality  we  want. 

Recently,  several  preliminary  steps 
have  been  taken  to  help  resolve  con¬ 
flicts  in  policies  affecting  energy  and 
the  environment: 

•  Within  the  Executive  Branch, 
a  Regulatory  Council  has  been 
established  in  an  attempt  to 
coordinate  regulations  issued 
by  different  agencies. 

•  A  National  Commission  on  Air 
Quality  has  been  appointed  to 
study  the  1977  amendments  to  the 
Clean  Air  Act  and  to  recommend 
appropriate  modifications,  if  any, 
to  Congress.  One  focal  point  of 
the  Commission's  activities  will 
be  energy-related  industries,  par¬ 
ticularly  those  using  coal. 

•  President  Carter  recently  proposed 
an  “Energy  Mobilization  Board”  to 
expedite  environmental  permitting 
for  such  critical  energy  projects  as 
refineries  and  pipelines. 

These  steps  all  deserve  support, 
but  we  should  realize  that  they  are 
procedural,  not  substantive.  Neither 
the  President  nor  most  Americans  have 
faced  up  to  the  environmental  implica¬ 
tions  of  meeting  our  national  energy 
objectives.  The  proof  of  the  effective¬ 
ness  of  these  new  steps  will  be  their 
ability  to  deliver  real  results — enough 
energy  at  acceptable  environmental 
costs. 

This  advertisement  is  part  of  a 
continuing  series  on  pubiic  opinion 
and  nationai  concerns. 

For  more  information,  write  for  a 
complimentary  copy  of  the  national 
survey,  “Public  Attitudes  on  Energy.” 
Address:  Energy,  Union  Carbide 
Corporation,  Box  H-20,  270  Park 
Avenue,  New  York,  New  York  10017. 


Deaths 


LIVING  IT  UP — Wayne  Patrick,  owner  of  the  Rock  Hi//  (S.C.)  Evening  Herald 
and  the  Palestine  (Tex.)  Herald-Press,  is  shown  toasting  with  a  Bermuda  Rum 
Swizzle  on  a  recent  visit  to  St.  George's,  Bermuda.  Pictured  with  Patrick  are 
his  wife  Libby  (right)  and  his  daughters  Kathy  and  Tricia.  After  arriving  at  the 
airport,  Patrick  decided  his  family  would  be  transported  to  the  hotel  in  a 
traditional  Bermuda  buggy  rather  than  by  cab.  Patrick  is  also  secretary/ 
treasurer  of  the  Newspaper  Computer  Users  Group. 


Thomas  S.  Moore,  48,  vicepresident 
and  production  director  of  the  Greenville 
(S.C.)  News-Piedmont  Co.,  Aug.  24. 

3|c  :)(  i|( 

Richard  Massock,  former  foreign  cor¬ 
respondent  and  news  executive  for  the 
Associated  Press,  July  28. 


Free-Standing 


Real  estate  assoc. 


J-school  sought 

The  green  light  all  but  says  go,  while 
an  amber  caution  one  prevails,  prior  to  a 
final  decision  on  whether  to  establish  a 
free-standing  College  of  Journalism  at 
the  University  of  Nebraska-Lincoln. 

The  University’s  Board  of  Regents,  at 
its  July  28  meeting,  agreed  to  act  on  the 
proposal  at  its  September  14  meeting. 
The  split  from  the  College  of  Arts  and 
Sciences  for  the  School  of  Journalism  is 
endorsed  by  UNL’s  administration,  par¬ 
ticularly  by  Dr.  Ned  S.  Hedges, 
Academic  Vice  Chancellor.  Hedges  said, 
“Establishing  a  separate  school  would 
be  in  the  best  interests  of  the  students 
and  the  institution.” 

UNL  enrolls  nearly  1 ,100  journalism 
majors. 

Neale  Copple,  Director,  has  promised 
that  no  additional  administrators  will  be 
hired  during  a  time  when  finances  are 
critical  throughout  the  three-campus 
University  of  Nebraska  system.  Neither 
he  nor  Hedges,  however,  would  promise 
that  they  won't  eventually  request  more 
faculty  members  to  meet  the  rising  stu¬ 
dent  demand. 

Camera-ready  art 

Multi-Ad  Services,  Inc.  began  dis¬ 
tribution  of  the  fourth  annual  Kwikee 
Outdoor  Product  Illustration  System  to 
all  daily  and  major  weekly  U.S.  newspa¬ 
pers  during  the  first  week  of  August. 


names  ad  agency 

Gallery  of  Homes,  Inc.,  a  real  estate 
franchise  association,  has  appointed 
D’Arcy-MacManus  &  Masius,  Inc.,  St. 
Louis,  as  its  national  advertising  agency. 

Gallery  currently  serves  850  franchise 
members  with  over  1 ,500  offices  nation¬ 
wide  and  in  Canada.  The  company  is  un¬ 
dertaking  a  major  growth  program  with 
the  goal  of  becoming  the  largest  fran¬ 
chise  real  estate  firm  in  the  U.S.  within 
the  next  ten  years. 

“To  achieve  this  goal,  we  felt  we 
needed  top-notch  advertising  support,” 
said  Virginia  Pie,  vice  president/director 
of  advertising-public  relations  of  the  At¬ 
lanta,  Ga.-based  firm. 

Jones  to  run  ads 


Jones  Dairy  Farm,  makers  of  Jones 
Pork  Sausage,  is  advertising  its  liver- 
wurst,  (Braunschweiger)  for  the  first 
time  with  a  broadcast  and  print  cam¬ 
paign. 

Bill  Jones,  vicepresident,  sales  and 
advertising,  commented,  “Our  liver- 
wurst  has  done  extremely  well  without 
advertising  support.  We  are  most  op¬ 
timistic  that  sales  will  increase  even 
more  as  a  result  of  our  new  campaign.” 

According  to  Jones,  the  ‘advertising 
will  run  in  Miami  and  Los  Angeles  from 
now  through  the  fall.  Compton  Advertis¬ 
ing  created  the  ads. 


Bruce  Lee,  59,  assistant  city  editor  of 
the  Peninsula  Times  Tribune,  Palo  Alto, 
California,  and  former  city  editor  of  the 
Redwood  City  Tribune  before  it  merged 
with  the  Palo  Alto  Times  last  April;  vete¬ 
ran  of  40  years  in  the  newspaper  busi¬ 
ness,  including  sports  writing  and  editing 
for  the  San  Francisco  Chronicle;  August 
15. 

♦  *  ♦ 

Charles  A.  Trask,  78,  retired  advertis¬ 
ing  manager  of  the  Miami  Herald,  died 
August  16  at  a  Simsbury,  Conn.,  conva¬ 
lescent  home.  He  had  been  with  the 
Miami  newspaper  18  years,  retiring  in 
1972.  Earlier,  he  was  on  advertising 
staffs  of  the  Hartford  Courant  and  now- 
defunct  Hartford  Times. 

♦  ♦  * 

James  E.  Lyons,  76,  promotions  direc¬ 
tor  of  The  Register,  Orange  County, 
California;  veteran  of  56  years  in  news¬ 
papers,  first  having  joined  the  Lorain 
(Ohio)  Journal  and  then  moving  to  Texas 
and  California;  July  17. 

9fc  :<c 

Edwin  Lanham,  74,  novelist,  mystery 
writer,  and  former  newspaperman;  with 
the  New  York  Evening  Post,  New  York 
City  News  Association  and  the  New 
York  Herald  Tribune,  leaving  the  latter  in 
1944  to  write  books  full-time;  July  24. 

9|C  * 

Joseph  Kessel,  81,  French  journalist, 
author,  and  aide  to  Gen.  Charles  de 
Gaulle  during  World  War  II;  a  corre¬ 
spondent  for  Le  Figaro,  France-Soir, 
and  other  newspapers  and  author  of  50 
novels;  became  a  member  of  the 
Academie  Francaise  in  1962;  July  23. 

*  *  ♦ 

Ralph  Hendershot,  83,  retired  finan¬ 
cial  editor  and  columnist  of  the  New 
York  World-Telegram  and  the  Sun  who 
resigned  in  1956  after  29  years  in  the  job, 
having  served  in  successive  mergers  of 
the  Telegram  and  the  New  York  World 
and  the  Sun;  July  28. 

*  *  * 

Lowell  C.  Pratt,  84,  former  newspa¬ 
per  editor  and  college  public  relations 
director  in  California,  June  6. 

*  ♦  ♦ 

U.  Howard  Friend,  72,  former  reporter 
and  editorial  writer  for  Indianapolis 
News;  July  22. 

*  * 

Robert  A.  Todd,  87,  former  publisher 
of  Franklin  (Ind.)  Evening  Star  and  bank 
founder;  July  16. 


for  liverwurst 
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Prove  on  your  own  press! 

huberSet 

OFFSET  NEWS  BLACK  &  COLOR 


HjillM: 

•  Foster,  cleaner 
roll-ups 

•  Denser  solids 

•  Shorper 
halftones 

•  Less  rub-off 


•  Cleaner 
pipe-rollers 

•  Cleaner  formers 

•  Less  linting 

•  Easier  wash-up 

•  Increosed  mileage 


I.  M.  HUBER  CORPORATION 

PRINTING  INK  DIVISION 

THORNALL  STREET,  EDISON  NJ.  08817 
(201)549-8600 


* 


Cony  to  guide  DJ’s 
overseas  publications 

Edward  R.  Cony,  vicepresident/news 
of  Dow  Jones  &  Co.,  Inc.,  will  be  in¬ 
creasingly  active  in  the  future  directing 
Dow  Jones’  growing  international  pub¬ 
lishing  interests,  it  was  announced  by 
Warren  H.  Phillips,  Dow  Jones  Chair¬ 
man. 

Cony  will  continue  to  take  an  active 
role  in  Wall  Street  Journal  news  matters 
as  a  member  of  the  company’s  manage¬ 
ment  committee,  Phillips  said,  even 
though  he  will  be  occupied  primarily  with 
the  international  publications  and  also 
certain  domestic  news  operations  such 
as  Barron’s  magazine  and  the  Dow 
Jones  News  Services. 

Dow  Jones’  international  publishing 
interests  include  the  Asian  Wall  Street 
Journal,  the  Asian  Wall  Street  Journal 
Weekly,  a  49%  interest  in  the  Far  East- 


Edward  R.  Cony 

ern  Economic  Review,  minority  interests 
in  business  and  general  newspapers  in 
Singapore,  Malaysia  and  Hong  Kong, 
and  the  AP-Dow  Jones  economic  news 
wire  services,  a  joint  venture  with  the 
Associated  Press  that  serves  newspaper 


and  private  subscribers  in  39  countries. 

Cony  played  a  leading  part  in  starting 
the  Asian  Wall  Street  Journal  in  late 
1976  and  the  Asian  Wall  Street  Journal 
Weekly  this  year,  and  in  negotiating  Dow 
Jones’  participation  in  the  Singapore 
and  Malaysian  ventures.  The  Asian 
Journal’s  circulation,  was  up  20%  from 
January  1  through  June  30,  to  18,000, 
and  advertising  linage  in  the  first  half 
was  52%  above  a  year  ago,  the  company 
said. 

Ad  expenditures 
up  13%  in  July 

Newspaper  advertising  expenditures 
increased  13.0%  in  July  and  12.6%  for 
the  first  seven  months  of  1979  as  com¬ 
pared  to  the  same  periods  last  year,  ac¬ 
cording  to  the  Newspaper  Advertising 
Bureau,  Inc. 

Through  July,  advertising  expendi¬ 
tures  amounted  to  $7.8  billion. 


SUN  Htho,  Inc. 

7950  haskell  avenue,  van  nuys.  California  91406 
telephone '213  787-4100.  873-4121 


How  many  hours  a  day  is 
your  press  idle?  Have  you 
considered  printing  your  own 
television  booklet  or  "outside" 
advertising  supplements?  Call 
the  professionals!  Sun  Litho, 
Inc.,  the  West  Coast  trendsetters, 
with  combined  experience  in 
offset  printing,  all  phases  of 
cold  type  composition,  and  four 
color  film  assembly,  is  now 
offering  consultants  to  the 
trade.  Call  Neil  Jorgensen. 
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The  evidence  had  been 
growing  for  years. 

But  it  took  a  recent  doc¬ 
umented  report  of  the  U.S. 
Census  Bureau  to  break  the 
story:  Over  90%  of  the  people 
in  nursing  homes  are  satisfied 
with  their  care  and  their 
surroundings. 

Ninety  percent!  And  that 
approval  figure  is  even  higher 
for  their  next-of-kin. 

The  nursing  homes  that 
are  members  of  the  American 


Ittocdiihe 

Government 

tobreak 

tfaisstoiy. 


Health  Care  Association  think 
this  report— an  objective  re¬ 
view  of  residents’  satisfaction 
with  nursing  home  surround¬ 
ings— is  front  page  news.  Not 
because  it  breaks  a  new  story. 
But  because  it  breaks  an  old 
stereotype.  And  for  the  fam¬ 
ilies  who  need  professional 
nursing  home  care,  it  will  help 
break  through  the  confusion 
and  uncertainty  that  often  is 
associated  with  this  emotional 
decision. 


For  more  information  on  the  Census  Bureau  report,  or  Community  Affairs.  American  Health  Care  Asso- 

progress  by  America ’s  professional  nursing  homes,  contact:  ciation.  1200 1 5th  St.  N.  W.  Washington,  D.  C.  20005 


Bryan  Eagle 
to  move  into 
new  plant 

The  Eagle,  a  Harte-Hanks  newspaper 
serving  Bryan-College  Station,  Texas, 
has  completed  a  move  to  a  new  48,000 
square  fpot  facility.  Formal  dedication 
ceremonies  are  slated  for  October  7, 
1979,  the  beginning  of  Newspaper  Week. 

“The  move  is  the  fifth  in  the  paper’s 
103  year  history,  but  it  will  be  the  last  for 
some  time  according  to  Eagle  publisher, 
W.  S.  “Dub”  Pearson.  “We  worked 


with  our  staff  and  architects  to  design  a 
facility  that  will  last  until  the  1990’s. 
Electrical  systems  were  planned  for  fu¬ 
ture  technologies,  our  press  area  has 
room  for  additional  press  lines,  and  our 
site  is  large  enough  for  additional  expan¬ 
sion  when  needed,”  Pearson  explained. 

Designed  by  architect  M.O.  Law¬ 
rence,  AlA  of  Bryan,  the  new  plant  is 
zoned,  yet  follows  an  open  concept 
within  departments. 

A  spacious  lobby  greets  customers  and 
most  business  can  be  transacted  in  the 
lobby.  A  large  public  meeting  room  adja¬ 
cent  to  the  lobby  area  will  serve  as  a 
gathering  place  for  local  clubs  and  or¬ 
ganizations  needing  a  meeting  place. 


"Good  Morning 
Sir 


This  is  Mycro-Tek,  Inc. 
in  Wichita,  Kansas. 

Yes,  sir, 

fhofsM-Y-C-R-O-T-E-K. 

We  nranufacture 

front-end  systems  for  newspapers. 

Yes,  we’ve  instaiied 

78  systems  throughout  the  U.S. 

and  are  currently  installing 

systems  in  Canada  and  South  America. 

Today,  we  wouid  like  to  explain 

our  system  pricing  and  mention 

that  upgrading  trom  floppy  disk  to  hard  disk, 

receiving  wire  services  online, 

and  going  online  to  typesetters  are  aii  possible. 

And  our  philosophy  “a  future  in  systems" 

means  the  Mycro-Comp  System 

is  ONLY  UPDATED-NEVER  OUTDATED.” 


■S  I 

12  VDT  8  VDT 


•  4C  MIUX>N  CHARACTER  STORAGE 

•  HIGH  SPEED  WIRE  CAPTURE 
ON  UNE  TO  TYPESETTER 
OASSIFIED  AD  MANAGEMENT 


$82,040 


»  20  MILJJON  CHARACTER  STORAGE 

•  SLOW  SPKD  WIRE  CAPTURE 

•  ON  UNE  TO  TYPESETTB^ 


$49,560 


MYCRO-TEK.  INC. 

“The  Front-end  System  Specialists" 

21 6  North  Washington 
Wichita,  Kansas 67202 


The  business  and  administrative  wing 
is  located  at  one  end  of  the  building,  with 
advertising  and  editorial  departments  lo¬ 
cated  on  either  side  of  a  central  area. 
Conference  rooms,  customer  service  de¬ 
partment,  and  a  snack  bar  are  also  lo¬ 
cated  within  the  central  office  core. 

Composing  and  camera  are  located 
adhacent  to  the  advertising  departments 
and  are  arranged  to  allow  on  orderly 
work  flow  from  typesetting  through 
platemaking. 

A  seven-unit  Goss  Urbanite  press  is 
the  main  attraction  in  the  spacious  press¬ 
room.  Feeding  into  an  EDS/IDAB 
Newsveyor  Stream,  papers  are  moved 
into  an  automated  mailroom  facility, 
through  a  counter  stacker  unit,  and  then 
to  a  protected  loading  dock  where  a  grav¬ 
ity  feed  system  carries  them  right  into 
the  waiting  van. 

Other  features  include  a  shadow-free 
Armstrong  Luminaire  lighting  system, 
wheelchair  access,  partitioned  office 
areas  for  outside  salespersons,  access 
flooring  for  computer  installation  in  bus¬ 
iness  and  photcomposing  areas,  and 
spacious  parking  with  a  separate  cus¬ 
tomer  parking  area. 

Future  plans  call  for  the  addition  of 
electronic  editing  equipment  early  in 
1980. 

Serving  a  seven  county  trade  area,  the 
Eagle  traces  its  ancestry  to  the  Brazos 
Pilot,  a  weekly  founded  in  1876.  Compet¬ 
ing  papers  merged  and  appeared  as  the 
Bryan  Daily  Eagle  in  the  late  1880’s. 

In  1908,  the  Eagle  became  an  after¬ 
noon  product,  with  morning  editions  on 
Saturday  and  Sunday. 

Acquisition  of  the  paper  by  Harte- 
Hanks  in  1967  paved  the  way  for  expan¬ 
sion  of  facilities  and  personnel,  and  has 
allowed  The  Eagle  to  keep  pace  with  the 
tremendous  growth  of  the  market  area. 

Subsidiary  company 
formed  by  Whitney 

Whitney  Communications  Corpora¬ 
tion  has  transferred  its  newspaper  com¬ 
panies  to  a  newly-organized  subsidiary, 
W.C.C.  Newspapers,  Inc.,  Chesapeake 
Publishing  Corporation,  which  publishes 
16  weeklies  and  a  daily  newspaper  in 
Maryland's  Chesapeake  Bay  region  and 
in  Delaware  is  part  of  the  new  sub¬ 
sidiary,  as  are  the  Columbia  Flier  in 
Maryland  and  the  Camden  Flerald  in 
Maine. 

W.C.C.  Newspapers,  Inc.,  is  owned 
by  Whitney  Communications  (95%)  and 
Mr.  and  Mrs.  Walter  L.  Cronkite,  Jr. 
(5%). 

Cronkite  had  previously  been  a  10% 
owner  of  two  Whitney  publications: 
Waterway  Guide  and  Camden  Herald. 
He  continues  his  ownership  position  with 
the  Waterway  Guide.  Cronkite  does  not 
plan  to  participate  actively  with  the 
newspapers  at  this  time.  His  participa¬ 
tion  is  as  an  investor. 
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It  s  time  you  starred  treating  silver 
like  it  was  worth  money. 


inChemco 

photoproducts  CO. 

Division  of  Powefs  Chemco,  Inc 
Charles  Street, Glen  Cove, N  Y  11542 
Tetephone  ^16) 676-4000 

□  Send  complete  information  on  the 
Chemco  Silver  Recovery  Program 

□  Have  my  Chemcoman  call  me  immediately 


Company 


Address 


Silver. 

It’s  worth  money  no 
matter  where  you  find  it. 
(’hemcocan  help  you 
recover  it  diryctly  from 
your  fixer  hath  or  from 
scrap  film  and  paper. 

Even  ifyou  process  as  few  as 
250  sheets  of  10  x  20  film 
a  week  our  silver'  recovei'y 
pi'ogram  could  make  you 


$52  a  week.  That's  $1004  a  year. . .  too 
much  to  wa.ste.  Talk  with  the  silver 
I'ecovery  ex|X‘rts  at  ('hemco. 

^  The  Chemco 

SUver  Recovery 
Program, 
puts  money 
your bank. 
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Bill  Moyers  joins 
Cox  Newspapers 


Bill  Moyers,  editor  of  the  highly- 
acclaimed  public  television  series,  “Bill 
Moyers’  Journal,”  will  become  a  consul¬ 
tant  to  Cox  Enterprises,  Inc.,  effective 
September  1. 

The  announcement  was  made  by  Cox 
chairman  Garner  Anthony. 

Charles  E.  Glover,  president  of  the 
Atlanta-based  newspaper  publishing 
company,  said  Moyers  will  write  articles 
from  time  to  time  on  a  wide  variety  of 
subjects  and  work  closely  with  Cox’s  na¬ 
tional  reporting  bureau  in  Washington. 

He  also  will  participate  in  Cox-wide 
planning  for  coverage  of  major  events 
such  as  the  1980  political  primaries,  con¬ 
ventions  and  campaigns,  become  a  re¬ 
source  person  for  all  Cox  newspapers 
and  join  a  Cox  futurism  committee  that 
is  attempting  to  determine  the  course  of 
mass  media,  particularly  newspapers, 
between  now  and  the  year  2000,  Glover 
said. 

Commenting  on  his  role  with  Cox 
Newspapers,  Moyers  said,  “I  am  de¬ 
lighted  to  be  joining  an  aggressive  news¬ 
paper  organization  like  Cox.  My  first  job 
in  journalism  was  on  a  newspaper  and 
print  remains  a  first  love.  I  know  many  of 
the  people  at  Cox  and  am  proud  to  be 
associated  with  an  organization  deter¬ 
mined  to  produce  the  best  in  local  and 
national  journalism. 

“I  have  long  believed  that  those  of  us 
in  broadcasting  have  much  to  learn  from 
the  way  good  newspapers  around  the 
country  keep  in  touch  with  their  com¬ 
munities  and  1  intend  to  see  if  Cox 
Newspapers  and  Bill  Moyers’  Journal 
can  benefit  one  another  in  the  reporting 
and  understanding  of  what’s  happening 
in  America.” 

Moyers  left  CBS  and  returned  to  pub¬ 
lic  television  last  year  announcing  that 
he  was  going  back  to  a  job  he  started  in 
1971  because  “1  didn’t  get  either  the 
satisfaction  or  impact  I  want  from  televi¬ 
sion  doing  irregularly  scheduled  broad¬ 
casts,  no  matter  how  good  each  one  may 
be.  1  enjoy  television  journalism  most  for 
the  versatility  that  characterized  my 
‘Journal’  for  five  years  and  I  return  to  it, 
for  its  variety  of  subject,  flexibility  of 
format  and  regularity  of  schedule.” 

He  first  came  on  the  national  scene  as 
executive  assistant  to  Lyndon  Johnson 
during  the  1%0  political  campaign.  In 
1961  Moyers  was  instrumental  in  or¬ 
ganizing  the  Peace  Corps.  With  Sargent 
Shriver,  the  organization’s  director,  he 
personally  called  on  every  member  of 
Congress  to  solicit  support  for  the  Peace 
Corps.  Moyers  then  organized  the 
nationwide  campaign  that  recruited 
thousands  of  Americans  to  go  abroad  as 
Peace  Corps  volunteers.  When  President 


Bill  Moyers 

Kennedy  subsequently  made  him  deputy 
director  of  the  Peace  Corps.  Moyers  be¬ 
came  one  of  the  youngest  men  ever  to 
receive  a  presidential  appointment  re¬ 
quiring  Senate  confirmation. 

Following  the  assassination  of  Presi¬ 
dent  Kennedy  on  November  22.  1963, 
Moyers  attended  Lyndon  Johnson’s 
swearing-in  aboard  Air  Force  One  and 
returned  with  the  new  President  to  Wash¬ 
ington  to  serve  as  special  assistant  to  the 
president,  administrative  chief  of  the 
White  House  staff  and  press  secretary. 
He  resigned  in  February,  1967,  to  be¬ 
come  publisher  of  Newsday. 

During  Moyers’  three  years  with 
Newsday,  the  paper  won  33  national 
journalism  awards,  including  two 
Pulitzer  Prizes.  Shortly  after  the  news¬ 
paper  was  sold,  he  left  to  write  the  best¬ 
selling  book,  “Listening  to  America,”  a 
report  of  his  observations  during  a 
13,000-mile  tour  of  the  United  States. 

A  native  of  Oklahoma,  Moyers.  45, 
was  reared  in  Texas  where  he  began  his 
career  as  a  cub  reporter  for  the  Marshall 
(Tex.)  News-Messenger  at  15  years  of 
age.  He  was  graduated  from  the  Univer¬ 
sity  of  Texas  with  a  journalism  degree  in 
1956. 

Moyers  and  his  wife,  Judith  Davidson 
of  Dallas,  then  spent  a  year  in  Edin¬ 
burgh,  Scotland,  where  he  studied  ethics 
and  theology  on  the  graduate  level  and 
she  taught  in  the  public  schools.  On  their 
return  to  the  United  States,  Moyers  en¬ 
rolled  at  Southwestern  Theological 
Seminary  in  Ft.  Worth,  Texas,  from 
which  he  received  a  Bachelor  of  Divinity 
Degree  with  honors  in  1959. 

He  currently  is  a  trustee  of  the  Rocke¬ 
feller  Foundation  and  a  member  of  the 
board  of  The  Center  for  the  Study  of 
Television  and  Politics  at  the  New 


School  for  Social  Research  in  New  York. 

The  Moyers  have  a  daughter  and  two 
sons.  The  family  lives  in  Garden  City, 
New  York. 

Cox  Enterprises  publishes  17  daily 
newspapers  in  Ohio,  Georgia,  Florida, 
Texas,  Arizona  and  Colorado.  The  com¬ 
pany  also  owns  the  Arizona  Pennysaver 
group  in  the  Phoenix  area  and  weekly 
newspapers  in  Florida.  Louisiana  and 
California. 

Hearst  acquires  8.4% 
of  Southwest  Forest 

Hearst  Corporation  announced  August 
22  it  holds  637.598  shares  of  Southwest 
Forest  Industries  common  stock.  This 
represents  about  8.4%  of  the  6.4  million 
shares  outstanding. 

The  company,  in  a  filing  with  Se¬ 
curities  and  Exchange  Commission,  said 
the  acquisition  of  stock  was  for  invest¬ 
ment  purposes  and  it  does  not  plan  to 
make  a  tender  offer  or  propose  a  merger. 
The  company  did  say,  however,  this  in¬ 
vestment  position  could  change  in  the 
future. 

I  On  August  8,  the  Hearst  company 
converted  $2.8  million  of  convertible 
)  subordinated  debentures  it  held  to  com¬ 
mon  stock.  This  action  increased  the 
number  of  shares  held  by  180,774. 
Hearst  has  held  the  debentures  since 
,  1971  and  has  two  top  officials  on  South- 

i  west  Forest’s  board. 

1  William  A.  Franke,  president  of  the 
Phoenix-based  lumber  and  lumber- 
products  concern,  said  Hearst  had  been 
a  customer  for  years  and  the  Hearst  con¬ 
version  was  brought  about  by  Southwest 
Forest’s  decision  to  redeem  them. 

On  August  23,  Southwest  Forest  said 
I  it  expected  earnings  for  1979  to  exceed 
1  last  year’s  $20.6  million  or  $3.39  a  share. 

)  The  company  also  said  it  expected  sales 
to  reach  about  $750  million,  an  increase 
-  from  1978’s  $591  million, 
i  Two  insurance  companies  have  indi- 
i  cated  they  would  also  convert  their  hold¬ 
ings.  Jefferson  Standard  Li:e  Insurance 
,  Co.,  with  $747,000  of  convertible  deben- 
5  tures  and  American  Mutual  Liability  In- 
/  surance  Co.,  with  $467,000  convertible 
f  debentures  would  receive  48,193  and 
30,129  common  shares  respectively. 

1 

Roltand  Adams  dies 

Rolland  Adams,  owner  and  publisher 
s  of  the  Bethlehem  (Pa.)  Globe-Times, 
i  died  September  1.  He  was  74  years  old. 
r  Adams  owned  the  Globe-Times  since 
1942.  In  the  1950’s,  Adams  owned  the 
1  Atlantic  City  (N.J.)  Press,  which  he  sold 
1  in  1964  to  the  Abarta  Corporation,  a 
y  group  made  up  of  his  sons-in-law. 

Adams  also  owned  at  one  time  the  At¬ 
lantic  City  (N.J.)  Daily  Press,  Bethlehem 
e  Times-Herald,  the  Levittown  (Pa.)  Press, 
f  the  Easton  (Pa.)  Free  Press  and  the 
V  Bucks  County  (Pa.)  News. 

EDITOR  &  PUBLISHER  for  September  8,  1979 


£|| 

mPIP 

Nobody  told  the  truck  industry 
to  save  more  than  a  billion  gallons  of  fud  last  year. 
We  just  did  it! 


Here’s  one  self-motivated  economy  drive 
that  works.  It’s  the  Voluntary  Truck  and 
Bus  Fuel  Economy  Improvement 
Program. 

More  than  200  motor  carriers,  vehicle 
manufacturers,  and  related  trade,  labor 
and  government  groups,  are  participating 
in  the  program  which  has  already 
conserved  2.7  billion  gallons  of  precious 
fuel  since  1973,  according  to  Department 
of  Transportation  figures. 

That’s  enough  to  heat  every  home  in 
Washington,  D.  C.  for  five  years. 

Manufacturers  are  doing  it  by 
encouraging  the  nation’s  truck  and  bus 
operators  to  voluntarily  use  fuel-efficient 
components  wherever  they  are  cost- 
justified. 


Each  year  since  1973,  motor  carriers 
have  bought  a  greater  and  wider  array  of 
options  such  as  fuel-efficient  diesel 
engines,radial  tires, variable  fan  drives  and 
aerodynamic  devices.  With  the  newer 
models  now  an  important  percentage  of 
the  total  U.S.  truck  fleet,  the  cumulative 
savings  are  soaring.  In  sum,  America’s 
commercial  vehicles  saved  more  than  a 
billion  gallons  in  1978  based  on  what  they 
would  have  used  without  the  new  devices. 

Today  many  operators  record  more 
than  a  25%  increase  in  miles  per  gallon. 
For  an  average  over-the-road  tractor,  this 
amounts  to  a  $3,200-per-vehicle  yearly 
savings. 

Working  together,  this  nation’s  motor 
carriers,  vehicle  manufacturers  and 
government  agencies  are  getting  the 


message  across:  it  makes  good  business 
sense  to  use  what  the  marketplace  offers 
to  cut  fuel  costs. 

Of  course,  each  commercial  vehicle  is 
designed  to  do  a  specific  job  and  not  all 
energy-efficient  components  are  suited  to 
each  operator’s  needs.  That’s  why  we 
think — and  the  figures  bear  out — that  this 
voluntary  program  is  the  best  way  we 
have  to  conserve  vital  fuel.  Both  for 
ourselves,  and  for  the  good  of  the  country. 

Sponsored  by: 

Motor  Vehicle  Manufacturers 
Association  of  the  United  States,  inc. 
V.  J.  Adduci,  President 
1909  K  Street,  N.W. 

Washington,  D.  C.  20006 


Production  key  topic 
at  Ozark  oow-wow 


m 


By  George  Wilt 

A  group  of  central  states  newspaper 
production  and  business  executives  will 
meet  with  a  peer  group  of  the  people  who 
make  and  distribute  their  production 
equipment  this  week  at  the  19th  annual 
Mid-America  Newspaper  Conference. 

Theme  of  the  meeting  is  “Getting  the 
most  from  what  you've  got." 

The  three-day  session  is  being  held  at 
Rock  Lane  Lodge,  located  on  Table 
Rock  Lake  near  Branson,  Mo.  in  the 
Ozarks.  Conference  president  is  Ken 
Taylor.  McPherson  (Kans.)  Sentinel. 

An  opening  day  session  on  pressrooms 
is  chaired  by  Bob  Bartlett,  Des  Moines 
Register  &  Tribune,  and  features  a  panel 
on  newsprint  problems,  with  Maury 
Paulson,  Boise  Cascade;  Bob 
Kishbaugh.  Abitibi;  P.E.  Miley.  South¬ 
land;  and  Milt  Davis  of  Bowater. 

Friday  session  on  Quality  Control  and 
waste  is  led  by  Charley  George,  produc¬ 
tion  manager,  Kansas  City  Star,  with  a 
panel  on  improving  quality  with  Jack 
Breen,  production  mgr..  Wichita  Eastle 
&  Beacon',  Delbert  Irish,  Kansas  City 
Star,  and  Dennis  Doss.  Sprinftfield (Mo.) 
News  and  Leader. 

“Controlling  waste  and  spoilage"  is 
the  subject  of  a  panel  composed  of  Jake 
Jenkins,  Kansas  City  Star,  Roy  Duncan, 
Coffey ville  (Kans.)  JournaT,  and  Dave 
DeJarnette,  Joplin  (Mo.)  Globe. 

Channing  Bush,  Neosho  (Mo.)  News, 
chairs  the  closing  day  program,  kicked 
off  with  a  paper  on  silver  recovery  and 
aluminum  salvage  by  Steve  Barnes  of 
Chemco.  Electronic  markup  is  the  topic 
of  Jim  Olson,  Grand  Island  (Neb.)  Inde¬ 


pendent,  and  Ken  Ottley,  Salina  (Kans.) 
Journal  talks  on  his  newspaper’s  Com- 
pugraphic  Advantage  System.  The  Har¬ 
ris  22()0  system  is  the  topic  of  Rich  Wade, 
production  manager.  Overland  Park 
(Kans.)  Sun. 

A  suppliers  and  manufacturers  session 
on  new  products  features  seven-minute 
talks,  with  Ted  Hunter,  NAPP  Systems, 
and  Sid  Bigby,  New  England  Newspaper 
Supply  Co.  serving  as  co-moderators. 

Laser  platemaking  is  the  topic  of  Paul 
Czerwonke,  St.  Josephs,  (Mo.)  Press  & 
Gazette:  while  the  Dahlgren  Newsprinter 
system’s  advantages  are  described  by 
John  TrouU,  Jonesboro  (Ark.)  Sun,  Don 
Lancelot,  Waterloo  (la.)  Courier;  and 
DeWitt  Purdue,  Dahlgren  Co. 

Other  program  topics  are  Pre-Print  Se¬ 
curity.  by  Jack  Rowe,  Wichita  Eagle  & 
Beacon,  Postal  Regulations  and  Pre- 
Sort,  Ralph  Lynn,  Des  Moines  Register; 
and  Postal  Savings,  by  Sheryel  Ford, 
Wichita  Eagle  &  Beacon. 

INPA  image  seminar 
slated  for  Chicago 

A  seminar  on  the  newspaper  image, 
sponsored  by  the  International  Newspa¬ 
per  Promotion  Association,  will  be  held 
November  28-December  1  at  the 
Downtown  Hyatt  Regency,  Chicago. 

The  seminar  program  will  focus  on 
identifying  a  newspaper’s  existing  and 
desired  image;  matching  the  newspa¬ 
per's  image  with  its  markets;  establish¬ 
ing  an  image  through  external  advertis¬ 
ing,  public  service  projects  and  in-paper 
promotion,  and  maintaining  an  image, 
once  the  basic  image  has  been  estab¬ 
lished. 


SALE  of  the  Springfield  Independent 
and  the  Burke  Herald  to  the  Alexandria 
Gazette  Corporation  is  celebrated  with 
signatures  and  smiles  by  Betsy  Hinkle, 
president  of  the  two  weekly  newspapers 
and  by  Edward  Neilan,  president  of  the 
Alexandria  Gazette  Corporation.  Lewis 
A.  Stearman,  vicepresident  of  the 
Alexandria  Gazette  Corp.,  looks  on  dur¬ 
ing  the  signing  held  in  Mrs.  Hinkle's  of¬ 
fice. 


D.C.  area  weeklies 
under  new  ownership 

The  Springfield  (Va.)  Independent  and 
the  Burke  Herald,  weekly  newspapers  in 
the  Northern  Virginia  suburbs  of  Wash¬ 
ington,  have  been  sold  by  Mrs.  Betsy 
Hinkle  to  the  Alexandria  Gazette. 

W.  B.  Grimes  &  Co.,  communications 
media  brokers  of  Washington,  D.  C., 
handled  the  negotiations. 

Mrs.  Hinkle  plans  to  devote  her  efforts 
to  winning  her  campaign  to  be  elected 
Supervisor  of  Fairfax  County  in 
November.  She  and  her  late  husband  had 
purchased  the  Springfield  Independent  in 
1959  and  she  established  the  Burke 
Herald  in  1977. 

The  Alexandria  Gazette  was  acquired 
by  a  group  headed  by  Edward  Neilan  in 
February  of  this  year. 
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Put  this  on  your  front  burner! 

EDITOR  &  PUBLISHER 

Newsuaper 

CcnferBnce  Issue 


PUBLISHED  SEPT.  29 

.  ..top  coverage  of  newspaper 

food  pages  and  food  advertisers 


Distributed  at  the  1979  NASA  Newspaper  Food 
Editors’  Conference,  Chicago,  September  30  to 
October  5. .  .providing  an  editorial  environment  of 
stepped-up  interest  for  your  advertising  message 
about  food  products,  food  pages,  food 
coverage  or  food  linage. 

ADVERTISING  RATES 

Page . $1340 

TwO'thirds . 1040 

Halt'page . 790 

One-third . 560 

One-sixth . 350 

One-tweifth . 220 

...or  contract  rates  apply. 

Deadline  for  advertising:  Sept.  20 


Reserve  space  now  to  reach  plus  readership  focused  on  food. 
Editor  St  PubllShor  575  Lexington  Avenue,  New  York,  N.Y.  10022*(212)  752-7050 


Gillard  Carroll 


Jack  Gillard,  39,  former  state  editor  of 
the  Des  Moines  (Iowa)  Register,  has 
been  named  managing  editor  of  the  Oak¬ 
land  Press,  Pontiac,  Michigan. 

^  ifi 

Ted  Stanton,  managing  editor  of  the 
Moscow  (Idaho)  Idahonian  will  be  jour¬ 
nalist  in  residence  at  the  University  of 
Houston  this  academic  year.  Kenton 
Bird  will  be  acting  managing  editor  in  his 
absence.  Stanton  joined  the  Idahonian  in 
1970  after  13  years  with  the  Wall  Street 
Journal.  At  Houston  he  will  teach  and 
work  with  the  student  newspaper. 


Newest 
news  in 

NEW^EWS 

•  a  one-shot  magazine 
produced  by  and  for 
the  biggest  shots  in  U.S. 
journalism  .  .  .  print  and 
broadcast .  .  .  looking 
sharply  at  today’s 
performance  .  .  .  peeking 
into  tomorrow’s  promise. 

•  done  for  the  70th 
anniversary  of  the 
Society  of  Professional 
Journalists/Sigma  Delta 
Chi  .  .  .  convening  at  the 
Waldorf-Astoria,  New  York 
City,  Nov.  14-17 

•  distributed  to  5000-plus 
active  top  editors, 
reporters,  writers  .  .  . 
giving  you  a  direct  line 
to  them  when  their  minds 
are  wide  open  for  what 
your  advertising  wants  to 
tell  them. 

Details  from: 

Goldstein  &  Taubkin 

260  Madison  Avenue, 

NYC  10016 

(212)  686-7620 


John  S.  Carroll,  metropolitan  editor 
of  the  Philadelphia  Inquirer,  has  been 
named  editor  of  the  Lexington  (Kent.) 
Herald  and  Sunday  Herald-Leader.  Car- 
roll,  37,  succeeds  Don  Mills,  w.ho  will 
become  press  secretary  to  John  Y. 
Brown,  Jr.,  Democratic  candidate  for 
governor  of  Kentucky. 

During  his  five  years  as  metropolitan 
editor  of  the  Inquirer,  Carroll’s  staff  won 
a  number  of  national  awards,  including 
Pulitzer  Prizes  in  1977  and  1978. 

9|C  9)C 

William  H.  Rupp,  formerly  a  writer 
and  reporter  for  Grit  Publishing  Com¬ 
pany,  Williamsport,  Pa.,  has  been  ap¬ 
pointed  director  of  public  relations  for 
Lycoming  College,  Williamsport.  He  is  a 
former  advertising  account  representa¬ 
tive  for  the  Doylestown  (Pa.)  Daily  Intel¬ 
ligencer  and  the  Phillipsburg  (N.J.)  Free 
Press.  His  new  assignment  also  includes 
directing  the  publications  and  sports  in¬ 
formation  offices  of  the  college. 

♦  ♦  ♦ 

Harry  Millet,  president  and  chief 
executive  officer  of  Peninsula  Newspa¬ 
pers,  Inc.,  of  Palo  Alto,  Calif.,  a  sub¬ 
sidiary  of  the  Chicago  Tribune  Co.,  has 
been  named  chairman.  Replacing  Millet 
as  president  and  chief  executive  officer 
of  Peninsula,  which  operates  the  daily 
Peninsula  Times  Tribune  and  three 
weekly  newspapers  in  the  San  Francisco 
area,  is  William  Rowe.  He  joins  Penin¬ 
sula  from  Area  Publications  Corp.  and 
Merrill  Printing  Co.,  publishers  of  the 
Suburban  Trib  newspapers. 

Frank  O’Neill,  vicepresident  and 
general  manager  of  Peninsula  Newspa¬ 
pers,  has  retired.  He  will  be  replaced  by 
Michael  Malheiro,  general  manager  of 
the  Sentinel  Star  Company’s  Suncoast 
Division,  Orlando,  Florida,  another  sub¬ 
sidiary  of  the  Tribune  Co. 


Newspeople 


Whitley  Cruger 

Ron  Cruger,  former  publisher  of  the 
Beloit  (Wise.)  Daily  News,  has  joined  the 
staff  of  the  Elizabeth  (N.J.)  Journal  as 
general  manager.  In  addition  to  news 
coverage,  Cruger  will  be  working  in 
areas  of  newspaper  graphic  design, 
product  promotion,  circulation  and  cus¬ 
tomer  service. 

Lynn  Cruger,  Ron’s  wife,  has  also 
joined  the  Journal  and  will  serve  as  pro¬ 
motion  consultant. 


Jerry  C.  Whitley,  31 ,  has  been  named 
business  manager  for  Columbia  (S.C.) 
Newspapers,  Inc.  He  served  as  super¬ 
visor  with  Ernst  &  Ernst  until  1974  when 
he  joined  Hardwicke  Chemical  Com¬ 
pany.  While  with  Hardwicke,  he  was 
controller,  treasurer  and  a  member  of  the 
board  of  directors. 


Neil  A.  Davis,  with  the  Burlington 
(Vt.)  Free  Press  since  1972,  has  been 
named  chief  of  the  Capitol  Bureau  at 
Montpelier,  succeeding  Katherine 
Gregg,  who  resigned  to  join  the  editorial 
staff.  Providence  Journal-Bulletin 
Newspapers. 


Fred  Kardon  has  been  named  Family 
Today  Editor  of  the  Worcester  (Mass.) 
Evening  Gazette.  He  has  been  with  the 
Worcester  Telegram  and  Evening 
Gazette  since  1964.  He  succeeds  Sharon 
Abbott,  who  was  named  planning  and 
systems  editor  of  the  Telegram  and 
Gazette. 


Maryann  France  has  been  named  clas¬ 
sified  advertising  manager  of  the  Balti¬ 
more  News  American.  France  comes  to 
the  News  American  from  the  Bridgewa¬ 
ter  (N.J.)  Courier-News  where  she  also 
held  the  position  of  classified  advertising 


manager. 


From  the  elegant  to  the  playful,  from 
the  sensible  to  the  daring,  a  woman’s 
quest  for  self-expression  can  find 
revealing  clues  in  the  writing  of  Los 
Angeles  Times  Fashion  Editor  Mary 
Lou  Luther.  In  matters  of  taste,  the 
best  guidance  is  available  from  the . . 


1150  15th  Street,  N.W.  Washington,  D.C.  20071  Telephone  (202)  334-617i 
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in  the  news 


Loftis  Hooper 


Jack  D.  Loftis,  assistant  managing 
editor,  features  of  the  Houston  Chroni¬ 
cle,  has  been  promoted  to  assistant 
editor  of  the  Houston  Chronicle.  Loftis 
fills  a  vacancy  created  when  Philip  G. 
Warner  was  named  editor  of  the  Chroni¬ 
cle  earlier  this  year.  Loftis  began  his 
newspaper  career  at  the  Hillsboro  (Tex.) 
Daily  Mirror  and  joined  the  Chronicle  as 
a  copy  editor  in  1965.  He  later  served  as 
editor  of  Tejrfli,  the  Chronicle’s  rotogra¬ 
vure  magazine,  and  Features  Editor  be¬ 
fore  becoming  an  assistant  managing 
editor  in  1975. 

*  *  * 

John  R.  Hooper,  for  nearly  three  years 
general  manager  of  the  Central  Maine 
Morning  Sentinel,  has  been  named  gen¬ 
eral  manager  of  the  Portland  newspapers 
published  by  the  Guy  Gannett  Publishing 
Co.  Prior  to  joining  the  Sentinel  as  assis¬ 
tant  general  manager  in  1975,  Hooper 
was  director  of  publications  for  Crescent 
Newspapers,  Inc.,  a  group  of  21  weekly 
newspapers  in  the  Chicago  suburbs.  He 
also  had  served  as  assistant  publisher  of 
Pioneer  Press  of  Chicago. 

Louis  De  Cesare,  former  circulation  de¬ 
velopment  manager  at  The  Record  (Ber¬ 
gen  County,  N.J.)  has  been  named  cir¬ 
culation  director  of  the  San  Gabriel 
(Calif.)  Tribune. 

Hn  i/i 

Four  promotions  have  been  an¬ 
nounced  in  the  newsroom  at  the 
Rockford  (Ill.)  Register  Star: 

David  Greiling,  31,  currently  regional 
editor,  has  been  named  metro  editor. 
Mike  Mooney,  35,  becomes  regional 
editor,  after  serving  as  assistant  regional 
editor  for  less  than  a  year.  Donald  Na- 
DEN,  32,  currently  a  copy  editor,  will  be¬ 
come  assistant  city  editor  and  David 
French,  31,  was  named  an  assistant 
sports  editor. 

*  ♦  ♦ 

J.  Kenneth  Stanz,  Jr.,  who  served  12 
years  as  a  retail  advertising  sales  rep¬ 
resentative  for  the  Philadelphia  Inquirer, 
has  joined  the  Philadelphia  Bulletin  as 
New  York  advertising  sales  supervisor. 

He  will  be  responsible  for  retail  ac¬ 
counts  originating  in  New  York,  Boston 
and  Maryland. 


James  H.  Young  was  named  retail  ad¬ 
vertising  manager  of  the  Montgomery 
(Ala.)  Advertiser-Journal.  Young  re¬ 
places  Robert  A.  Smith  who  had  served 
with  the  Advertiser-Journal  for  a  number 
of  years.  Smith  resigned  to  pursue  other 
business  opportunities. 

♦  «  ♦ 

Wesley  Hasden  has  been  named  assis¬ 
tant  managing  editor  of  the  Chattanooga 
(Tenn.)  Times.  In  his  new  post,  he  will 
supervise  the  paper’s  lifestyle  depart¬ 
ment  and  the  production  of  several  regu¬ 
lar  sections  including  the  food  section 
and  Weekend  section.  He  will  also  assist 
in  overall  direction  of  news-gathering. 

itt  ifi 

Ottaway  Newspapers,  Inc.  has  an¬ 
nounced  several  management  changes. 

Gerald  Tache,  51,  publisher  and  pres¬ 
ident  of  the  New  Bedford  (Mass.) 
Standard-Times,  has  been  named  to  a 
newly  created  post  of  group  vicepresi¬ 
dent  in  charge  of  newspaper  operations. 
He  will  serve  as  corporate  liaison  for 
publishers  at  Ottaway  papers  in  New 
Bedford,  Cape  Cod  and  the  Essex  Group 
of  newspapers  in  Massachusetts. 

Donald  Clifford,  54,  publisher  and 
president  of  the  Traverse  City  (Mich.) 
Record-Eagle,  will  succeed  Tache  in 
New  Bedford.  Orren  Robbins,  47,  gen¬ 
eral  manager  of  the  Cape  Cod  Times  in 
Hyannis,  Mass.,  will  become  president 
and  publisher  at  Traverse  City.  James 
Wells,  31,  will  become  assistant  general 
manager  to  succeed  Robbins  in  Cape 
Cod. 

*  ♦  * 

Ken  Darling  has  been  promoted  from 
assistant  managing  editor  to  managing 
editor  of  the  Troy  (N.Y.)  Times  Record. 

♦  *  * 

William  Branigan  is  the  new  assistant 
foreign  editor  of  the  Washington  Post. 
He  has  been  a  special  correspondent  for 
the  Post  in  Iran  and  Lebanon  since  1976. 


♦  ♦  ♦ 


Joseph  D’Angelo,  president  of  King 
Features,  has  been  named  to  the  Board 
of  Trustees  at  North  Shore  University 
Hospital. 

Hfi  ^  ift 


Charles  Nicodemus,  an  investigative 
reporter  for  the  Chicago  Sun-Times,  will 
teach  “Investigative  Reporting,’’  a  new 
course  to  be  introduced  into  the  Jour¬ 
nalism  program  at  Roosevelt  University 
in  Chicago  this  fall. 


a  Hf/  ^€(tnifian ^ 
Expertise  in  Handling 

Media 

Ownership  Changes 


(919)  782-3131 

BOX  17127  RALEIGH,  N.C.  27609 
24  Years  Notion-Wida  Parsenol  Sarvic* 
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Jordan  Allen 


Larry  Jordan,  classified  ad  manager  of 
the  Palo  Alto  (Calif.)  Peninsula  Times 
Tribune,  has  been  named  advertising  di¬ 
rector  of  the  paper  and  Duane  Douglas 
Allen,  assistant  classified  ad  manager, 
will  replace  Jordan  as  manager  of  the 
classified  department. 

*  *  ♦ 

Maxie  D.  Mason,  creative  service 
manager  of  Richmond  Newspapers,  Inc., 
publishers  of  the  Richmond  (Va.) 
Times-Dispatch  and  News  Leader,  has 
been  promoted  to  the  position  of  promo¬ 
tion  director.  In  his  new  position.  Mason 
will  be  responsible  for  directing  the  pro¬ 
motional  activities  of  the  newspapers’ 
news,  advertising  and  circulation  de¬ 
partments. 

He  will  retain  his  responsibility  as 
president  of  Mega  Advertising,  Inc.,  the 
in-house  agency  for  Media  General,  par¬ 
ent  company  of  Richmond  Newspapers, 
Inc. 

R.  Don  Jones,  executive  art  director, 
of  Richmond  Newspapers  was  promoted 
to  creative  services  manager,  replacing 
Mason.  In  addition  to  managing  creative 
services,  Jones  will  retain  his  position  as 
vice-president  of  Mega  Advertising  and 
vice-president  of  Golden  Triangle  Print¬ 
ing  Company,  another  Media  General 
Subsidiary. 


the  nation’s  6th  largest. 


You  can’t  buy  Boston 
without  Worcester. 


WORCESTER  TELEGRAM  & 
GAZETTE ' 

Daily  144,259  Sunday  108,209 
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INTRODUCING 
THE  REMARKABLE 
MARKVIlir^i^ 
CRT  TYPE- 
SEHER 


FULL 
PERFORMANCE 
WITH  100  PICA 
CAPABILITY 


We  believe  the  Mark  VIII  is  the  best  low- 
cost  high-speed  digitized  typesetter 
you  can  buy  —  the  ideal  compromise 
between  too  few  capabilities  and  too 
many  dollars. 

The  Mark  VIII  sets  fully  composed 
newspaper  pages  up  to  100  picas 
wide.  Output  speed  is  600  lines  per 
minute.  And  character  resolution  is 
1300  lines  per  inch  at  5  point,  650  lines 
per  inch  at  72  point  —  giving  you  the 
best  output  quality  of  any  comparably- 
priced  typesetter  on  the  market  today. 

The  Mark  VIII  provides  up  to  60  on-line 
typefaces  stored  on  floppy  discs.  Type¬ 
faces  are  from  the  Itek/Dymo  photo¬ 
type  library,  one  of  the  largest  type¬ 
face  collections  in  the  world. 

The  Mark  VIII  incorporates  the  very 
latest  CRT  hardware,  software  and  firm¬ 
ware  technology,  including  automatic 
self-checking.  A  unique  touch-actuated 
console  and  overlay  diagnostic  test 
panel  gives  you  an  unusually  direct 


and  convenient  way  to  talk  with  your 
typesetter. 

The  Mark  VIII  is  designed  to  integrate 
smoothly  with  your  present  system 
and  procedures.  Since  it's  program- 
compatible  with  our  Pacesetter  line, 
you  may  already  be  on  speaking 
terms  with  it. 

There's  a  lot  more  you  should  know 
about  the  Mark  VIII,  including  its 
remarkably  low  cost.  To  get  better 
acquainted,  call  us  toll-free  at  1-800- 
225-0945.  We'll  gladly  answer  ques¬ 
tions,  discuss  applications,  or  send 
free  literature.  The  remarkable  Mark 
VIII  —  full  typesetting  performance 
at  a  very  modest  cost. 


Itek  Composition  Systems 

A  Division  of  Ifek  Corporation 

355  Middlesex  Ave-  /  Wilmington,  MA  01887 

(617)933-7000 

Formerly  Dymo  Graphic  Systems,  Inc. 


Equipment 


Free  Press  installs 
four  laser  units 

EOCOM  has  shipped  four  Laserite 
units  to  the  Detroit  Free  Press  to  enable 
the  paper  to  take  pasteup  information  at 
their  existing  downtown  plant  and  au¬ 
tomatically  create  offset  plates  at  their 
new  satellite  plant  a  mile  and  a  quarter 
away. 

Two  of  the  units  with  read  only  capa¬ 
bility  will  be  installed  at  the  old 
downtown  plant  while  two  write  only 
film  scanner  units  will  be  placed  at  the 
new  plant.  These  two  facsimile  recording 
units  will  be  equipped  with  automatic 
film  cassettes  which  hold  up  to  400  feet 
of  roll  film,  sufficient  to  produce  200 
newspaper  pages  per  unit  without  reload¬ 
ing.  The  film  is  automatically  moved 
from  the  Laserite  exposure  station  into 
the  film  processors. 

The  installation  is  also  equipped  with 
electronic  variable  width  and  length 
shrink,  allowing  for  a  6.8%  width  shrink. 
The  design  of  the  system  will  also  permit 
an  interface  program  to  function  with  the 
Rockwell  Goss  PAR-PCS  system.  The 
PAR  unit  will  read  the  negative  produced 
by  the  Laserite  system,  transfer  the  data 
to  the  PCS,  and  in  turn  preset  the  ink, 
water  and  compensators  on  the  press.  At 
a  later  date  the  PAR-PCS  system  will  be 
integrated  with  the  Laserite  system  to 
capture  the  data  from  the  scanning  of  the 
pasteup. 

The  software  in  the  new  system  will 
give  the  user  the  capability  to  perform 
commands  such  as  kill,  typeset,  update, 
initialize,  duplicate,  hardcopy,  menu  or 
punch  a  particular  block  of  files. 

Another  new  feature  is  the  system’s 
capacity  to  work  with  wire  stories  based 
on  the  story  number,  category,  slug, 
priority,  number  of  words,  date  or  time. 
This  will  be  available  for  any  wire-slow 
speed,  high  speed,  AP,  UPI,  New  York 
Times,  Lindsay-Schaub,  or  others. 

The  program  also  allows  the  user  to 
work  with  groups  of  local  stories  based 
on  file  name,  date,  source,  slug,  issue, 
page  number,  story  size  and  kill  date. 

With  the  new  file  management  pro¬ 
gram,  the  operator  enters  appropriate  in¬ 
formation  about  the  text  on  a  protected 
form  that  has  been  called  up  to  the  VDT 
screen.  Before  beginning  his  story,  the 
user  first  designates  the  story  in  a  cate¬ 
gory  such  as  sports,  page  one,  the  date, 
or  some  other  characteristic. 

The  user  then  types  the  story  to  the 
screen,  gives  it  a  slug-line  and  writes  it  to 
disk.  When  seeking  reference  to  that 
story  the  user  can  either  read  the  story  to 
the  screen  by  its  slugline  or  by  the  other 
characteristic  used  to  identify  it  on  the 
protected  form. 


Toronto  weeklies  buy 
text  editing  system 

Metrospan  weekly  newspapers  of  To¬ 
ronto,  Canada,  have  purchased  a  Mycro- 
Tek  copy  processing  system  that  will  be 
installed  in  the  main  production  plant  for 
the  papers. 

Five  weeklies  in  the  Metrospan  com¬ 
pany  which  is  owned  by  Tor-Star  Hold¬ 
ings,  include  the  Bolton  Enterprise,  Au¬ 
rora  Banner,  Woodbridge-Vaughan 
News,  Richmond  Hill  Liberal  and  the 
Scarborough  Mirror.  All  the  newspapers 
are  located  within  a  45-mile  area  around 
Toronto. 

The  Mirror  is  the  largest  weekly  ahd  is 
the  production  plant  for  the  other  papers. 
The  Bolton  paper  will  be  hooked  by 
dial-up  phone  lines  to  the  Aurora  paper 
and  Woodbridge  will  be  connected  to 
Richmond  Hill  in  the  same  way.  Aurora 
and  Richmond  Hill  will  then  be  linked  to 
the  Mirror  through  dedicated  phone  lines 
24  hours  a  day. 

The  Mycro-Comp  system  will  have  37 
VDTs  and  more  than  five  million  charac¬ 
ters  of  on-line  storage.  At  the  Mirror 
plant  the  copy  processing  system  will 
interface  with  two  Mergenthaler  202 
typesetters.  Installation  is  expected  to  be 
completed  by  the  end  of  August  of  this 
year. 

Mycro-Tek  announced  this  month  the 
development  of  a  60  terminal  system  to 
handle  the  needs  of  papers  with  circula¬ 
tions  up  to  50,000.  Storage  capacity  of 
the  system  will  go  to  80  million  charac¬ 
ters. 

Components  of  the  60  terminal  system 
are  60  MC  4002  editing  terminals,  two 
ADCOMP  display  terminals,  five  con¬ 
trollers,  10  expander  cards,  two  high¬ 
speed  wires,  four  fixed  hard  disks,  two 
on-line  interfaces,  one  line  printer  and 
class  ad  and  class  ad  billing  programs. 

The  system  will  be  available 
November  1,  1979. 

Danish  firm 
opens  U.S.  office 

Camfeldt  America  has  opened  a  U.S. 
office  in  Hackensack,  New  Jersey,  and  is 
considering  a  production  site  for  assem¬ 
bly  operations. 

The  Danish-based  firm  manufacturers 
film  and  plate  processors  with  sales  pre¬ 
dicted  in  1979  at  $20  million. 

The  company  has  a  full  line  of  film 
processors  for  lithomatic,  rapid  access, 
continuous  tone,  and  phototypesetting 
applications.  Other  products  include  ver¬ 
tical  cameras,  offset  plate  processors, 
and  contact  boxes/platemakers. 
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Mackenzie  deB.  Strathy,  previously 
General  Manager,  Newsprint  Sales,  has 
been  appointed  Vice-President,  News¬ 
print  Sales  q|  Consolidated-Bathurst 
Inc.  Strathy  continues  as  president  of 
the  corporation's  U.S.  and  Canadian 
newsprint  sales  subsidiaries.  Consoli¬ 
dated  Newsprint,  Inc.  and  Consolidated- 
Bathurst  Newsprint  Limited,  posts  he 
has  held  since  1972.  Strathy,  who 
joined  the  company  in  1954,  is 
employed  at  the  head  office  of  Consoli¬ 
dated  Newsprint,  Inc.  in  New  York  City. 

Freedom  paper  buys 
$2  million  system 

Santa  Ana  (Calif.)  Register,  a  member 
of  Freedom  Newspapers,  Inc.,  has  pur¬ 
chased  a  TPS/6000  electronic  text  proc¬ 
essing  system  from  Logicon,  Inc. 

The  order  totals  more  than  $2  million 
and  will  include  140  VDTs,  and  three 
DEC  11/70  computers  to  process  both 
editorial  and  classified  material. 

Hardware  design  will  include  multi¬ 
access  disc  controllers,  fixed-head  disc 
controllers  and  drives,  proof  printers, 
magnetic  tape  drives,  multiplexers  and  a 
high  language  software  package. 

Installation  is  scheduled  to  be  com¬ 
pleted  in  the  summer  of  1980. 

Houston  Post  selects 
dual  mallroom  units 

Houston  Post  has  ordered  a  dual 
Rockwell-Goss  Sta-Hi  NewsTrac  II 
mailroom  system  which  includes  10 
stackers,  4  stream  conveyors,  11  bottom 
wraps,  8  truck  loaders,  7  tying  lines  for 
presses,  and  4  tying  lines  for  inserters. 

The  configuration  can  handle  400  bun¬ 
dles  per  minute  and  has  a  dual  computer 
control  system.  The  system  will  be  in¬ 
stalled  in  the  Post’s  new  plant  in  early 
1980. 
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Air  washer 
company  moves 

MGI  International  has  moved  its  cor¬ 
porate  headquarters  and  production 
facilities  to  a  new  5,000  square  foot  site 
at  28  East  Hanover  Ave.,  Morris  Plains, 
New  Jersey  07950. 

The  new  facility  provides  additional 
space  for  production  of  the  company’s 
line  of  air  washer  systems. 

The  A-Par  (Air  Purification  and  Re¬ 
turn)  system  was  part  of  the  product  line 
acquired  earlier  this  year  from  ECAR 
Prc^ucts,  an  affiliate  of  Media  General, 
the  Richmond,  Va.,  communications 
company. 

MGI  International's  president,  Arthur 
H.  Hamlin,  said  the  new  plant  would 
permit  the  company  to  meet  the  produc¬ 
tion  needs  for  the  air  washer  line.  Hamlin 
projected  the  company  would  have  sales 
of  approximately  $1.3  million  for  1979. 

Air  washer  systems  are  designed  and 
built  for  industrial  applications  as  well  as 
for  the  graphic  arts  and  chemical  indus¬ 
tries. 

A- Par  systems  have  been  installed  in 
over  16  newspapers  and  three  large 
commercial  printers  in  the  U.S. 

MGI  International  is  represented  by  14 
manufacturers  representatives  in  the  in¬ 
dustrial  area. 


Allied  gets  94.6% 
of  Eltra  stock 

Allied  Chemical  said  it  had  success¬ 
fully  concluded  its  tender  offer,  an¬ 
nounced  on  June  28,  for  shares  of  Eltra 
Corporation  at  $51.50  per  share. 

According  to  Manufacturers  Hanover 
Trust  Company,  the  depositary, 
7,654,864  shares  of  Eltra  common  stock 
were  tendered  during  the  offering  period. 

These  shares,  together  with  the 
3,215,748  Eltra  shares  to  be  purchased 
by  Allied  Chemical  from  the  American 
Manufacturing  Company,  Inc.,  consti¬ 
tute  94.6  percent  of  the  outstanding 
common  shares  of  Eltra. 

K&B  press  sales 
given  to  new  firm 

Sales  responsibility  for  K&B  presses 
in  the  United  States  were  transferred 
from  Koenig  &  Bauer-USA,  Inc.,  to  Ehr- 
hart  Enterprises  Ltd.,  Atlanta,  on  Sep¬ 
tember  1,  1979,  according  to  a  joint  an¬ 
nouncement. 

Also  effective  September  1,  service 
and  parts  for  K&B  presses  in  the  U.S. 
are  being  provided  by  Egenolf  and 
Rasdall  Machine,  Inc.,  of  Indianapolis. 


Newly  designed 
camera/processor 

Carnfeldt  America  of  Hackensack, 
N.J.,  has  designed  a  new  two  full-size 
newspaper  page  in-line  rollfilm  camera/ 
processor.  The  unit  exposes  2  pages 
(paste-ups)  every  minute  and  automati¬ 
cally  processes  the  pages. 

The  automatic  system  turns  on  the 
camera’s  lighting  system,  sets  photocell 
exposure  control,  registers  punching  and 
cutting  of  film,  transports  page  negative 
to  processor  and  processes  film.  Camera 
unit  plus  film  transport  measures  38 
inches  wide,  40  inches  long,  and  42 
inches  high. 


Unit  has  special  wide-angle  lens  and 
high-intensity  lighting  system  equipped 
with  backlighting  facility.  Enlargements 
up  to  1 10%  and  reductions  to  90%  can  be 
made.  Unit  accommodates  200  foot  film- 
roll  and  produces  a  maximum  negative 
of  2a'  X  22.8". 

Fourth  paper  moves 
to  polyfibron  plate 

Rochester  (N.Y.)  Democrat-Chronicle 
and  the  Times-Union  have  converted 
100%  to  printing  with  the  Polyfibron 
Substrate  plate  from  Letterflex  Systems. 

They  are  the  fourth  newspaper  to  con¬ 
vert  to  this  polymer  impregnated  com¬ 
posite  material  developed  as  an  alterna¬ 
tive  to  traditional  platebacking. 

Other  papers  converting  to  the 
Polyfibron  Substrate  are:  Lubbock 
(Texas)  Avalanche-Journal;  Shreveport 
(La.)  Journal  and  Times;  and  the 
Bloomington  (Ind.)  Herald-Telegraph. 

Letterflex  Systems  also  announced  Le 
Soleil  (Quebec)  Canada,  Alton  (111.) 
Telegraph,  Albany  (N.Y.)  Times-Union 
and  Knickerbocher  News,  Raleigh 
(N.C.)  News  &  Observer  and  the  Cum¬ 
berland  (Md.)  News  and  Times  have 
converted  to  Y  polymer  usage  in  their 
Letterflex  platemaking  systems. 

Daily  converting 
to  6  column  format 

Hagerstown  (Md.)  Morning  Herald 
and  Daily  Mail  will  convert  to  a  six  (6) 
column  format  on  October  1,  1979. 

The  newspaper  will  move  into  a  new 
plant  in  late  summer  and  print  with  a  new 
96  page  offset  press. 
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The  N.E.W.S. 
advertising 
system  is  a 
piece  of 
cake! 


It’s  easy  to  mix  the 
right  high-quality  NEC 
ingredients,  for  an  instant, 
indq>endent  Profit  Center  for  your  plant. 
The  N.EW.S.  D  Classified 
Advertising  System  doesn’t  have 
to  be  tied  into  your  present  editorial 
system,  so  it  dc^n’t  matter  what  kind  of 
editing  system  you  now  have. 

The  NEC  system  has  all 
the  bailt'iii  power  needed 
to  give  yon  more  standard 
classified  advertising 
features  than  any  com* 
parably-priced  system: 

S  Handles  up  to  99  ad  classifications 
S  Accommcxlates  up  to  8  separate 
publications 

S  Recognizes  start  dates,  stop  dates,  skip 
dates,  and  day  of  the  week,  enabling 
complete  automation  of  ad  run  setup 


S  Interfaces  directly  to  your  typesetter 
S  Automatically  prepares  invoices 
S  Identifies  operator  taking  ad,  so 
productivity  can  be  measured 
S  Automatically  assigns  numbers  to  aD  ads 
for  quick  recaD 

•  Automatically  ccxints  words  in  ad  copy 

•  Stores  customer  mailing  list  for  printout 


Newspaper 

Electronics 

Corporation 

3225  Roanoke  Rd. 


Kansas  City,  Mo.  64111 
Telephone  816/756-0052 
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GAP  INTRODUCES 

GAFTYPTS  PHOTOTYPESHUNG  PAPER. 


Graphic  Arts 
Products. 

The  closer  you  get 
the  better  we  look. 
Get  close  to  us. 


New  Gaftype'^'S 
Phototypesetting  pa  per, 
designed  for  use  the 
bilizotion  process,  gives  you 
sharper  characters  that  you  con 
blow  up  a  hundred  times  (like  this 
ampersand)  and  see  less  fuzz  and 
fewer  breaks  than  ever  before. 

How  is  it  done? 

After  years  of  research,  GAP  has  de¬ 
veloped  a  new  emulsion,  providing  greater 
contrast,  whiter  whites,  blacker  blacks  and 
sharper  characters.  You  also  get  consistency  of 
quality  from  roll  to  roll.  As  well  as  an  image  that, 
after  processing,  retains  its  original  density  over  a 
longer  period  of  time. 

The  matte  finish,  besides  reducing  glare,  takes 
pen  or  pencil  notes  beautifully. 

If  you'd  like  a  truly  reliable  source  of  quality  pho¬ 
totypesetting  stabilization  paper,  call  your  local  GAP 
graphic  arts  dealer.  And  while  you're  at  it,  check  out 
our  Gaftype  C  paper.  You'll  find  it  ideal  for  con¬ 
ventional  processing.  We  also  supply  the  _ 

chemistry  for  both  processes. 


Unretouched  blowup  from  10  pt.  Tiffany' 
phototype  set  on  Gaftype '"S  paper. 


First  newspaper  fax 
system  in  S.  America 


C.  A.  Editora  El  Nacional,  Caracas, 
Venezuela,  is  the  first  newspaper  in 
South  America  to  install  and  have  fully 
operational,  a  complete  system  for  fac¬ 
simile  transmission  of  newspaper  pages 
in  their  entirety,  according  to  Eric  G. 
Atkins,  president  of  Muirhead,  Inc., 
manufacturers  of  the  “PageFax” 
equipment. 

El  Nacional  is  now  using  its  new  sys¬ 
tem  to  send  35  to  40  full  pages  of  camera 
ready  copy  and  photographs  daily  from 
the  main  offices  in  Caracas  to  a  printing 
plant  in  Maracaibo,  some  500  miles 
away.  The  papers  are  transmitted  over 
ordinary  telephone  lines  in  a  matter  of 
minutes.  In  every  edition  some  cdlor 
pages  are  transmitted.  These  are  sent  as 
color  separations  and  the  tight  registra¬ 
tion  possible  with  the  PageFax  makes  for 
perfect  four  color  reproduction.  This 
rapid  transmission  of  complete  pages 
enables  El  Nacional  to  print  the  same 
edition  in  both  places  virtually  simul¬ 
taneously,  despite  the  distance  involved. 
By  providing  this  “same  day”  news  ser¬ 
vice  to  distant  locations  the  newspaper 
expects  to  increase  both  its  circulation 
and  market  areas  served. 

The  newspaper’s  pages  are  fully  made 
up  in  Caracas.  As  each  page  is  com¬ 
pleted  and  ready  for  the  platemaking  de¬ 
partment,  it  is  entered  into  the  PageFax 
transmitter.  The  facsimile  unit  then  elec¬ 
tronically  copies  everything  on  the  page, 
exactly  as  it  appears.  Next  this  copy  is 
“compressed”  into  special  electronic 
signals  which  can  be  transmitted  at 
speeds  much  faster  than  the  original 
copying  time,  thus  reducing  the  length  of 
telephone  time  required  for  transmis¬ 
sion. 

At  the  Maracaibo  end,  the  data  is  re¬ 
ceived,  “decompressed”  to  the  original 
copying  speed,  and  then  reproduced  on 
the  Muirhead  PageFax  unit  there.  The 
full  pages  of  copy  and  photographs  are 
ready  for  the  Maracaibo  platemaking 
department  just  as  soon  as  reception 
from  Caracas  is  completed. 

In  commenting  on  this  new  installa¬ 
tion,  Carlos  Troconis,  production  man¬ 
ager  of  El  Nacional,  said  that  his  publi¬ 
cation  expects  to  benefit  from  it  in  sev¬ 
eral  ways.  “First,  of  course,  is  the  great 
amount  of  time  saved  in  getting  camera 
ready  copy  to  the  Maracaibo  plant.  Prior 
to  our  Page  Fax  installation  we  flew  the 
copy  from  Caracas  to  Maracaibo.  Even 
under  the  best  of  circumstances,  this  in¬ 
volved  almost  half  a  day’s  time.  Material 
had  to  be  delivered  to  the  airport  well  in 
advance  of  the  flight’s  departure.  And, 
after  the  flight  itself,  someone  had  to  be 
at  the  Maracaibo  airport  to  pick  up  and 
deliver  the  material  to  the  printing  plant 


there.  In  bad  weather,  the  one  half  day 
could  be  stretched  indefinitely.  Obvi¬ 
ously,  this  system  left  a  lot  to  be  desired. 

“Now,  our  PageFax  system  enables 
us  to  get  material  to  the  platemaking 
department  in  Maracaibo  almost  as 
quickly  as  it  is  being  delivered  to  the 
Caracas  platemaking  department.  Since 
we  have  a  smaller  circulation  in  the 
Maracaibo  area,  we  are  on  the  news¬ 
stands  with  our  edition  before  the  Cara¬ 
cas  edition. 

“This  means  our  Maracaibo  readers 
get  the  news  while  it  is  still  news,  which 
gives  us  a  more  saleable  product.  A 
more  saleable  product  means  more 
readers.  More  readers  mean  greater  cir¬ 
culation.  Greater  circulation  ultimately 
leads  to  increased  advertising  revenues. 
And  that’s  what  enables  publications  to 
exist  in  today’s  highly  competitive  mar¬ 
ket  place. 

“Secondly,  since  we  do  the  composing 
and  the  page  make-up  in  Caracas  only, 
we  avoid  duplication  of  efforts  at  the 
Maracaibo  end.  Again  saving  time  and 
money,  which  can  be  put  to  use  in  bring¬ 
ing  a  better  product,  faster,  to  our  read¬ 
ers. 

“We  have  explored  and  tried  many, 
many  methods  and  systems  to  speed  up 
both  our  news  gathering  and  distributing 
operations.  Our  Muirhead  PageFax  in¬ 
stallation  is  one  more  step  in  continuing 
efforts  to  bring  the  news  to  our  readers 
faster  and  more  completely  than  our 
competitors.  And,  today,  these  include 
those  in  other  media,  such  as  radio  and 
tv,  as  well.” 

Zoned  news  and  ad 
sections  planned 

The  Courier-Journal  and  the  Louisville 
Times  in  the  fall  will  begin  publishing  six 
weekly  zoned  news  and  advertising  sec¬ 
tions  intended  to  provide  Jefferson 
County  readers  with  more  and  better 
neighborhood  news  coverage  and  to 
serve  medium  and  small  advertisers  bet¬ 
ter. 

The  sections  will  be  delivered  as  part 
of  the  Wednesday  afternoon  Louisville 
Times  and  the  Thursday  morning 
Courier-Journal  and  will  be  distributed 
only  to  purchasers  of  those  papers.  The 
sections  will  be  written  and  edited  by  a 
special  team  assigned  to  the  Times. 

Each  zoned  section  will  carry  news 
and  advertising  especially  tailored  to  the 
neighborhoods  in  which  it  is  distributed. 
Both  newspapers  will  continue  to  publish 
governmental  and  community  news  of 
broader  interest  in  their  general  news 
sections. 


Design  workshop 
scheduled 
in  Chicago 

The  Chicago  Tribune  and  the  Society 
of  Newspaper  Designers  are  sponsoring 
a  practical  newspaper  design  workshop 
September  28-30  at  the  Hyatt  Regency  in 
Chicago. 

The  emphasis  will  be  on  the  practical 
and  not  the  philosophical,  according  to 
Tony  Majeri,  assistant  art  director  of  the 
Tribune.  “We’re  going  to  show  them 
every  trick  we  know.” 

Newspaper  designers,  artists,  jour¬ 
nalists,  editors,  photographers  and  other 
professionals  concerned  with  their  pa¬ 
pers’  design  have  been  invited  to  partici¬ 
pate  with  a  roster  of  instructors  which 
include:  Paul  Back,  director  of  design, 
Newsday,  Ed  Miller,  executive  editor, 
Allentown  Call  Chronicle',  Louis  Silver- 
stein,  assistant  managing  editor.  New 
York  Times',  Phil  Ritzenberg,  assistant 
managing  editor.  New  York  Daily  News ; 
Gus  Hartoonian,  art  director,  Chicago 
Tribune',  Ed  Arnold,  newspaper  designer 
and  author;  and  Maxwell  McCrohon, 
editor,  Chicago  Tribune. 

Program  topics  will  cover:  special 
sections — design  criteria,  layout  and  in¬ 
tegration  with  other  newspaper  ele¬ 
ments;  how  to  make  maps  and  charts  and 
when  to  use  them;  newspaper  redesign, 
illustration  and  photo/graphics;  and  the 
impact  of  new  technology  on  graphics. 

Some  of  the  sessions  will  take  place  in 
the  Tribune’s  art  department  with  par¬ 
ticipants  working  alongside  staffers  to 
see  just  how  they  do  it. 

Registration  for  the  three-day  confer¬ 
ence  is  $250  and  includes  all  meals.  The 
Hyatt  Regency  has  offered  special  room 
rates.  Those  interested  in  attending 
should  phone  Majeri  at  (312)  222-3232. 
Registration  will  be  limited  to  150 
people. 


Pa.  daily  converts 
to  weekly  publication 

Homestead  (Pa.)  Daily  Messenger  re¬ 
turned  to  weekly/publication  on  Sep¬ 
tember  1. 

The  paper  was  founded  as  a  weekly  in 
1881  and  went  daily  in  1899.  The  Mes¬ 
senger,  which  is  owned  by  Pittsburgh 
Suburban  Community  Newspapers,  a 
subsidiary  of  Spenley  Newspapers  Inc., 
has  a  daily  circulation  of  7,306. 

Delivery  of  the  weekly  Review  will  be 
by  mail. 

J.C.  Pennington,  assistant  publisher, 
said  the  changeover  will  mean  the  loss  of 
1 1  jobs.  He  cited  the  rising  cost  of  news¬ 
print  as  a  factor  in  closing  the  daily. 
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Scribgels 
the  news  in  print 
while  ifs  still  news 


he  wait  for  rewrite  and  editing  in  the  newsroom.  Scrib 
performs  these  functions  in  the  field  and  transmits  the 
story  via  simple  telephone  coupler  at  30  characters  per 
second,  from  anywhere  in  the  world. 

No  longer  must  he  be  concerned  about  working  in 
remote  locations.  Scrib  is  fully  battery  powered  for  up  to 
two  hours  of  continuous  use. 

No  longer  must  the  newsroom  wait 
^  to  get  that  hot  story  into  the 
composing  room  while  it  is  still 
story.  Scrib  will  get  the 
news  in  print  while  news. 

Call  Bobst  Graphic  today... 

get  your  news  the  Scrib  way. 


Scrib— and  only  Scrib— provides  the  journalist  with  the 
freedom  to  create,  correct,  compare,  memorize  and 
transmit  his  story  from  a  FULLY  PORTABLE,  18-pound 
CRT  editing  terminal. 

No  longer  must  he  be  concerned  with  how  his  story  will 
look  in  print.  He’ll  know  because  the  story  comes  up  on 
the  built-in  video  screen  just  as  he  wants 
it  to  appear. 

No  longer  must  he  worry 
a  copy  his 
permanently 
on 

sette  can  played 
No  longer 


BOBST  GRAPHIC  INC 

#  VARISYSTEMS  DIVISION 

80  Skyline  Drive 

Piainview,  N.Y.  11803 

Tel.  516  931-7200,  Telex  144613 


Central  printing  plant 


Publisher  makes  his  home 
in  new  central  plant 


Feather  Publishing  Co.  Inc.,  publisher 
of  five  weekly  newspapers  in  Plumas  and 
Lassen  Counties  in  Northern  Califor¬ 
nia’s  Sierra-Nevada  mountains,  have 
moved  into  a  new  central  plant  at 
Quincy,  Calif. 

The  8,000'  structure  dominates  a 
prime  highway  corner  across  from  the 
County  Courthouse  and  is  designed  in 
the  Victorian  architectural  tradition  of 
the  historic  Feather  River  gold  country. 

Mr.  and  Mrs.  Everett  E.  Bey  are  the 


co-publishers  of  the  115-year-old 
Feather  River  Bulletin,  at  Quincy; 
Greenville’s  Indian  Valley  Record;  the 
Chester  Progressive,  at  Lake  Almanor; 
Portola  Reporter;  and  the  recently 
founded  Lassen  County  Times,  at 
Susanville.  Total  circulation  of  the  quin¬ 
tet  of  weeklies  is  12,500,  with  7,500  paid. 

The  two-story  brick  building  sports  a 
decorative  balustrade  overhanging  a 
wooden  sidewalk  and  is  topped  with  a 
golden-roofed  third-story  tower. 


It  was  designed  by  Plumas  County 
architect-civil  engineer  Darrell  Payne 
with  an  emphasis  on  providing  a  smooth 
flow  of  news/advertising  production,  in 
the  front  door  and  out  the  back. 

The  large  main  office  provides  an 
open-space  area  accommodating  the 
news,  advertising  and  business  depart¬ 
ments,  unhindered  by  walls  or  dividers. 
All  electrical  wiring,  telephone  lines  and 
future  computer  cables  are  enclosed  in 
posts  supporting  the  ceiling,  with  a 
crawlspace  above  for  ease  of  access  and 
heating-air  conditioning  ducts. 

The  composition  area  is  separted  from 
the  main  office  by  full-width  windows  to 
provide  noise  control.  It  is  equipped  with 
two  Compugraphic  typesetting  machines 
which  operate  in  conjunction  with  sev¬ 
eral  mini-disk  terminals,  three  keyboard 
display  terminals  and  two  perforators. 
The  latter  are  being  phased  out  as  addi¬ 
tional  MDTs  are  installed  in  Feather  Pub¬ 
lishing’s  four  outlying  offices.  The 
paste-up  area  also  includes  five  new  tilt- 
top  layout  tables  providing  space  for  16 
standard  pages  at  one  time. 

A  new  Kenro  vertical  camera  was  in¬ 
stalled,  as  well  as  a  Pako  processor  de¬ 
livering  dry  negatives  through  the  wall  to 
the  adjoining  plate  room. 

A  fourth  unit  was  added  to  the  Goss 
Community  press,  some  120  pages  being 
produced  every  week.  During  the  con¬ 
struction,  the  web  press  operated  “in  the 
open  air’’  last  summer  when  the  old 
building  was  torn  down  and  the  new  one 
built  around  the  press. 

Three-high  newsprint  storage  will  ac¬ 
commodate  three  carloads,  with  loading 
dock  facilities  being  shared  through  the 
garage. 

A  print  shop  adjoining  the  pressroom 
provides  both  offset  and  letterpress 
printing. 

Mr.  and  Mrs.  Bey  will  live  in  a  spaci¬ 
ous  apartment  “over  the  store.’’ 

A  series  of  open  houses  was  held  for 
local  businessmen,  service  clubs  and 
neighboring  publishers,  with  a  plaque 
dedication  honoring  “a  tradition  of 
Plumas  County  newspapers  since  1866.’’ 


^ccv? 


Ink-misted  pressrooms  ore  prime  sites  for  slipping  and  falling 
accidents.  That's  why  you'il  find  Algrip  non-slip  rolled  steel 
flooring  installed  in  pressrooms  around  the  world  —  to  help 
keep  employees  on  their  feet.  Classified  by  Underwriters 
Laboratories  as  to  si  ip  resistance,  Algrip  meets  or  exceeds  safety 
standards  established  by  OSHA  and  other  organizations.  It's 
time  you  stopped  to  learn  more  about  Algrip.  Write  for  free  8- 
page  brochure. 


Safe-Walk,  Inc. 

P.O.  Box  212,  Leola,  PA  17540 
(717)656-2326 

Out  of  state,  call  1-800-233-0333  (toll  free) 


algr'p 


OVALSTRAPPtNG  JP-80 


OVALSrmPPtNG  JP-80 


PLASTIC  STRAPPING  MACHINE 
IN  THE  WORLD 


If  you  want  to  increase  the  strapping  speed 
on  the  JP  80  just  add  this  accelerator. 


Now  the  basic  JP  80  strapping  machine,  with 
the  accelerator,  will  produce  60  packages  per 
minute. 

Only  the  JP  80  gives  you  a  choice  between 
a  fast  strapping  machine  and  the  fastest 
strapping  machine. 


OVRLStRRPPinCS  inc. 

710^th  STREET  HOQUIAM,  WASHINGTON  98850 
PHONE:  (206)  532-9101  TELEX:  32-8862 

IN  CANADA 

GSRRnncl  -  csvni-stRnppinG 


5330  SOUTH  SERVICE  ROAD,  BURLINGTON,  ONTARIO,  L7L5L1 
PHONE*  416/632-3662  TELEX:  061-8747 


Call  system 

(Continued  from  page  16) 


an  obvious  solution,  but  it  would  have  to 
wait  for  the  computers  to  free  up  desk 
space  by  eliminating  the  typing  staff,  the 
change/kill  service  desk,  and  the  large 
amount  of  filing  space  for  the  incredible 
amount  of  paperwork  generated. 

Then  last  fall.  Haven  and  a  representa¬ 
tive  from  Automation  Electronics  Corp., 
Oakland,  California,  talked  about  a  sys¬ 
tem  which  might  have  an  application  for 
newspaper  classified  departments.  It  was 
currently  being  used  in  many  businesses 
with  heavy  incoming  phone  traffic — 
airlines,  hospitals,  theaters,  taxicabs  and 
messenger  services,  government  offices, 
etc. 

That  first  conversation  led  to  an  in- 
depth  study  of  like  systems  on  the  mar¬ 
ket,  and  resulted  in  an  order  to  Automa¬ 
tion  Electronics  Corp.  for  two  19-line 
Automatic  Call  Sequencers  and  a  request 
that  the  phone  company  scrap  the  exist¬ 
ing  rotary  system.  The  entire  installa¬ 
tion,  including  38  trunk  lines,  the  Se¬ 
quencers,  and  the  construction  of  a 
communications  room  for  switching 
gear,  was  a  fair  investment.  “The  system 
paid  for  itself,  plus  a  year’s  rent  on  the 
larger  phone  instruments  at  each  station, 
in  just  under  two  weeks,”  Haven  said. 

Now,  when  all  ad  takers  are  busy,  a 


caller  hears  a  recorded  message  to  the 
effect  that  all  ad-visors  are  tied  up  just 
now,  but  the  call  will  be  taken  in  the 
exact  sequence  in  which  it  was  received. 
Then  the  caller  listens  to  music  in¬ 
terspersed  with  Valley  News  “commer¬ 
cials”  on  how  to  arrange  for  home  deliv¬ 
ery,  how  an  ad- visor  can  help  write  copy 
if  it’s  not  ready  by  the  time  the  call  is 
answered,  information  on  how  one  can 
qualify  for  the  lowest  line  rates  (6  inser¬ 
tions  or  more),  and  what’s  coming  up  in 
tomorrow’s  paper.  After  a  preset  period, 
a  beep  on  the  Sequencer  alerts  personnel 
in  the  area,  and  a  callback  is  taken  and 
given  to  an  ad  taker. 

Calls  on  hold  are  discouraged,  but 
when  the  necessity  arises,  these  calls  are 
indicated  by  the  regular  blinking  light  on 
each  20-line  console.  The  priority  call  is 
indicated  by  a  light  blinking  at  twice  the 
normal  rate.  All  other  calls  listening  to 
music  blink  at  half  the  normal  rate. 

A  few  days  after  the  sequencers  were 
installed  the  Valley  News  experienced 
its  heaviest-ever  voluntary  classified 
day.  With  fewer  personnel  than  usual. 
Haven  found  callbacks  were  reduced 
from  629  to  377.  Of  these,  23%  were  con¬ 
tacted  within  30  minutes  and  virtually  all 
within  two  hours.  Instead  of  losing  46% 
of  these  called-back  customers,  only 
16%  failed  to  place  an  ad.  However,  of 
that  16%,  a  good  majority  had  re-entered 
the  system  (by  placing  another  call)  be¬ 
fore  the  ad  takers  were  able  to  get  back. 
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TYPE  "S  '  TRUCK 


TRANSFER  TABLE 


CAST  IRON 
CROSSOVER 


@ _ 

ROLL-HANDLING 

EQUIPMENT 


.  .  .  tracks  and  trucks,  turn¬ 
tables  and  transfer  tables 
for  standard  newsprint 
rolls  .  .  .  also  custom-engi¬ 
neered  equipment  and  full- 
service  on  replacement 
parts  for  any  rollhandling 
system.  Write  for  brochure 
on  .  newsprint  handling 
equipment. 


Suppliers  to  major  press  manufacturers 

CAPITAL  ELEVATOR  SALES,  INC. 

424  W.  Town  St.,  Box  89,  Columbus,  Ohio  43216  •  614-228-6948 


12  GMUGE 
TRACK  SWnCH 


Instead  of  13,000  customers  a  week 
getting  busy  signals,  every  caller  now 
gets  an  immediate  answer;  he  knows  he 
dialed  correctly,  and  that  his  call  will  be 
answered  in  the  order  in  which  it  was 
received.  Complaint  calls  to  supervisors 
and  managers  have  disappeared. 

But  the  most  impressive  results  show 
up  in  the  numbers.  Voluntary  linage 
began  climbing  dramatically  on  call  Se¬ 
quencer  day  one  and  is  averaging  about 
29%  above  the  same  period  last  year. 
“And,”  adds  Haven,  “with  the  se¬ 
quencers  and  the  computers’  classified 
department  manpower  has  gone  from 
about  120  to  80. 

“The  two-sequencer  setup  gives  us  an 
A  and  B  team  configuration  for  contests 
and  group  incentives.  The  computer 
video  display  terminals  automatically 
prompt  ad  takers  to  sell  up,  advising  cus¬ 
tomers  how  to  qualify  for  the  greatest 
reach  for  a  particular  budget. 

“The  Call  Sequencers  relieved  the 
pressure  on  our  ad  takers  to  an  almost 
incredible  degree.  Personnel  turnover 
dropped.  Moreover,  the  improvement  in 
working  conditions  brought  about  by  one 
step  in  technology  made  our  people 
eager  to  see  what  would  happen  when 
the  VDT’s  appeared  on  their  desks. 

“I’ve  heard  about  resistance  to 
VDT’s,  but  we  sure  haven’t  experienced 
any,”  Haven  points  out. 

This  smooth  transition  was  due  to  an 
enlightened  introductory  procedure.  De¬ 
partment  heads  and  teams  of  key 
employees  from  each  area  sat  in  skull 
sessions  designed  to  think  of  any  con¬ 
ceivable  situations  which  could  give  Gar¬ 
rett’s  system  problems.  Once  the 
“what-ifs”  were  in,  he  and  his  staff  re¬ 
tired  to  the  drawing  board  to  build-in 
solutions.  Early  on,  the  promotion  de¬ 
partment  and  audio-visual  people  pro¬ 
duced  a  professional-quality  videotape 
familiarization  program.  DEC’s  training 
manuals  were  rewritten  to  more  closely 
parallel  the  Valley  News  operation. 

Well  before  formal  training  sessions 
began,  VDT’s  were  placed  around  the 
classified  department  so  the  staff  could 
“play”  on  the  machines.  It  provided  the 
familiarization  which  made  the  actual 
training  session  much  faster.  It  also  did 
quite  a  lot  in  removing  any  of  the  anxiety 
associated  with  one  learning  his  job  over 
again.  Each  employee  was  offered  4  to  6 
hours  of  dry-run  instruction  and  prac¬ 
tice.  Most  veteran  ad  takers,  however, 
needed  only  an  hour  or  two  of  keyboard 
practice  before  strapping  on  the  headset 
and  going  confidently  on-line. 

But  Haven  credits  Automatic  Call  Se¬ 
quencers  with  taking  out  the  interference 
ahead  of  the  computer. 

“If  you  sit  there  8  hours  a  day  listening 
to  frustrated  customers  who  have  been 
trying  to  get  through  for  hours,  the  dif¬ 
ference  between  copy  input  on  a  Selec- 
tric  or  on  a  VDT  keyboard  really  is  not 
all  that  significant.” 
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Menfspapers  and  energy 

Just  as  newspapers  have  been  iimnred  in  the  model  emer- 
Kency  electric  curtailment  plan  beinir  considered  by  some 
state  public  utility  commissions  (E&P,  April  7,  paKe  6)  so 
they  are  beinir  iftnored  in  other  proposed  emeritency  pro¬ 
grams  for  the  conservation  of  icasoline,  etc. 

The  House  of  Representatives  defeated  President  Carter's 
standby  gasoline  rationing  plan,  after  the  Senate  had  ap¬ 
proved  it  just  as  it  killed  plans  empowering  him  to  order 
weekend  closingr  of  Kas  stations.  Neither  of  those  proRrams 
provided  any  exemption  for  newspapers.  The  electric  emer- 
Kency  proKram  recognized  the  “essential  services”  of  radio 
and  television,  but  not  newspapers.  The  ftasoline  profrrams 
came  from  the  same  myopic  planners. 

ANPA  has  led  the  way  in  trying  to  correct  those  omis¬ 
sions.  But  every  newspaper  has  a  responsibility  to  impress 
on  federal,  state  and  local  officials  as  well  as  administrative 
planners  the  importance  of  the  printed  word  and  its  perma¬ 
nence  as  a  record  in  dealinj^  with  emeri^encies. 
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EDITORIALS  in  Editor  &  Publisher 

ooemake  it  a  vital  voice  in 
the  vrorld  of  newspapers^ 


For  nearly  a  hundred  years  Editor  &  Publisher's  forceful  and  penetrating  editorials 
have  been  the  strong  voice  of  the  newspaper  world. 

E&P  editorials  have  spoken  out  loud  and  clear  on  press  freedom,  the  people’s  right 
to  know,  postal  and  labor  matters,  newsprint,  technology,  the  courts. .  .and  many  other 
topics  of  major  importance  to  the  newspaper  business. 

Every  week  key  communications  decision-makers — editors,  advertising  and  public 
relations  executives,  opinion  leaders  in  both  government  and  industry — rely  on  Editor 
&  Publisher's  outspoken  editorials  for  comment  and  constructive  recommendations  in 
every  phase  of  the  busy  world  of  newspapers. 

That’s  why  these  editorials  have  such  important  impact. .  .are  constantly  quoted,  and 
produce  a  steady  flow  of  letters  to  the  editor  from  key  communications  executives. 

Your  advertising  in  Editor  &  Publisher  benefits  from  this  intense,  loyal  readership, 
assured  by  the  dynamic  editorials  that  are  read  and  respected  by  thousands  of  the 
really  important  decision  makers  in  every  area  of  communications  concerned  with 
newspapers. 

Editor  St  Publisher 

The  Total  Promotion  Medium  for  Newspapers 

575  Lexington  Avenue,  New  York,  N.Y  10022*(212)  752-7050 


Best  selling  author 
creates  comic  strip 


A  32-year-old  Canadian,  who  laughed 
at  the  black  clouds  of  her  personal  life 
and  turned  the  humor  into  three  best  sell¬ 
ing  books,  will  become  a  nationally- 
syndicated  woman  comic  strip  creator 
September  9. 

Lynn  Johnston’s  “For  Better  or  For 
Worse”  comic  strip,  revealing  a  wo¬ 
man’s  view  of  a  contemporary  family, 
will  be  distributed  by  Universal  Press 
Syndicate  to  125  daily  newspapers  in  the 
United  States  and  Canada. 

“This  is  the  biggest  client  list  we’ve 
ever  started  with  for  a  new  feature,”  said 
John  McMeel,  president  of  UPS.  “It’s 
obvious  when  editors  respond  this 
strongly  to  a  new  strip  that  it’s  a  win¬ 
ner.” 

Mrs.  Johnston,  who  lives  in  Lynn 
Lake,  Manitoba,  which  she  describes  as 
“800  miles  from  nowhere,”  follows  Dale 
Messick  (Brenda  Starr)  and  Cathy 
Guisewite  (Cathy)  into  the  syndicated 
comic  field. 

Mrs.  Johnston’s  three  books,  laughing 
looks  at  her  first  pregnancy,  divorce, 
remarriage  and  personal  failures,  were 
single  panel  illustrations.  Why  the  trans- 
fromation  to  a  Sunday  and  daily  four- 
panel  concept? 

“I’ve  been  sending  cartoons  to  my 
folks  of  all  of  us  ...  so  we  were  the  only 
family  I  knew.  So  1  drew  every  family 
situation  and  joke  I  knew,”  says  Lynn, 
whose  second  husband  Rod  is  a  dentist 
in  a  Canadian  mining  town  and  nearby 
Indian  villages. 

“A  lot  of  it  is  fantasy,  but  generated 
by  real  people.  Rod  makes  a  comment  at 
dinner  and  1  turn  it  into  three  or  four 
strips.  People  give  me  ideas;  Rod’s  sister 
said,  ‘Everybody  loves  a  baby  until  she’s 
wet.’  ” 

Johnston’s  first  book,  “David,  I  Think 
We’re  Pregnant,”  has  sold  over  100,000 
copies  after  her  obstetrician  urged  her 
(“with  his  foot  in  the  middle  of  my  back  . 

. .  he  even  xeroxed  copies  of  the  cartoons 
for  me  to  send”)  to  submit  the  material 
to  book  publishers. 

“I  had  done  about  80  drawings  about 
the  feelings  of  being  pregnant  ...  I  did 
them  for  his  (obstetrician’s)  ceiling;  it’s 
so  boring  lying  on  the  table  .  .  .  that  way 
you’d  have  something  to  look  at,”  the 
Collingwood,  Ontario  native  says. 

The  first  book  had  101  cartoons.  “You 
always  want  more  than  100,”  she 
laughs.  “The  first  printingwas  5,000,  but 
we  quickly  sold  10,000  in  Canada  alone. 
Now  we’re  over  100,000.” 

“Hi  Dad,  Hi  Mom,”  her  second  book, 
was  done  after  she  quit  her  job  in  an  ad 
agency  and  after  her  divorce  from  her 
first  husband.  The  book  sold  70,000 
copies. 


Lynn  Johnston 


Her  current  agent,  Bruce  Lansky, 
“phoned  me  at  home  and  said  ‘1  just 
bought  rights  (American)  to  your  first 
two  books.’  He  kept  telling  me,  ‘you’re 
going  to  be  a  winner  kid.’  ” 

Her  third  book,  “Do  They  Ever  Grow 
Up,”  recently  was  published  and  has 
sold  40,000  copies. 

Lynn’s  family,  including  Rod,  30,  son 
Aaron,  6  and  daughter  Katie,  18  months, 
transforms  into  John,  Elly  Michael  and 
Elizabeth  in  the  comic  strip. 

In  her  training  and  career  as  an  artist 
and  illustrator,  Lynn  has  been  a  misfit 
and  bouncing  ball. 

She  started  art  classes  as  an  eight  year 
old,  taking  a  15-mile  bus  trip  every 
Saturday  to  the  Vancouver  Art  Gallery 
and  Vancouver  School  of  Art.  “That’s 
where  1  met  Ian  McIntosh — he  took  me 
by  the  shoulders  and  said  ‘stop  trying  to 
impress  everyone  and  learn  how  to 
draw.’  ” 

Her  art  classes  at  North  Vancouver 
High  School  met  with  resistance;  “My 
art  teachers  hated  me.  I  never  took  any¬ 
thing  seriously.” 

In  1964,  she  started  formal  ‘‘art 
school”  training.  “1  wanted  to  go  into 
animation,  cartooning  .  .  .  there  was  no¬ 
thing  really  for  me.”  She  quit  after  two 
and  a  half  years  when  ‘a  job  came  open 
in  the  animation  department  of  a  televi¬ 
sion  station.  It  was  the  ink  and  paint 
department ...  a  tedious  job.  I  did  color 
inking  on  Abbott  and  Costello.  1  de¬ 
signed  one  character — a  mermaid — in 
two  years.  It  was  finally  rejected.” 

After  her  marriage  in  1969,  she  moved 
to  Hamilton,  Ontario.  “1  saw  an  ad  for  a 
medical  illustrator  (at  McMaster  Univer¬ 
sity).  I  had  the  guts  to  go  in  and  get  the 


job;  he  (interviewer)  looked  like  a  morti¬ 
cian,  he  never  smiled.” 

The  work  was  detailed  medical  draw¬ 
ings.  “The  lectures  were  so  long  and  bor¬ 
ing.  I  said,  ‘why  don’t  you  wake  up  your 
students  with  a  joke.  They  said  okay,’  ” 
she  recalls. 

“So  I  would  come  up  with  a  cartoon 
situation:  A  virus  attacking  bacteria  and 
turn  them  into  characters  like  Long  John 
Silver  cutting  with  his  sword.  1  did  the 
whole  thing  .  .  .  insulin  .  .  .  animated  a 
kidney  biopsy. 

“I  do  a  great  stomach  ulcer  ...  or  a  rat 
looking  like  Mae  West.” 

Rod,  who  was  taking  some  classes  at 
the  medical  school  at  the  time  although 
he  didn’t  know  Lynn,  says  her  work 
“had  a  profound  affect  ...  all  the  car¬ 
toons  and  slide  shows.  It  was  very  enter¬ 
taining.  They  now  have  a  museum  of  all 
her  art  work.” 

After  the  birth  of  Aaron  and  the  di¬ 
vorce,  she  got  a  job  in  an  ad  agency 
“where  I  learned  packaging. 

“There’s  a  divorced  girl  in  the  strip,  so 
I  want  people  to  know.  The  divorce?  It’s 
like  any  other  experience.  It  made  me 
grow  up;  I  couldn’t  go  back.” 

The  marriage  to  Rod? 

“1  met  Rod  in  an  airport  in  1975.  He 
recognized  me  from  the  university,”  she 
says. 

“1  was  lonely.  Rod  was  in  dental 
school.  He  was  the  pilot  and  had  just 
landed  the  plane.  We  both  had  long  lists 
literally  of  what  we  wanted  in  a  mate. 
Rod  wanted  no  smoking  and  somebody 
to  go  north.  I  wanted  a  guy  with  a  sense 
of  humor,  who  loved  family  life  and 
wasn’t  afraid  to  say  so.” 

Lynn  did  go  north.  Lynn  Lake  is  525 
air  miles  northwest  of  Winnipeg.  It’s  a 
mining  town  of  2,000  inhabitants. 

“It’s  best  to  reach  by  plane,”  Rod 
says. 

“There’s  a  road,”  Lynn  interjects.  “A 
dirt  road,  200  miles  of  nothing.  You  need 
survival  gear.” 

Fashion  special 
sets  ad  record 

The  fall  issue  of  Fashions  of  The 
Times,  which  appeared  as  Part  2  of  the 
New  York  Times  Magazine  on  August 
26,  set  new  records  for  advertising  pages 
and  revenues. 

The  216-page  magazine  carried  161 
pages  of  advertising.  Net  advertising 
revenues  were  approximately  $1.6  mil¬ 
lion. 

The  previous  record  was  a  176-page 
section  with  131  pages  of  advertising  in 
1977.  Revenues  for  that  section  were 
$1.1  million.  The  1978  fall  Fashions  of 
The  Times  was  not  distributed  because 
of  the  New  York  newspaper  strike,  but 
would  have  carried  147  pages  of  advertis¬ 
ing. 

The  next  separate  section  of  the  Times 
Magazine  will  be  Men’s  Fashions  of  the 
Times  on  September  9. 
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101st  newspaper 
acquired  by 
Thomson  group 

Sale  of  the  Siskiyou  Daily  News, 
Yreka,  California,  from  edgar  J.  Foss, 
Sr.  to  San  Gabriel  Valley  Tribune,  Inc., 
a  wholly  owned  subsidiary  of  Thomson 
Newspapers,  Ltd.,  will  be  effective  Au¬ 
gust  31,  1979. 

The  sale  of  the  5-day  evening  daily 
newspaper  included  real  property  and  a 
sale  of  stock. 

Price  and  terms  were  not  released. 

Mel  Hodell  of  Montclair,  California 
was  the  broker. 

Foss,  who  has  been  publisher  of  the 
Daily  News  for  28  years,  purchasing  the 
newspaper  in  1970  from  Graham  Dean, 
will  remain  as  publisher. 

St.  Clair  McCabe,  president  of  Thom¬ 
son  Newspapers,  Ltd.,  handled  negotia¬ 
tions  for  the  groups  acquisition  of  its 
lOlst  newspaper.  Al  Totter  and  JohnTo- 
rey.  Esq.  assisted  in  the  negotiations. 

tion’s  five  largest  metropolitan  areas,” 
Adler  said. 

Sale  completed 

Knight-Ridder  Newspapers  Inc.  said  it 
completed  its  previously  reported  acqui¬ 
sition  of  the  Centre  Daily  Times  in  State 
College,  Pa. 


/  lived  on  Gasoline  Alley 

By  Forrest  “Tiny”  W.  Noble 

I  noted  with  great  interest  the  story  in  E&P’s  August  25 
issue  entitled  “  ‘Gasoline  Alley’  Strip  Celebrates  60th  Year”. 

Did  you  know  there  really  was  a  gasoline  alley?  It  was  the 
alley  behind  63rd  Street  and  ran  between  St.  Lawrence  and 
Champlain  on  Chicago’s  South  Side.  The  Chicago  Tribune 
placed  a  plaque  there  in  the  fifties. 

Frank  King  lived  upstairs  in  a  two-flat  apartment  on  St. 
Lawrence  owned  by  the  Holmgrens  and  from  his  back  porch 
could  see  the  row  of  single  car  connected  brick  garages  in  the 
alley.  Every  Sunday  morning  the  wooden  doors  of  the  gar¬ 
ages  were  open  and  protruding  from  beneath  many  of  the 
cars  were  two  feet  connected  to  the  man  on  a  “creeper” 
working  under  his  Model  T. 

The  “Doc”  in  the  strip  was  a  doctor  who  officed  at  63rd  & 

St.  Lawrence  and  the  “Avery”  in  the  strip  was  the  local 
plumber  who  had  a  shop  at  the  St.  Lawrence  corner  of  the 
alley. 

Skeezix  was  the  offspring  of  Frank  King’s  relations  with 
whom  he  was  living  at  the  time  and  was  portrayed  as  a  baby 
left  on  the  doorstep  of  Uncle  Walt,  (in  reality,  Frank’s 
brother-in-law). 

How  do  I  know  all  this? — I  was  bom  there  (6231  St. 
Lawrence)  and  as  a  boy  played  baseball  in  that  very  narrow 
“gasoline  alley”.  I  was  well  acquainted  with  several  of  the 
characters  Mr.  King  took  from  real  life  for  his  panel.  Perhaps 
because  the  panel  started  from  a  real  life  situation  is  why  it 
has  lasted  so  long. 

(Noble  is  senior  vicepresident  and  Western  manager  of  Story 
&  Kelly -Smith  Inc.,  national  newspaper  advertising  represen¬ 
tatives.) 


TV  Data's  new  ATLAS  1 200 
micraprocessar,  installed  an  yaur 
site,  permits  "errar  checking"  of  list¬ 
ings  tronsmitted  over  voice  grade 
lines.  That  means  instont,  error-free 
TV  listings  and  information.  The 
interface  to  your  computer  requires 
no  hardware  or  softwore  chonges. 
Now  get  unlimited  r/pesetting  ond 
editoriol  options  vs^th  the  flexibility 
of  our  many  delivery  systems  and 
comero-reody  service! 


•  Any  style  or  format 

•  Complete  TV  booklets 

•  Customized  feature  package 

•  Sign  on  to  sign  off 

TV  Doto  gets  it  right... right  away! 
For  more  information,  coll  our 
Hotline: 

(800)  833-9581 

New  York  Lie  Line  Toronto  Tie  Line  Local  Line 

(212)561-3169  (416)366-9319  (518)792-9914 
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Lighter  side  of  law  enforcement 

f^scmedned  into  Ki6  drivcuay,'^ 
crashed  thioogh  the  garage, 
knocked  douin  a  -fence  and 
landed  in  hte  neighbor's 


Southwestern  Features  is  producing  a 
comic  strip,  Copps  &  Robberts,  by  Rick 
Kirkman  and  Jerry  Scott. 

Southwestern  is  a  new  syndication 
service  aimed  at  helping  beginning  car¬ 
toonists  package,  promote  and  distribute 
their  comic  strips  on  a  national  basis. 

Southwestern  was  created  as  a  divi¬ 
sion  of  Keyes  Art  Service  of  Phoenix, 
Arizona,  specifically  to  launch  the  Copps 
&  Robberts  strip. 

Audrie  Keyes  who  heads  Keyes  Art 
Service,  said  she  has  long  been  aware  of 
the  various  difficulties  that  confront 
news  artists  and  recognized  the  mass- 
appeal  potential  in  the  work  of  Kii+wman 
and  Scott. 

Kirkman  works  as  an  art  director  at 
Keyes  Art  Service.  His  cartoons  and 


humorous  illustrations,  prior  to  the  crea¬ 
tion  of  the  new  strip,  have  been  used  for 
corporate  promotion  films,  brochures 
and  in  ads.  Scott’s  works  have  been  used 
in  commercial  advertising  as  well  as  gag 
cartoons. 

Copps  &  Robberts  promotional  kickoff 
began  this  summer.  The  strip  takes  a 
look  at  the  lighter  side  of  law  enforce¬ 
ment.  The  main  characters  are  two  beat 
patrolmen  who  come  in  contact  with 
"resident  crazies  ranging  from  park- 
bench  philosophers  to  apprentice  car 
thieves,  with  a  hot  rod  cycle  cop  thrown 
in  for  spice." 

Scott  lives  on  the  California  coast  and 
Kirkman  lives  in  Arizona  and  they  com¬ 
municate  through  Telefax  equipment. 


Ray  Collins,  who  for  25  years  was  with 
the  Seattle  Post  Intelligencer,  has  signed 
with  Feature  Associates,  San  Rafael, 
California,  to  do  his  five  day  a  week  car¬ 
toon  strip — Cecil  &  Dipstick.  Collins  did 
the  strip  for  3*/i  years  for  the  Post  Intelli¬ 
gencer. 

Collins  now  lives  in  Antioch,  Califor¬ 
nia  and  will  do  the  column  from  his 
home.  The  strip  will  be  released  nation¬ 
ally  this  month. 

i|c  ik  * 

In  other  Feature  Associates  news.  Bill 
Sheridan,  who  publishes  Cartoonews,  a 
quarterly  magazine  for  professional  car¬ 
toonists,  has  joined  the  syndicate  as  car¬ 
toon  editor. 

Production  facilities  for  Feature  As¬ 
sociates  have  been  moved  to  Sheridan’s 
Campus  Publications  print  shop  in  Red¬ 
wood  City,  California. 

*  *  * 

Adler  Syndicated  Features,  Wind 

Ridge,  Pennsylvania  is  offering  a  new 

daily  syndicated  column  to  be  called 
“On  the  Other  Hand.” 

The  column  is  aimed  toward  dailies  in 
the  10,000  to  100,000  circulation  range, 
according  to  Joseph  Adler,  president  of 
ASF. 

Adler  said  the  column  is  seen  as  pro¬ 
viding  a  daily  Op-Ed  feature  to  small  and 
medium  sized  newspapers  which  “don’t 
{Continued  on  page  53) 
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(Continued  from  page  52 j 
have  the  resources  to  provide  an  entire 
Op-Ed  page.” 

The  four  principal  writers  of  the  new 
column  will  include:  former  U.S. 
Senator  Fred  Harris  of  Oklahoma; 
author-lawyer-churchman  William 
Stringfellow;  public  radio  commentator 
Kim  Williams;  and  historian  Kathy 
Kahn. 

“We  differ  from  the  few  established 
liberal  columns,”  said  Adler.  “Our  writ¬ 
ers  are  less  predictable  than,  say,  Tom 
Wicker  or  Anthony  Lewis.” 

The  column  is  geared  to  a  younger, 
more  affluent  audience,  said  Adler. 

“More  than  90  percent  of  the  present 
syndicated  editorial  columnists  are  lo¬ 
cated  in  Washington,  D.C.  or  the  na¬ 
tion’s  five  largest  metropolitan  areas,” 
Adler  said. 

Contrary  to  this,  he  said,  the  colum¬ 
nists  who  will  write  “On  the  Other 
Hand”  are  basically  from  smaller  towns 
in  other  parts  of  the  country. 

Harris  is  now  working  in  New  Mexico, 
and  his  family  are  native  Mississippians. 
Stringfellow  is  from  a  New  England  fac¬ 
tory  town  and  now  lives  on  a  small  island 
off  the  Rhode  Island  coast.  Kahn  is  from 
Washington  state  and  has  spent  most  of 
her  adult  life  in  small  southern  towns. 

“Most  Americans  don’t  live  in  New 
Yoik  or  Los  Angeles,”  Adler  said.  “They 
can  understand  a  Kim  Williams  from 
Missoula  far  better  than  they  can  a 
George  Will  from  Washington,  D.C. 


On  the  other  hand  is  a  weekly  package 
of  five  500  to  600  word  columns.  Each  of 
the  four  principal  writers  provides  one 
column  per  week.  The  fifth  is  by  a  guest 
columnist.  The  packet  will  arrive  at  the 
newspaper  on  Friday  or  Saturday,  for 
publication  the  following  week. 

The  column  will  debut  in  newspapers 
on  September  17. 

:4c  4c  :tc 

The  Register  and  Tribune  Syndicate, 
Inc.  is  offering  a  new  1/6  page  color 
comic  section  feature  called  Energy 
Wise.  It  is  a  Sunday  public  service  fea¬ 
ture  available  beginning  September  9. 

The  strip  gives  readers  tips  on  how  to 
conserve  energy  and  contains  “Wiser 
Miser’’  or  “Energy  Hog’’  clip  out 
coupon  that  also  tells  how  to  conserve 
energy. 

Readers  are  encouraged  to  send  in 
their  “Wiser  Miser”  tips  for  publication 
in  the  strip. 

4c  4e  4c 

A  group  of  writers  and  artists  formerly 
associated  with  several  other  syndicates 
have  joined  together  to  form  Allied  Press 
International,  Inc.,  a  news  and  feature 
syndicate  with  editorial  offices  in  Wash¬ 
ington,  D.C.  and  business  offices  in  Cas¬ 
tro  Valley,  California. 

The  new  syndicate  will  offer  selective 
features  and  will  provide  the  material  in 
several  camera-ready  and  optical  scan- 
able  formats.  A  number  of  the  features 
will  also  be  available  on  the  tape  for 
broadcast  media. 


In  addition  to  the  feature  items,  API 
will  provide  a  Washington-International 
Media  Service  geared  for  small  newspa¬ 
pers. 

James  Hurst,  the  author  and  screen 
writer  is  president  of  API.  M.J.  Der  is 
the  managing  editor. 

4c  4c  4c 

Editorial  cartoonist,  John  Fischetti, 
has  been  hospitalized.  “We  are  not,  at 
this  time,  able  to  advise  you  when  he  will 
be  able  to  return  to  his  drawing  board. 
We  are  currently  providing  you  with  re¬ 
prints  of  Fischetti’s  Best.  We  will  con¬ 
tinue  to  do  so  until  John  has  regained  his 
good  health,”  Field  Newspaper  Syndi¬ 
cate  notified  subscribers. 

4c  4t  4c 

A  collection  of  the  late  Gordon  Gam- 
mack’s  columns  covering  World  War  II 
and  the  Korean  and  Vietnam  wars  has 
been  published  by  the  Iowa  State  Uni¬ 
versity  Press.  The  book  is  titled  simply, 
“Gordon  Gammack:  Columns  from 
Three  Wars.” 

The  columns  written  for  the  Des 
Moines  Register  and  Tribune  give  a  very 
special  picture  of  the  daily  work  of  a  war 
correspondent  over  the  time  span  of  em¬ 
barkation  for  World  War  II  in  England 
and  Europe  (October,  1943),  to  Korea, 
and  to  the  last  columns  on  the  return  of 
Vietnam  prisoners  of  war. 

Donald  Kaul,  who  shared  an  office 
with  Gammack  for  3  years  at  the  Register 
and  Tribune,  writes  in  the  closing  chap¬ 
ter:  “He  was  a  master  of  the  reporter’s 
trade.  He  could  walk  through  a  strange 
town  and  three  stories  would  run  up  and 
jump  into  his  pocket.  His  secret,  I  sup¬ 
pose,  was  that  people  talked  to  him. 
They  looked  at  that  mug  of  his  and  they 
figured,  ‘You  can  trust  this  guy.’  ” 

Andrea  Clardy,  a  freelance  writer  for¬ 
merly  with  the  Ames  Daily  Tribune, 
edited  the  collection. 


WRIGHT  ANGLES  by  Larry  Wright 


Available  Daily  and  Sunday 
For  rates  and  availability  call  (212)  557-2833. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


AUTOMOTIVE 


YOUR  AUTO  AND  YOU:  Weekly  column  [ 
of  answers  to  your  readers’  car  prob-  I 
lems,  plus  weekly  test  report  on  new  j 
cars,  vans.  Write  for  samples,  rates.  Au¬ 
tomotive  Features,  814  E.  Manor  Circle,  | 
Milwaukee,  Wise.  53217.  j 


THE  AUTOMOTIVE  PAGE,  a  weekly  fea¬ 
ture  of  maintenance  tips  and  interesting 
articles.  National  coverage  with  a  local 
flavor,  with  43  regional  editions  in  U.S. 
and  Canada.  A  lead  to  national  after- 
market  advertising.  For  details.  Concept 
Creations,  Box  29884,  Editor  & 
Publisher. 


CARTOONS 


"ALL  THE  CARTOONS  YOU’LL  EVER 
NEED"  is  in  a  low  cost  package  of  36 
hilarious  1  and  2  column  camera-ready 
ROP  cartoons  available  quarterly  headed 
by  leading  cartoonist.  Details  from:  Car- 
toonmix.  Box  108,  Village  Station,  New 
York,  NY  10014. 


ETHNIC 


"OUR  ROOTS,”  a  three-times  weekly 
feature  (125-150  words)  on  ethnic,  his¬ 
toric  facts,  dealing  with  all  races,  relig¬ 
ions,  nationalities.  Samples,  rates  on  re¬ 
quest.  JAY-R  Syndicate,  c/o  McBride, 
267  W  70  St,  New  York  NY  10023,  (212) 
867-7330. 


GARDENING 


"GROWING  YOUR  OWN"  samples. 
Shades  of  Green,  Box  57-E,  Ipswich  MA 
01938.  We’ll  send  seed  catalog  too! 


GENERAL 


HOW  DOES  IT  WORK?— Brain  teaser 
based  on  a  recent  patent,  for  non-tech 
reader.  Box  29400,  Editor  &  Publisher. 


THE  NEW  INVENTIONS— Recent  pa¬ 
tents.  in  light,  fast  style,  for  pop  reading. 
Box  29399,  Editor  &  Publisher. 


FELTON  &  FOWLER’S  Famous  Ameri¬ 
cans  You  Never  Knew  Existed  are  true 
and  funny  stories  by  two  writers  who 
have  a  way  with  words.  Unusual,  bright, 
amusing.  Weekly.  Some  real  grabbers 
here.  Feature  Associates,  3334  Kerner 
Blvd,  San  Rafael  CA  94901. 


FREE  FEATURES  (swap  for  typography). 
Details,  samples:  Dickson,  177C)0  West¬ 
ern  69e.  Gardena  CA  90248. 


HUMOR 


YOUNG  BLACK  COLUMNIST  offers  side¬ 
splitting  commentary  on  Americana. 
Twice-weekly.  Samples:  Venice  L. 
Holmes,  2503  McGill,  &ginaw.  Ml  48601. 


MONEY 


"MORE  FOR  YOUR  MONEY’’— Weekly 
column  of  money-saving  news  guaran¬ 
teed  to  please  readers.  Proven  results. 
Camera-ready.  Free  samples,  Mike  Le- 
Fan,  1802  S.  13,  Temple,  TX  76501. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated — 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Issued  weekly.  Camera- 
ready.  Our  5th  year.  Cineman  Syndicate, 
7  Charles  Court,  Middletown,  NY  10940. 
(914)  692-4572. 


QUOTES 


THOUGHT  FOR  THE  DAY— daily  feature. 
Set  of  31  quotes  monthly.  Uncommon 
Quotations,  PO  Box  7285,  University 
Sta,  Provo  UT  84602. 


REAL  ESTATE 


HOUSE  CALLS— Q  and  A  on  all  aspects 
of  real  estate.  Lively,  informative,  reli¬ 
able  anywhere  in  U.S.  5th  year,  Miami 
Herald,  Philadelphia  Daily  News  .  .  . 
every  reader’s  letter  answered  by  mail. 
Broker  journalist,  college  teacher  Edith 
Lank,  240  Hemingway,  Rochester  NY 
14620.  (716)  271-6230. 


RELIGION 


PUNGENT  PRAYER,  10  year  old  quality 
column,  camera  ready.  (Colorful  prayers 
and  true  answers  to  prayer;  “slanted” 
toward  non-churchmen.  Phil  Pierce,  404 
E.  Elm,  W.  Frankfort  IL  62896.  (618) 
937-2898. 


RETIREMENT 


RETIREMENT  REFLECTIONS— Whim¬ 
sical  view  of  the  news  as  seen  through 
woes  colored  bifocals.  Praised  by 
famous  crusading  editor,  “I  usually 
find  some  of  my  favorite  reading  in  the 
philosophizing  of  Darwin  McFarlin  .  .  . 
There  is  no  tippy-toeing  around  when  he 
has  something  to  say.’^  Daily  or  weekly. 
Send  for  samples  of  "The  most  refresh¬ 
ing  new  column  in  a  decade."  Retire¬ 
ment  Reflections,  Box  105,  Oxford  Wl 
53952. 


SATIRE 


"HARD  NEWS" 

The  finest  in  misinformation. 
PO  Box  23,  Alexandria  VA  22315. 


SENIOR  CITIZENS 


DEAR  SENIOR  CITIZEN.  Weekly  column 
for  seniors,  their  families  and  friends. 
Letters  and  responses  about  strengths 
and  concerns  in  old  age.  Practical  in¬ 
formation  shared  about  services.  Write 
tor  samples  and  rates.  MHS  Features. 
PO  Box  425,  Lenox  Hill  Station,  New 
York,  NY  10021. 


SPORTS 


SPORTS  QUIZZES — Designed  for  your 
geographic  area.  Inexpensive.  John 
Duxbury,  4(X)  Mansion  House,  Apt  2302, 
St  Louis  MO  63102. 


TAXES 


FARM  TAXES,  popular  weekly  column  in 
its  fifth  year  is  available  in  a  few  areas. 
For  topical  samples  and  prices  write: 
Battersby,  Box  527,  Ardmore  PA  19003. 


TRAVEL 


INCREASE  TRAVEL  LINAGE!  World  wide 
travel  column  new  in  its  5th  year.  Weekly, 
$1.25.  Write  for  free  samples.  #1  Easy 
St.,  Aptos,  CA  95003. 


TRAVEL  column,  600  words  by  globe¬ 
trotting  pro.  Modest  rates.  Inquiries: 
Reports  Internationale  Agency,  Box 
4574,  Denver  CO  80204. 


WEEKLY 


"BOOTSTRAPS"  is  basic.  It’s  interest¬ 
ing,  competitive,  habit-forming.  It’s  800 
words  of  creative  entertainment.  It’s  cul¬ 
tural  motivation  for  self-improvement. 
52  weeks  free.  Elm  Hollow  Syndicate, 
Box  403,  Livingston  Manor  NY  12758. 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


"How  to  Start  Your  Own  Community  news¬ 
paper,"  an  oversized  136-page  working 
manual  by  award-winning  publisher  John 
McKinney  shows  how  to  succeed  on  your 
own.  New  York  Times  says:  “Covers  every 
conceivable  facet  of  weekly  newspaper 
publishing,"  15  day  guarantee.  $9.95  from 
Meadow  Press,  Box  35-E,  Port  Jefferson, 
NY  11777. 


50  PERCENT  OWNERSHIP  in  central 
Texas  weekly  available  for  working  editor 
with  some  business  sense.  Projected  gross 
$42,000.  Cash  investment  $7500.  Total 
price  $15,000,  terms  to  suit.  (817)  697- 
2316.  Prefer  Texan. 


MONTHLY  human  potential  publication. 
San  Francisco  area.  5  year  track  record. 
10,000  paid  circulation.  Gross  130M. 
Small  Net.  Tremendous  potential  nation¬ 
ally.  Compatible  working  partner  wanted. 
Small  investment.  Reply  with  full  back¬ 
ground  information  to  Box  30082,  Editor  & 
Publisher. 


NEWSPAPER/MAGAZINE  PUBLISHERS 
Can’t  Sell  More  Ad  Space — If  you  don’t 
promote  .  .  .  Here’s  news  on  how  to  cut 
costs  and  reach  your  target  market  by  Di¬ 
rect  Mail  Advertising  to  a  proven  list  of 
"Advertising  Opportunity  Seekers".  Only 
$25.00  perflOClO  names  (gummed  lables). 
FREE  Instructions!  Budget  Ads  List,  PO 
Box  68-PE,  Park  Ridge  it  60068. 


NEWSPAPER  MORGUE— 75,000-t  pages, 
1880-1950.  Hundreds  of  indexed  topics; 
15  major  papers.  $60(X).  Yellow  Press,  Box 
14141,  San  Francisco  CA  94114.  (415) 
431-9573. 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX  partner¬ 
ship,  loan  depreciation  and  insurance  pur¬ 
poses.  Sens.ble  fees.  Brochure.  Marion  R. 
Krehbiel,  Box  89,  Norton,  Kans.  67654,  or 
Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission,  Kans.  66207. 


NEWSPAPER  BROKERS 


W.  SID  SMITH,  Media  Broker 
Box  189,  Mount  Pleasant  Ml  48858 
(517)  772-3261 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


ALAN  G.  LEWIS,  MEDIA  BROKER 
On  file:  over  100 active  qualified  buyers  for 
daily,  top  weekly  or  shopper  publications. 
Ridge  Rd.,  Hardwick,  MA  01037.  (413) 
477-6009. 


IN  ADDITION  to  the  help  in  buying  we  af¬ 
ford  continuing  service  in  making  your  ef¬ 
forts  successful.  NEWSPAPER  SERVICE 
CO..  INC.,  PO  Dr.  12428,  Panama  City,  FL 
32401. 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  southern  markets. 
12  Cutler  I3r,  Savannah,  GA  31405.  (912) 
925-8666,  day  or  night. 


BILL  MATTHEWS  COMPANY  conducts 
professional,  confidential  negotiations  for 
sale  and  purchase  of  highest  quality  daily 
and  weekly  newspapers  in  the  country.  Be¬ 
fore  you  consider  sale  or  purchase  of  a 
property,  you  should  call  (813)  446-0871 
daytime;  (813)  733-8053  nights;  or  write 
Box  3364,  Clearwater  Beach,  Fla.  33515. 
No  obligations,  of  course. 


CONFIDENTIAL  NEGOTIATIONS 
Daily  NEWSPAPERS  Weekly 

W.B.  GRIMES  &  CO. 

National  Press  Building 
Washington,  D.C.  2(X)45 
(202)  National  8-1133. 


WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS,  INC. 

P.O.  Box  400,  Gadsden,  Ala.  35902 
Ph.  (205)  546-3356 


SYD  S.  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers" 
SALES,  SERVICE,  MANAGEMENT 
Route  1.  Box  146 
Theordore  AL  36582 


KREHBIEL-BOLITHO,  INC. 

Nearly  500  sales  in  our  30  years. 

(We  handle  different  properties — offices 
350  miles  apart.) 

MARION  R.  KREHBIEL,  "Norton  office," 
PO  Box  88,  Norton.  KS  67654.  Office  (913) 
877-3407 

ROBERT  N.  BOLITHO,  "Kansas  City  Of¬ 
fice,”  PO  Box  7133,  Shawnee  Mission,  KS 
66207,  Office  (913)  381-8280. 


JOIN  OUR  CONTRACT  CREW! 

.  .  .  Those  indivifjuals,  companies  syndi¬ 
cates  that  know  the  value  of  an  E&P  ad  and 
run  with  us  on  a  regular  basis. 

So,  be  it  12,  26  or  52  times  per  year,  we 
produce  business  and  profit  for  these  peo¬ 
ple.  We  offer  you  freedom  to  rotate  your 
copy  within  our  regular  deadline  times, 
monthly  billing,  and  the  best  exposure  in 
the  field  in  E&P  CLASSIFIEDS. 

Reserve  your  space  now,  in  the  most  effect¬ 
ive  classified  market  in  the  newspaper  in¬ 
dustry. 

E&P  CLASSIFIEDS 
Contract  rates  on  request 
(212)  752-7050 
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NEWSPAPER  BROKERS 


MEL  HODELL,  Newspaper  Broker, 
P.O.  Box  2277,  Montclair,  Calif.  91763. 
(714)  626-6440 


SNYDER  NEWSPAPER  BROKERS 
136  E.  Honolulu 

Lindsay,  Cal.  93247  (209)  562-2587 


WHITE  NEWSPAPER  SERVICE 
Appraisals,  Mergers,  Sales. 

No  Charge  for  Consultation. 
Box  783,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715 


NEWSPAPER  CONSULTANTS 


FOUNDATIONS — Are  your  programs  get¬ 
ting  good  bottom-line  reports  on  results  of 
your  investments?  Let  us  help  with  your 
goals.  OLSON  &  LIKELY,  Box  799,  St 
Petersburg  FL  33731.  (813)  821-5538  or 
896-4925. 


NEWSPAPERS  FOR  SALE 


CALIFORNIA  group  of  weeklies  priced  at 
$1  million.  Building  available,  includes 
plant.  Qualify  yourself  in  first  letter.  Sny¬ 
der  Newspaper  Brokers,  136  E  Honolulu, 
Lindsay  CA  93247.  (209)  562-2587. 


NORTHERN  CALIFORNIA  Advertiser,  will 
gross  between  $100,000  and  $150,000 
79-80.  Own  composition  shop  and  build¬ 
ing.  Profitable  and  growing.  Priced  to  sell. 
Box  29780,  Editor  &  Publisher. 


AWARD  WINNING  Wisconsin  weekly,  gross 
in  $250M  bracket.  Beautiful  building,  ex¬ 
ceptionally  well  equipped.  Sale  includes 
interest  in  central  printing  plant.  You’d  be 
proud  to  own  this  property.  Show  financial 
ability  in  first  letter.  Box  29970,  Editor  & 
Publisher. 


SMALL  ZONE  1  Coastal  weekly.  Grossing 
over  $100,000.  Sale  price  $100,000. 
Owner  will  finance.  Reply  Box  29868, 
Editor  &  Publisher. 


WEEKLY  in  booming  Kentucky  county. 
Gross  $150M.  $130M  with  terms.  No  Job 
printing.  James  White,  Box  783, 
McMinnville  TN  371 1(). 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


LONG  ESTABLISHED,  national  and  state 
award  winning  weekly  in  Zone  5  county 
seat.  Gross  near  $16M,  includes  $40M 
from  associated  commercial  printing  oper¬ 
ation.  Strong,  trained,  professional  staff. 
Owner’s  other  interests,  lack  of  expansion 
capital  make  sale  possible.  Excellent 
growth  quickly  possible  to  $2(X)M  for  ag¬ 
gressive  new  owner.  Priced  at  $333M,  in¬ 
cludes  building,  total  equipment,  central 
plant  co-op,  residential  home  and  3600 
circulation,  ^uipment  is  plus,  all  top  line, 
including  VD'rS,  full  dark  room,  etc.  Write 
Box  30046,  Editor  &  Publisher. 


OHIO  WEEKLY  netting  $44,000.  Price  of 
$190,0(X)  including  building. 

Small  Illinois  weekly  with  job  shop  in 
scenic  area,  priced  at  gross  of  $62,000. 

Small  Colorado  weekly  netting  $25,000 
can  be  bought  for  $58,(X)0  cash. 

Small  weekly  in  suburb  of  large  central 
Illinois  city,  %SOOO  down. 

Roy  Holding  &  Associates 
Box  212,  Galva  IL 

(309)  932-2270,  or  evenings  932-2642. 


FLORIDA  (major  city)  newspaper  bi-weekly 
with  full  composition  equipment  and  job 
printing  shop  plus  building  on  main 
thoroughfare.  $70,000  gross  and  more  po¬ 
tential.  Take  all  for  $105,000.  Only  finan¬ 
cially  strong  reply.  Box  30056,  Editor  & 


GROWING  WEEKLY  in  rapidly  developing 
town,  located  in  beautiful  California  area. 
Widely  accepted  by  readers,  advertisers. 
Box  30108,  Editor  &  Publisher. 


WELL  ESTABLISHED  Missouri  Shopper,  2 
colleges,  agriculture  and  industries,  good 
staff,  equipment  and  market  dominance. 
Asking  gross  $330,000.  Should  do 
$400,000  next  12  months.  Write  Box 
29962,  Editor  &  Publisher. 


NEW  HAMPSHIRE  newspaper  for  sale— 
Concord  Shoppers  News,  21,(X)0  circula¬ 
tion,  to  sales  minded  individual  with 
adequate  financing;  also,  Hanover 
Gazette,  home  of  Dartmouth  College,  1100 
paid  circulation,  requires  personal  in¬ 
volvement.  Write  owner,  Oliver  Stalter,  41 
Pleasant  St,  Springfield  VT  05156. 


CLASSIFIED 

ADVERTISING 

RATES 


LINE  ADS 

(Remittance  should  accompany 
copy  unless  credit  established). 

1  week  — $2. 75  per  line 

2  weeks — $2.65  per  line,  per  issue 

3  weeks — $2.45  per  line,  per  issue 

4  weeks— $2.25  per  line,  per  issue 

Add  $3  per  insertion  for  box  service  and 
count  as  an  additional  line  in  copy. 


POSITIONS  WANTED 

(Payable  with  order) 


1  week  — $2.05  per  line 

2  weeks— $1.90  per  line,  per  issue 

3  weeks— $1.75  per  line,  per  issue 

4  weeks— $1.55  per  line,  per  issue 

Add  $  1 . 75  per  insertion  for  box  service 
and  count  as  an  additional  line  in  your 
copy. 


Count  approximately  39  characters  and/or  spaces  per  line 
3  lines  minimum  (no  abbreviations) 


DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  in  your 
classified  ad  to  display.  The  rate  for  display-classified  is  $68.00  per  column  inch 
minimum  space. 


WEEKLY  CLOSING  TIME 
Tuesday,  4:00  PM  New  York  Time 
Box  numbers,  mailed  each  day  as  they  are  received,  are  valid  for  1  year. 

Editor  &  Publisher 

575  Lexington  Ave.,  N.Y.,  N.Y.  10022  (212)  752-7050 


CLASSIFIED  ADVERTISING 
Order  Blank 


Address 


Authorized 

Classification 


□  Assign  a  box  number  and  mail  my  replies  daily. 


To  Run: 


.Weeks 


Till  Forbidden 


Please  indicate  exact  classification  in  which  ad  is  to  appear 

Mail  to:  EDITOR  &  PUBLISHER*  575  Lexington  Ave  •  New  York  N  Y  10022 
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ANNOUNCEMENTS 


NEWSPAPERS  WANTED 


IF  YOU  ARE  planning  to  retire  within  the 
next  several  years,  our  group  would  wel¬ 
come  being  considered  to  purchase  your 
non-daily  newspaper.  Each  paper  operated 
as  a  quality  hometown  newspaper.  Primar¬ 
ily,  we  are  seeking  exclusive  profitable 
newspapers  with  4000  or  more  paid  circu¬ 
lation.  Prefer  no  central  printing  plants. 
We  will  respond  to  all  letters  that  meet 
these  qualifications.  Confidentiality  as¬ 
sured.  Box  6310,  Editor  &  Publisher. 


WANTED  for  purchase  partnerships  or 
ownership  in  a  small  daily  or  weekly.  C.J. 
Caes,  19  Colona  Rd,  Wayne  NJ  07470. 


EXPERIENCED  newspapermen  looking  for 
paper(s)  grossing  $100M  to  $1  million. 
Prefer  Zones  8.  9,  5,  but  will  consider 
other  areas.  Marten,  Box  1388,  Cotton¬ 
wood  AZ  86326. 


PRESS  TIME  AVAILABLE 


NON-HEAT  WEB  PRESS  time  available,  8 
units,  two  folder  operation.  Northeast  Ok¬ 
lahoma,  adjacent  to  major  interstate 
highways.  Phone  (918)  273-1040  collect. 


PRINTING  PLANTS  FOR  SALE 

FOR  SALE — Long  established  commercial 
print  plant  on  eastern  shore  of  Maryland. 
Annual  gross  exceeding  $300M.  Solid  base 
accounts.  Plant  located  in  county  seat. 
Address  inquiries  to  R.S.  Smith,  PO  Box 
429,  Elkton  MD  21921. 


TRAVEL 


USSR— Professional  Journalism  and  Arts 
Tour.  December  28- January  11.  1980.  In¬ 
cludes  Russian  Winter  Festival.  New  Year's 
Eve  celebrations,  receptions  with  cocktail 
banquets.  National  Ukrainian  Feast. 
Seminars,  theater  visits  and  extensive 
sightseeing.  $989,  non-profit.  For 
brochure  write  VAI,  9  Cleveland  Rd,  New 
Haven  CT  06515. 


INDUSTRY  SERVICES 


ADVERTISING  SERVICES 


Professional  Advertising  Services 
Joseph  Whitty 

THE  NEWSPAPER  AGENCY, 
INCORPORATED 
PO  Box  456,  Babylon  NY  11702 
1516)661-5100 
1296  E.  Lake  Rd., 
Hammondsport,  NY  14840 
(607)  292-3781 


CIRCULATION  PROMOTION 
SERVICES 


IDEAS  AND  ART  for  circulation  and  pro¬ 
motion!  CIRCULATOR'S  IDEA  SERVICE 
has  sales  and  training  tips,  management 
and  promotion  ideas,  legal  up-date,  clip  art 
section.  CIRCULATION  PROMOTION  ART 
has  fresh,  original  art  for  promotion  cam¬ 
paigns.  all  ready  for  reproduction.  Ask  for 
details.  BERKLEY-SMALL.  INC.  P.O.  Box 
6526.  Mobile.  AL  36606.  (205)  476-6600. 


CIRCULATION  SERVICES 


Professional  Circulation  Services 
Joseph  Whitty 

THE  NEWSPAPER  AGENCY. 
INCORPORATED 
PO  Box  456,  Babylon  NY  11702 
(516)  661-5100 
1296  E,  Lake  Rd., 
Hammondsport,  NY  14840 
(607)  292-3781 


Attention:  CIRCULATORS 
Join  The  Null  Seminar  in  New  York  City, 
October  25  and  26:  in  Dallas,  Texas, 
November  29  and  30. 

Here.  Null  Circulation  Counselors  present 
tested,  effective,  market-management 
methods  resulting  in  profitable  circulation. 
The  Null  Seminar  has  reached  newspapers 
ranging  in  circulation  from  5000  to  over 
1,000.000. 

Write/phone  collect  for  complete  details: 
Null  Enterprises,  Inc.,  16  Mary  St,  San 
Rafael  CA  94901.  Phone:  (415)  453-5711. 
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INDUSTRY  SERVICES 


ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  en¬ 
gineering  modifications,  rebuilding  and 
removal.  Single  width  to  4  plate  wide. 
Bramble  Professional  Press  Engineering, 
Rt.  2,  Box  2285,  McAllen,  Texas  78501. 
(512)  682-7011. 


PROJECT  ENGINEER  FOR  HIRE  to  handle 
your  complete  press  installation- 
addition — consulting.  Specialist:  Goss 
Metro,  Cosmo.  Koenig  and  Bauer,  Com¬ 
mander.  Over  20^ars  offset  experience. 
J.P.  Moll,  1310  Elm  Dr,  Schaumburg  IL 
60194.  (312)  885-8729. 


PRESSES-CONVEYORS:  Consultants,  En¬ 
gineers,  Riggers  and  Machinists  for 
equipment  installations,  modifications, 
repairs,  removals  and  overseas  shipments. 
Skidmore  &  Mason,  1  Sherman  Av,  Jersey 
City  NJ  07307,  (201)  659-6888. 


EDITOR  &  PUBLISHER  Classified  Ads 
prod  uce  results  like  no  other  publication  in 
the  newspaper  field!  Whether  you  have 
machinery,  supplies  or  newspapers  to  sell 
(or  buy)— need  a  top  qualified  person  to  fill 
an  opening— or  are  looking  for  just  the 
right  spot  to  advance  your  career— put  an 
Editor  &  Publisher  ad  to  work  for  you. 


INDUSTRY  SERVICES 


FINANCIAL 


BANKERS  TRUST  COMPANY,  a  $28  billion 
institution,  has  a  team  of  seven  specialists 
offering  to  newspaper  owners  a  unique  fi¬ 
nancial  and  advisory  service: 

•  Mergers 

•  Acquisitions 

•  Divestitures 

•  Private  Placements 

•  ESOT's 

•  Lease  Financing 

•  Management  Consulting 

Minimum  transaction  level  $2  million  In¬ 
itial,  confidential  consultation  anywhere  in 
the  United  States  at  no  charge.  Call  col¬ 
lect: 

Frank  Calcagno  or  Brad  Hart 


280  Park  Av,  New  York,  NY  10017 


PUBLIC  RELATIONS /PUBLICITY 


P.R.  PER  DIEM — Former  wire  service  writ¬ 
ers  and  executives  will  handle  your  PR/ 
Publicity  assignments  throughout  New 
York  City  metro  area  on  a  per  diem  plus 
expenses  basis.  Releases,  features,  pho¬ 
tography,  placements  included.  Call  (212) 
247-6686,  or  write  P.R.P.D.,  Suite  556, 
Time  &  Life  Bldg,  New  York  NY  10020. 


INDUSTRY  SERVICES 


WEEKLY  NEWSPAPER  SERVICES 

NEW!  WEEKLIES'  IDEA  SERVICE  .  .  . 
especially  designed  for  community, 
suburban  and  weekly  newspapers!  Ways 
to  increase  revenue,  boost  circulation, 
promote  ad  space  .  .  .  plus  legal  up¬ 
date  .  .  .  plus  a  special  section  of  original, 
ready-to-use  art  for  your  ads  and  promo¬ 
tions.  Call  or  write  for  details  including 
our  Double  Guarantee  of  satisfaction. 
WEEKLIES’  IDEA  SERVICE,  P.O.  Box 
6526,  Mobile,  Alabama  36606,  (205)  476- 
6600. 


Equipment 
&  Supplies . . . 

CAMERA  &  DARKROOM 


DISTORTA  LENSES  squeeze  your  pages  at 
highest  percentage  and  best  quality. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach,  Calif.  90801. 


“Since  1910,  the  Inland  Newspaper 
Machinery  Corporation  has  become  the  largest 
newspaper  machinery  dealer  in  the  world.  Three 
factors  have  taken  this  company  to  its 
present  position  in  the  industry. 

1.  Hard  work. 

2.  Honest  dealing. 

3.  Editor  &  Publisher  Ciassified  Advertising. 

“Since  the  scope  of  Inland’s  business  is  worldwide  it  has 
been  impossible  to  cover  the  market  with  direct  sales 
representation.  By  using  Editor  &  Publisher  Classified  ad¬ 
vertising  (and  display  advertising  when  appropriate)  we 
have  covered  the  United  States  and  the  world.  Editor  & 
Publisher  Classified  Advertising  has  been  our  most  pro¬ 
ductive  sales  tool.” 

EDITOR  &  PUBLISHER  ...  The  “productive 
sales  tool”  for  those  selling  to  newspapers! 
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EQUIPMENT  &  SUPPLIES 
CAMERA  &  DARKROOM 


ANNOUNCEMENTS 

PHOTOTYPESETTING 


EQUIPMENT  &  SUPPLIES 
PRESSES 


EQUIPMENT  &  SUPPLIES 
WANTED  TO  BUY 


SQUeeze  Lenses,  new  and  trade-ins  .  .  . 
Manufacturer/Specialists  since  1968  New, 
super  designs  surpass  all  CK  Optical 
(213)  372-0372  Box  1067,  Redondo  CA 
90278. 


COMPUTER  SOFTWARE 


ADVERTISING-CIRCULATION  Program 
packages  for  sale  for  IBM  Computer  Sys¬ 
tems  3,  32  or  34.  Including  ad  sales,  inch 
and  money  analysis  reports  anytime,  also 
monthly  billing  reports.  Extensive  year  ago 
history  for  all  ad  inches  and  money. 
CIRCULATION— draw  sheet,  all  ABC  re¬ 
ports  anytime  and  at  end  of  month.  Ad¬ 
vance  or  arrears  billing.  PIA,  Mail.  R.  C. 
Zollinger,  The  Gallup  Independent,  P.  0. 
Box  1210,  Gallup,  N.M.  87301,  (505) 
863-6811. 


MAILROOM 


OIDDE-GLASER,  320  stuffer,  serial 

#124-90.  In  very  good  condition.  $12,000. 

Contact  R.M.  Higginbotham,  Roswell  Daily 
Record,  Box  1897,  Roswell  NM  88201,  or 
call  (505)  622-7710. 


MUELLER  INSERTER  model  227  three  into 
one  and  one  Mueller  227  two  into  one.  Ex¬ 
cellent  condition.  Model  545  Cheshire, 
526  label  head  and  12  foot  conveyor.  Ed 
Heisley,  (800)  527-1668. 


NEWSPRINT 


NEWSPRINT  ROLLS  all  sizes.  BEHRENS 
Pulp  &  Paper  Co.  3305  W.  Warner,  Santa 
Ana,  CA  92704.  (714)  556-7130. 


NEWSPRINT  ROLLS— Basis  30  lb  steady 
supply,  prompt  shipment  from  inventory, 
delivered  price  on  request.  Brookman 
Paper  Corp.,  300  E  54  St,  New  York  NY 
10022.  (212)  688-3020. 


PASTEUP 


McGANN  &  MARSH,  INC. 

Highest  quality  border  tapes,  largest  as¬ 
sortment  in  the  U.S.  Request  samples. 
54-14th  Street 
Wheeling,  W.  Va.  26003 
Ph.  (304)  233-5211 


ROLL  THE  PRESSES! 

If  you  have  a  used  press  (or 
other  newspaper  equipment) 
standing  idly  by,  put  it  back 
into  production!  Perhaps  you 
can't  use  that  particular 
equipment — but  we'll  bet 
you  could  sure  use  the  space 
it  occupies.  Consider  the 
dozens,  perhaps  hundreds  of 
square  feet  being  lost  in 
storage  of  unused 
equipment.  Now  look  at  the 
space  occupied  by  each 
single  piece  of  equipment  on 
this  page!  Space  is 
money — hundreds  of  dollars 
worth  of  your  space  can  be 
opened  up  for  as  little  as 
$2.25  a  line  of  our  space! 
We'll  put  that  equipment 
back  into  production  for  you 
in  someone  else's  plant — and 
produce  a  profit  for  you  to 
boot! 

E&P  CLASSIFIEDS 
IVe  move  machinery! 

(212)  752-7053 


COMPUGRAPHIC  editwriter  7500, 
$14,500.  Compugraphic  48  with  spare 
carts  kit  $8500.  Both  like  new.  No  lease. 
Cash  only.  (505)  988-1438. 


ECRM  Autoreader  model  5100  with  Au¬ 
toterm  VDT  and  Facit  punch.  Excellent 
condition.  Offered  at  very  low  price. 
Craftsmen  Machinery  Co,  Millis  MA02054. 
(617)  376-2001. 


2  COMPUGRAPHIC  2961s,  just  $1500 
each;  5  Compu-perf  keyboards.  S300 
each.  All  work  fine.  Mix  or  match.  Call 
Gregg  Keidel,  (216)  688-0088,  Ohio. 


COMPUGRAPHIC  2961,  3  tape  setters, 
$3750.  Call  Jerry  or  Buck  at  (703)  862- 
4139. 


COMPUGRAPHIC  ACM  9000  with  Direct 

Entry  Keyboard,  Ektamatic  processor, 

fonts  and  spare  reader.  Call  Terry  Gogerty 

at  (815)  476-7966. 


FOR  SALE— ECRM  Scanner,  5200,  with 
Beehive  terminal  and  6RPE  punch,  in  ex¬ 
cellent  condition.  Contact  Dale  E.  Cordry, 
News-Press  &  Gazette,  St  Joseph  MO 
64502.  (816)  279-5671. 


MAKING  market  in  Mark  I,  II,  III  Photon 
Pacesetters.  The  Lookout,  FOB  205,  Hope- 
well  June  NY  12533.  (914)  226-4711. 


COMPUGRAPHICS 

7200— $2800.  Compuwriters— $4000 
2961— $2300.  Keyboards— $1200.  Jus- 
towriters,  FHN  Business  Products,  Church 
Rd.,  Mt.  Laurel,  N.J.  (609)  235-7614. 


COMPUSCAN  ALPHA— scanner,  with  spe¬ 
cial  package  including  many  extras.  3 
years  old,  excellent  condition.  In  service 
through  June  1979.  Complete  spare  parts 
package.  IBM  selectric  II  typewriters,  76 
models.  Under  service  contract  while  in 
use.  Like  new  condition.  PDP8/I  4K  mem¬ 
ory,  mag  tape  drive,  3  transports,  2  read¬ 
ers,  2  hi-speed  BRPE  punches.  Compu¬ 
graphic  7200.  High  range  capability.  Spare 
parts  kit  and  4  font  strips.  Keycomp  10- 
expanded  memory,  extra  punch.  All  items 
in  good  condition  and  in  use  through  June 
79.  Where  is— As  is.  Call  Dave  Ross,  Daily 
Local  News  Co.,  250  N  Bradford  Av,  West 
Chester  PA  19380.  Phone  (215)  696-1775. 


AM  748  PHOTOTYPESETTER,  4K  Memory, 
13  SMS  modules,  5  type  disks,  AM  455  E 
Electro  set,  translater  board  to  read  AKI,  9 
counting  width  cards.  All  used  very  little. 
Less  than  two  years  old  and  under  service 
contract.  Jim  Crosby.  Valley  Publishing, 
(515)  274-4700,  West  Des  Moines  lA. 


PRESSES 


22%”  CUTOFF  GOSS  HEADLINER,  4  units 
2  half  decks.  2  to  1  folder,  available  now. 
21  Vz"  cutoff  Hoe  Colormatic,  3  units,  2 
half  decks,  available  now. 

4  wood  Autopasters. 

2  new  Goss  web  width  55"  or  56"  cut  down 
kit. 

2  Goss  double  balloon  formers,  1  is  23 
9/16"  cutoff,  1  is  22%"  cutoff. 

2  4-unit  Goss,  Community  oil  bath 
22%"  cutoff  Hoe  color  convertible  4  units, 

available  now.  Many  spare  parts. 

Goss  Suburban,  2  units,  and  folder. 

3  Wood  single  width  reel  tension  pasters 
available  now.  Many  spare  parts. 

BRAMBLE  PROFESSIONAL  (^RESS  INC. 
Route  2,  Box  2285.  McAllen,  TX  78501 
(512)  682-7011. 


845  HARRIS 

Web  offset  printing  press.  6 
units.  2  drives.  1  folder.  ,S  past¬ 
ers.  1  Ferag  starker.  Exrellent 
condition,  available  immedi¬ 
ately.  best  offer.  Prints  .50.000 
signatures  per  hour,  can  be 
easily  converted  to  heat  set. 
(Chicago  O’Hare  area.  Contact 
Mr  .Sorren.  (312)  45.5-7178. 
Monday-Thursday.  9  am-.5  pm. 


UPPER  FORMER 

for  single  width  press;  has  56"  side  frames. 
Also  Flynn  dryer  and  chill  rolls.  Like  new. 
Save  80%  new  costs.  Call  Jerry  (305) 
485-2071. 


GOSS  COMMUNITY,  5  units,  new  approx. 
1972. 

(xoss  (immunity  floor  and  stacked  units, 
1978. 

Goss  Community,  one  unit,  new  1976. 
*Goss  Suburban,  8  units,  2  folders,  1961- 
1967. 

(kiss  SC,  SU,  Urbanite  and  Community 
folders. 

Goss  Suburban  press  units,  folders. 

Gregg  flying  imprinter  22%". 

Harris  V-25  add-on  units,  1974,  folders. 
Urbanite  Vi  folder. 

Color  King,  2  units,  folder,  1965. 

Fincor  motor  and  control  40  H.P.  &  75  H.P. 
Cottrell  V-15,  2  units  with  gear  drive. 
Urbanite  folder,  197o. 

Cottrell  V-22,  4  units,  JF4  folder  with  dou¬ 
ble  parallel. 

Fairchild  Color  King,  5  units,  1968. 

"Will  sell  components  or  complete  press. 
WANTED:  Newspaper  equipment  and 
complete  plants. 

IPEC,  INC. 

401  North  Leavitt  Street 
Chicago,  Illinois  60612 
(312)  738-1200  Telex  25-4388 


6-UN  IT  WOOD  Web  Offset  Press  consisting 
of:  3  Wood  black  and  white  units,  2  Wood 
tri-color  units,  1  Harris  Cottrell  1650  (16 
page)  printing  unit  manufactured  1975,  5 
Wood  Electro  Tab  reels,  tensions  and  past¬ 
ers,  1  Cline  reel  with  wood  paster,  1  GE 
SCR  press  drive  with  seven  55  HP  motors, 
1  Often  hot  air  dryer— 10  foot,  2  sets  chill 
rolls,  22%"  cutoff  and  manufactured 
1967.  Complete  with  all  standard  acces¬ 
sories  including  such  items  as  Baldwin 
water  level  devices,  air  compressor,  plate 
bender,  transfer  tables  and  reel  room  track¬ 
age.  slitters,  air  bars,  etc. 

9-unit  (3oss  Mark  I  Headliner  Press  No. 
2266  &  7  consisting  of;  9  units,  1  superim¬ 
posed  unit,  2  color  humps,  2  half  decks,  2 
double  2:1  folders,  22%"  cutoff,  double 
upper  formers,  90°  plate  stagger,  tension 
plate  lockup.  4  angle  bar  nests,  Goss  reels, 
tensions  &  pasters,  early  1978  G.E.  con¬ 
trols.  manual  and  power  compensators, 
and  placed  in  operation  summer  of  1956. 

Call,  Write  or  Wire: 

INLAND  NEWSPAPER  MACHINERY  CORP 
105th  &  Santa  Fe  Drive,  P.O.  Box  5487 
Lenexa,  Kansas  USA  66215 
(913)  492-9050  Telex  42362 


COTTRELL  V-15A,  3  units/folder. 

Cottrell  V-15A,  2  units/folder. 

Cottrell  V-15A  add-on  units  (3). 

News  King  2  units/folder. 

News  King  add-on  unit— 1972. 

Color  King  folder,  30  h.p.  drive 
Hantscho,  22%  x  36,  2  units/folder 
Magna  Craft  label  machine 
Custom-Bilt  3  knife  rotary  trimmer— 1975. 
INTER-WEB  SYSTEMS 
1836  Woodward  St 
Orlando  FL  32803 
(305)  896-4330  Telex  56-7471 


Goss  1500  Suburban  4  units.  1969. 

Goss  1000  Suburban  2  units,  1963. 

Goss  Urbanite  units,  folders,  '64-72. 
Goss  SC  folders,  1975  and  197o. 

Goss  Community  units.  ’66-’75. 

Fincore  25,  30.  40,  50  60  HP  motors/ 
drives. 

Harris  V15A,  7  units  1972. 

Harris  JF25  Folder. 

Harris  V25  unit  remanufactured. 

Color  King,  5  units,  1967. 

New  King,  4  units,  1964. 

News  King,  3  units.  1969. 

King  KJ  6  folder,  40  HP,  1969. 

OFFSET  NEWSPAPER  EQUIPMENT 
1820  Brairwood  Industrial  Ct  NE 
Atlanta  GA  30329 
(404)  321-3992  Telex  700563 


1  (xOSS  COMMUNITY  add  on  unit.  Grease 
type,  excellent  condition. 

2  1972  Daily  King  add  on  units  with  roll 
stands. 

1  Reconditioned  Color  King  folder  with 
30  HP,  GE  drive. 

Call  or  write: 

CONTINENTAL  PRINTING  MACHINERY 
7881  Mastin  St,  Ste  201 
Overland  Park  KS  66204 
(913)  432-8276 


WANTED  TO  BUY 


IBM  COMPOSER.  IBM  ESC.  IBM  fonts. 
IBM;  camera.  N.  Gregory,  343  Clive  Ave., 
Oceanside,  NY  11572.  (516)  764-2250. 


(212)  752-7053 


COUNTERVEYOR,  good  shape  with 
generator.  Surplus  equipment.  $6250.  Call 
Rock  or  Wilson,  (Iowa),  (515)  792-8320. 
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FERAG  counter  stacker  in  good  condition. 
Must  see  in  operation. 

Box  27787,  Editor  &  Publisher. 


SHERIDAN  48P  or  72P  inserter. 

Must  see  in  operation. 

Box  25954,  Editor  &  Publisher. 


MULLER  227  inserter. 
Minimum  3  stations. 

Box  25956,  Editor  &  Publisher. 


STA-HI  257  or 
251  COUNTER  STACKER 
Box  25955,  Editor  &  Publisher. 


LATE  STYLE 

COTTRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER. 


CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb  (201)  2^-7^  A.M.S., 
1290  Central  Ave.,  Hillside,  NJ  07205. 


MAKING  market  in  Mark  I,  II.  Ill  Photon 
Pacesetter.  The  Lookout,  POB  205,  Hope- 
well  June  NY  12533.  (914)  226-4711. 


NEED  SPARE  PARTS  for  Cutler-Hammer 
"A.C.  Webmaster”  Press  Drive  and  Control 
System.  Contact  Don  Fordham,  Box  271, 
Monterey  CA  93940.  (408)  372-3311. 


MULLER-MARTINI 

Dynamo  259  or  model  288  stacker.  Write 
Box  29897,  Editor  &  Publisher. 


GOSS  COMMUNITY  OIL  BATH  with  SC 
folder  unit  separate.  Box  1983,  Editor  & 
Publisher. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  UNITS. 

BOX  200,  EDITOR  &  PUBLISHER. 


WANTED — 1  Harris  V25  Cottrell  unit  to  fit 
with  series  25-2936-75.  Must  be  top 
shape. 

Write  R  Marcoux,  433  Blvd  Lebea, 
Montreal,  Canada  H4N  1S2  or  (514)  334- 
2160. 


Help 

Wanted... 


ACADEMIC 


ADVERTISING-PUBLIC  RELATIONS  Fac¬ 
ulty  member  to  start  in  January.  Strong  ad 
or  public  relations  experience  desired. 
Doctorate  preferred,  but  will  consider 
applicant  with  good  progress  on  degree. 
This  is  regular  faculty  position  with  rank  up 
to  associate  professor,  depending  on  qual¬ 
ifications.  Reasonable  class  loads.  First- 
class  fishing  and  powder  skiing.  Closing 
date  September  20.  For  details  write  or 
call  William  R.  Lindley,  Box  8242,  Idaho 
State  University,  Pocatello  ID  83209, 
(208)  236-3295.  An  Equal  Opportunity/ 
Affirmative  Action  Employer. 


JOURNALISM-MASS  COMMUNICATIONS 
Department  Head  for  accredited  program. 
Search  re-opened.  Salary  $25-42M.  Dead¬ 
line;  October  31.  For  information:  Jour¬ 
nalism  Head  Search  (kimmittee.  Box  160, 
College  of  Arts  and  Sciences,  Eisenhower 
Hall,  Kansas  State  University,  Manhattan 
KS  66506.  Affirmative  action/equal  oppor¬ 
tunity  employer. 


ADMINISTRATIVE 


WE’RE  LOOKING  for  energetic,  bright  and 
underemployed  people  who  would  like  to 
learn  firsthand  how  to  publish  small  to 
medium  sized  newspapers.  We  are  a  well 
established,  growing  group.  All  contact 
with  us  will  be  kept  absolutely  confiden¬ 
tial.  Send  resume  to  Box  29916,  Editor  & 
Publisher. 


GENERAL  MANAGER 
Small  Ohio  publications  group  needs  man¬ 
ager  for  PM  daily.  Competitive  salary  plus 
bonus  arrangement.  We're  looking  for  a 
highly  motivated  individual  whose  respon¬ 
sibilities  can  grow  with  our  company.  Re¬ 
sume  and  salary  requirements  to  Box 
30036,  Editor  &  Publisher. 
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HELP  WANTED 

HELP  WANTED 

HELP  WANTED 

HELP  WANTED 

ADMINISTRATIVE 

ADVERTISING 

ADVERTISING 

CIRCULATION 

WEEKLY  MANAGER 

Eastern  Zone  5  weekly,  over  5000  circula¬ 
tion,  needs  a  capable  manager,  strong  on 
advertising  sales.  Excellent  compensation 
for  a  self  starter  who  is  promotion-minded 
and  persistent.  Send  complete  resume 
and  salary  history  to  Box  30035,  Editor  & 
Publisher. 

GENERAL  MANAGER  for  three  weekly  pa¬ 
pers  in  growth  area  of  Virginia.  Must  pos¬ 
sess  administrative  and  financial  talents. 
Will  direct  staff  of  14.  Must  be  self-starter. 
Will  work  for  demanding  but  fair  publisher. 
Send  letter,  resume  and  salary  require¬ 
ments  to  Box  30011,  Editor  &  Publisher. 


GENERAL  MANAGER 
for  a  growing  15,000  circulation  weekly  in 
rustic  San  Joaquin  Valley  area  of  Califor¬ 
nia.  Newspaper  background  plus  solid  ex¬ 
perience  in  finance  and  administration 
necessary.  Great  opportunity  for  a  moti¬ 
vated  career-minded  pro,  who  can  super¬ 
vise  all  phases  of  operation. 

Newspaper  is  located  in  small,  family 
oriented  community.  Winter  skiing  and 
historical  Gold  Rush  country  nearby. 

Good  salary  and  excellent  profit  sharing 
plan.  Send  resume  to  Box  30032,  Editor  & 
Publisher. 

CHALLENGING  PUBLISHER'S  JOB  in 
Hawaiian  Islands.  Must  have  marketing, 
public  relations  background.  Ideal  position 
for  creative  manager.  Salary  negotiable, 
fringe  benefits.  Send  resume  and  salary 
requirements  to  1236  Coast  Village  Circle, 
Suite  I,  Santa  Barbara,  CA  93108. 

ASSISTANT  TO  PUBLISHER  of  progres¬ 
sive  weekly  group.  Zone  2.  Includes  super¬ 
vision  of  sales  and  administration.  Call 
Peter  Richards,  (914)  677-8241. 

GENERAL  MANAGER  for  weekly  newspa¬ 
per  in  Catoosa,  Oklahoma.  Must  be  able  to 
do  both  advertising  and  news.  Printing  and 
paste  up  done  in  central  shop.  Contact 
Donn  Dodd,  (918)  341-1101. 

ACCOUNTANT 

Immediate  opening  for  an  aggressive, 
shirt-sleeve  accountant  to  act  as  assistant 
to  Controller.  Degree  in  accounting  re¬ 
quired  with  one  or  more  years  experience. 
Five  day,  37y2  hour  week,  excellent  fringe 
benefits.  Salary  commensurate  with  ex¬ 
perience.  Send  resume  to  (3reg  Wolff,  Con¬ 
troller,  The  Times  Herald,  PO  Box  591, 
Norristown  PA  19404. 

_ ADVERTISING _ 

RETAIL  AD  MANAGER 
Here  is  a  chance  to  use  both  your  selling 
and  management  skills.  Small  Zone  2  daily 
with  weekly  needs  person  to  provide  lead¬ 
ership  for  staff  and  sell  major  accounts. 
Familiarity  with  marketing  concepts  and 
sales  promotion  a  must.  Advancement 
possible.  Please  submit  your  resume  and 
current  salary  to  Box  29806,  Editor  & 
Publisher. 

ADVERTISING  MANAGERS 
If  you  are  currently  number  two  or  three  in 
your  department,  and  you  are  seeking  a 
management  position  with  a  growth- 
oriented  newspaper  group,  send  us  your 
resume.  With  us,  a  successful  sales  man¬ 
agement  career  can  lead  directly  to  news¬ 
paper  management.  Mail  resume  to  Wil¬ 
liam  Shufflebarger,  Park  Newspapers,  PO 
Box  550,  Ithaca  NY  14850. 


GOOD  MARKET  needs  good  sales  people. 
Retail  and  classified  display  salespersons 
wanted  for  growing  Zone  2  daily.  Great  op¬ 
portunity  tor  advancement.  Send  com¬ 
plete  resume  to  Box  29935,  Editor  & 
Publisher. 


DISPLAY 

ADVERTISING 

MANAGER 

Must  have  sound  background  in  retail 
promotion  and  staff  management.  Out¬ 
standingly  beautiful  Western  semi-metro 
market  with  great  growth  potential.  All  re¬ 
sponses  in  strictest  confidence  to  Box 
29890,  Editor  &  Publisher,  giving  full  de¬ 
tails. 


TWO  ADVERTISING  POSITIONS  open  on 
competitive  weekly  in  growing  resort  area 
of  central  Idaho.  We  need  an  ad  salesper¬ 
son  who  can  cover  the  territory,  make  calls 
and  sell  our  paper.  We  also  need  an 
advertising-business  manager  to  keep 
track  of  our  expanding  operation.  We  have 
beautiful  country,  a  good  paper,  and 
salary-commission  set  up  is  generous. 
Send  complete  application,  resume  and 
references  to  Don  Rosebrock.  Editor, 
Wood  River  Journal,  Box  988,  Hailey  ID 
83333, 

ASSISTANT  RETAIL 
ADVERTISING  MANAGER 

Join  the  team  of  one  of  the  nation's  truly 
fine  morning  and  evening  combinations 
with  a  circulation  of  528,000  morning/ 
evening  and  706,000  Sunday/weekend. 
We  are  seeking  a  professional,  experi¬ 
enced  sales  executive  to  supervise  and 
work  with  a  sales  staff  of  over  40  top  ad¬ 
vertising  pros.  Must  have  proven  track 
record  and  ability  to  build  on  solid  linage 
and  revenue  base.  The  right  person  will 
have  the  opportunity  for  outstanding  fu¬ 
ture  career  growth  within  our  organization. 
In  addition  to  enjoying  the  charm  and  cul¬ 
ture  of  this  lovely  area,  the  right  person  will 
earn  a  salary  in  the  area  of  $36,000  plus 
participate  in  a  Management-By-Objective 
Incentive  plan,  and  a  rich  package  of  ben¬ 
efits  including  pension  plan,  health  and 
life  insurance,  liberal  vacation  policy,  paid 
holidays,  and  more.  If  interested,  send  re¬ 
sume  stating  qualifications  in  full  confi¬ 
dence  tO: 

Eric  Enholm 

Retail  Advertising  Manager 
THE  ST  LOUIS  POST-DISPATCH 
an  independent  newspaper 
THE  ST  LOUIS  GLOBE-DEMOCRAT 
an  independent  newspaper 
900  N  12th  Blvd 
St  Louis  MO  63101. 


60,000-  DAILY  NEWSPAPER  (soon  to  add 
Sunday)  has  opening  for  a  qualified  out¬ 
side  sales  representative  in  expanding 
market.  Needs  to  communicate  well  with 
others,  possess  good  grammar,  spelling 
and  vocabulary,  have  neat  handwriting, 
type  35  wpm.  Experience  required.  Salary 
open  to  experience  with  liberal  monthly 
commission,  good  fringe  benefits.  Send 
resume  to  Everett  Herald,  PO  Box  930, 
Everett  WA  98206.  An  equal  opportunity 
employer. 

ADVERTISING  SALES — Seeking  aggres¬ 
sive.  promotional  minded  salesperson. 
Opportunity  for  the  right  person  in  beauti¬ 
ful  northern  Minnesota.  Salary  commensu¬ 
rate  with  experience  and  ability.  Incentive 
program  and  fringe  benefits.  Send  resume 
and  salary  requirements  to  S.L.  Asbach, 
Mesabi  Daily  News,  Virginia  MN  55792. 

ADVERTISING  SALES 
We  have  a  solid  career  opportunity  for  re¬ 
tail  display  sales.  We  are  a  morning  and 
evening  daily  with  a  shopper  located  in 
Southeastern,  college  town.  Above  aver¬ 
age  starting  pay  $14.0(X)-$16,0(X)  with  ex¬ 
cellent  company  benefits.  Great  opportun¬ 
ity  for  growth  with  family  owned  newspa¬ 
per  group.  Send  resume  to  Box  30009, 
Editor  &  Publisher. 


ADVERTISING  MANAGER  to  handle  ac¬ 
counts  and  supervise  staff  for  progressive 
weekly  group.  Zone  2.  Call  Peter  Richards, 
(914)  677-8241. 

ADVERTISING  SALES  opportunities  with 
expanding  suburban  group.  Successful 
sales  experience  necessary.  Must  be 
highly  motivated  in  growing  with  the  news¬ 
paper.  Excellent  compensation  for  qual¬ 
ified  persons.  Zone  2.  Mx  30016,  Editor  & 
Publisher. 


ADVERTISING  MANAGER— You  are  bright 
and  like  to  devise  new  ideas.  You  are  pro¬ 
motion  oriented  and  meet  people  well.  You 
enjoy  challenges.  You  are  a  person  who 
wants  to  create  and  then  be  able  to  man¬ 
age  others  with  enthusiasm,  logic  and  per¬ 
suasion  to  finish  the  job.  You  are  thorough 
and  openminded  and  you  want  to  eventu¬ 
ally  be  a  publisher.  Progressive,  fast¬ 
growing  group  operation  seeking  advertis¬ 
ing  manager  for  small,  seven-day  PM  in 
Zone  4.  Don't  reply  unless  you  have  full 
faith  in  yourself  and  aspire  to  greatness. 
Box  29811,  Editor  &  Publisher. 


COME  TO  THE  BEAUTIFUL  Flathead  Val¬ 
ley  and  enjoy  fishing,  hunting,  camping, 
skiing  and  Glacier  Park  too!  National 
award-winning  weekly  has  advertising 
sales  positions,  good  salary  and  benefits. 
Ideal  opportunity.  Send  resume  and  refer¬ 
ences  to  Brian  Kennedy,  The  Hungry 
Horse  News,  PO  Box  189,  Columbia  Falls 
MT  59912. _ 

SALES  MANAGER  wanted— Small  daily  in 
central  Illinois  needs  an  experienced  sales 
manager.  Salary  dependent  on  experience. 
Incentives,  fringe  benefits.  Call  Jack 
Helmer  at  (217)  935-3171. 

ADVERTISING 

DIRECTOR 

Growing  suburban  newspaper.  Zone  2. 
seeking  experienced  sales  executive.  Must 
be  able  to  lead,  train  and  motivate  retail 
and  classified  sales  force,  to  sell  major  ac¬ 
counts  and  to  develop  and  implement  an 
effective  sales  strategy.  All  replies  will  be 
kept  in  confidence  and  interviews  ar¬ 
ranged,  Please  send  resume  stating  ex¬ 
perience,  objectives,  salary  history  and  ref¬ 
erences  for  possible  use  at  later  date  after 
clearance  from  applicant,  to  Box  29871, 
Editor  &  Publisher. 

ADVERTISING  MANAGER  (Working) 
for  Ohio  suburban  weekly.  Attractive  salary 
and  commission  package  to  a  self  starter 
who  has  the  drive  to  do  just  a  bit  better. 
Box  30037,  Editor  &  Publisher. 

ADVERTISING  SALES  DIRECTOR 
Sales  manager  with  5  years  experience  in 
newspaper  ad  sales  needed  for  suburban 
Boston  weekly  group.  Would  supervise  9 
salespeople.  Must  have  good  layout  skills, 
ability  to  handle  people,  and  to  carry  cer¬ 
tain  major  accounts.  Wide  open  opportun¬ 
ity  for  right  person.  Sala^  based  on  ex¬ 
perience.  Incentive  plan.  Send  resume  to 
Box  30049,  Editor  &  Publisher. 


CIRCULATION 


CIRCULATION  MANAGER  wanted  by  small 
newspaper  group  in  Zone  6.  Must  be  good 
promoter,  be  familiar  with  ABC,  TMC  and 
computer  mailing  plus  effective  inspirer  of 
carrier  boys.  Box  30092,  Editor  & 
Publisher. 


CLASSIFIED  ADVERTISING 


SOOO-i-  CIRCULATION  5-day  afternoon 
daily  in  a  high  growth  area  of  Wyoming  has 
immediate  opening  for  sharp,  hardworking 
circulation  manager.  Send  resume,  refer¬ 
ences  to  Mr  Schmidt,  The  News-Record, 
Box  3006,  Gillette  WY  82716. 


CIRCULATION  MANAGER 

for  saturation  delivery  newspaper  of  over 
250,000  circulation  in  Zone  2.  Minimum  2 
years  experience  in  saturation  delivery. 
Excellent  salary  and  bright  future.  Please 
send  resume  to  Box  30022,  Editor  & 
Publisher. 


RAPIDLY  GROWING  state  paper  needs 
good  circulation  distributors.  Money  in  ex¬ 
cess  of  23K  a  year  with  absolutely  unlim¬ 
ited  opportunity.  We  can  make  arrange¬ 
ments  on  moving  expenses.  We  want 
shirt-sleeved  people  to  handle  the  growth 
here  and  coming.  If  you  like  hunting,  fish¬ 
ing,  boating,  a  little  elbow  room,  we  have 
it!  The  circulation  department  will  help  you 
promote.  Company  will  back  you,  if  you  are 
the  right  person,  take  a  few  minutes  and 
answer  this  ad.  Box  29870,  Editor  & 
Publisher. 


DISTRIBUTION  MANAGER 

Nationally-known  company  seeks  highly 
motivated  distribution  manager  with  rec¬ 
ord  as  self  starter.  Prefer  person  now  in 
No.  2  position  who  can  implement  own 
ideas  for  organization  of  superior  carrier 
and  distribution  system.  Must  be  leader 
who  can  stimulate  top  flight  performance 
of  people.  This  growth-oriented  company 
in  Sun  Belt  offers  advancement  oppor¬ 
tunities.  Send  resume  and  salary  history  to 
Box  30013,  Editor  &  Publisher. 


CIRCULATION  DIRECTOR 
for  10,000  daily  and  8000  weekly  TMC  in 
beautiful  Midwest  resort  area  on  the  Great 
Lakes.  Ideal  jMsition  for  aggressive,  sales 
oriented  district  manager  looking  to  move 
up  in  top  notch  organization.  Excellent 
salary,  fringes  profit  sharing  plus  perform¬ 
ance  bonus.  Send  resume  and  salary  his¬ 
tory  to  Box  30043,  Editor  &  Publisher. 


WORKING  CIRCULATION  manager  for 
28,000  circulation  daily  in  Zone  3.  Must  be 
experienced  in  all  phases  of  department 
including  ABC  audit,  records,  office  man¬ 
agement.  sales,  service  and  collections. 
Strong  in  organization,  development  and 
training.  Work  with  one  assistant,  ten  dis¬ 
trict  managers.  Only  circulation  managers 
or  assistants  should  apply  to  Box  30OOl, 
Editor  &  Publisher. 


MEDIUM  SIZE  daily  in  Zone  4  needs  an 
ambitious  assistant  to  the  circulation  di¬ 
rector.  Must  be  a  strong  leader  who  can 
organize  and  motivate  staff.  Must  enjoy 
working  in  the  field,  not  teaching  from  be¬ 
hind  the  desk.  Excellent  future  for  the 
right  person.  First  year  income  $18,000- 
$20,000.  Box  3011 A  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING 


Democrat,  PO  Box  730,  Woodland 
95695. 

ADVERTISING  MANAGER— Leading  chain 
of  suburban  New  Jersey  weekly  newspa¬ 
pers  has  immediate  opening  for  shirt 
sleeve  self-starter  pro  to  head  high  caliber 
sales  staff.  Good  salary  and  exceTlent  ben¬ 
efits  program.  Send  complete  resume  to 
Asher  Mintz,  Publisher,  Suburban  Corpo¬ 
ration,  1291  Stuyvesant  Ave,  Union  NJ 
07083  or  call  (201)  686-7700. 


ADVERTISING 

CLASSIFIED  TELEPHONE 
ROOM  SUPERVISOR 


We  are  seeking  a  bright  person  with  telephone  sales  experience  to 
supervise  our  staff  of  10.  You  will  be  joining  the  largest  ABC  audited 
suburban  non-daily  group  in  the  country.  The  person  we  need  must 
have  talent  as  well  as  the  desire  to  work. 

Compensation  is  a  consideration  of  salary,  commission  and  over¬ 
ride  plus  excellent  company  paid  benefits. 

If  you  think  you're  qualified,  call  for  an  appointment. 


Dorothea  Belida 

(800)  424-9335;  (In  DC  metro  area  554-7243) 

The  Journal  Newspapers  Inc 

Equal  Opportunity  Employer 

EDITOR  &  PUBLISHER  for  September  8.  1979 


HELP  WANTED 
CLASSIFIED  ADVERTISING 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


ADVERTISING  COORDINATOR 
CLASSIFIED  AD  MANAGER 
Washington-based  magazine  publisher 
seeks  advertising  coordinator  to  manage 
classified  advertising  and  coordinate  ad 
sales  efforts  with  NY-based  sales  rep.  Sal¬ 
ary  negotiable.  Excellent  benefits.  Send 
resume  to  Box  29953,  Editor  &  Publisher. 


LOOKING  FOR  THAT 
IMPORTANT  STEP  UP? 

A  24,000  circulation  daily  located  in  Zone 
4  seeks  an  energetic  goal  oriented  person 
who  can  plan,  organize,  implement  and 
manage  effectively  all  phases  of  classified 
advertising. 

Position  offers  opportunity  for  personal 
and  professional  development.  Achieve¬ 
ment  oriented  pay  and  excellent  company 
paid  benefits. 

If  you  want  to  learn  more  about  this  chal¬ 
lenging  opportunity,  send  resume  describ¬ 
ing  yourself,  education  experience  and 
salary  requirements  to  Box  29804,  Editor 
&  Publisher. 


DATA  PROCESSING 


SYSTEMS  ANALYST — Southeastern  com¬ 
bination  daily  of  100,000  seeks  experi¬ 
enced  analyst  who  is  qualified  to  play  a 
major  roll  in  all  projects  and  sub-system 
considerations.  Applicants  should  be  able 
to  counsel  and  develop  programmers  in  a 
rapidly  changing  environment,  plus  assist 
the  data  processing  manager  in  overall  de¬ 
partmental  operations.  College  back¬ 
ground,  360  DOS  knowledge  and  prior  pro¬ 
gramming  experience  needed.  Currently 
using  RF%  II  and  anticipate  switching  to 
Cobol.  Great  facilities,  benefits,  lovely  area 
for  living.  Write  fully  to  Box  30021,  Editor 
&  Publisher. 


VIDEO  COMPOSITOR 
European  Stars  and  Stripes  Darmstadt, 
Germany  has  a  vacancy  for  a  video  com¬ 
positor  in  the  cold-type  process  of  our  daily 
newspaper.  Applicants  must  show  specific 
evidence  of  at  least  4  years  specialized 
experience  at  journeyman  level.  Experi¬ 
ence  with  electronic  system  input  and 
formatting,  preferably  Hendrix  system, 
desirable.  The  starting  pay  is  $17,118  per 
annum,  plus  a  large  tax-free  housing  allow¬ 
ance.  Stars  and  Stripes  pays  for  trans¬ 
portation  to  Europe  and  back  and  will 
move  your  furniture.  Only  applications 
post  marked  on  or  before  19  September 
will  be  considered.  Apply  tO;  Civilian  Per¬ 
sonnel  Officer,  European  Stars  &  Stripes, 
APO  New  York  09211. 


THE  STATES-ITEM  in  New  Orleans  seeks 
an  experienced  journalist  for  the  position 
of  editorial  writer.  Sound  knowledge  of 
government,  politics,  business  and 
economics  essential.  Editing  and  layout 
experience  desirable.  States-Ttem  editorial 
philosophy  is  progressive;  pragmatic 
rather  than  doctrinaire.  Send  resume  to 
Personnel  Manager,  The  Times-Picayune 
Publishing  Corp,  3800  Howard  Av,  New  Or¬ 
leans  LA  70140.  An  equal  opportunity 
employer  M/F. 


REPORTER-PHOTOGRAPHER  needed 
immediately  for  chain-owned  but  indepen¬ 
dently  operated  weekly  in  nation’s  forestry 
capital.  Prefer  experienced  person,  but 
will  accept  beginner  if  good  writer  and  able 
to  handle  court,  police,  miscellaneous  beats, 
cover  council  and  school  board  meet¬ 
ings,  dig  up  and  write  features.  Tough  but 
rewarding  job  on  3-man  news  desk  in  mod¬ 
ern,  fully  equipped  plant  including  VDT. 
Start  at  $130  a  week  with  periodic  raises. 
Send  resume,  samples  to  The  News  Ob¬ 
server,  Box  798,  Crossett,  Ark  71635,  or 
phone  (501)  364-5186. 


PROGRAMMER  ANALYST 
Ft  Lauderdale's  largest  evening  newspaper 
has  an  excellent  opportunity  for  an  experi¬ 
enced  programmer  analyst.  A  minimum  of 
2  years  Honeywell  level  66  experience  re¬ 
quired.  We  offer  a  competitive  salary 
commensurate  with  your  experience  and  a 
comprehensive  fringe  benefits  package 
For  further  information  contact  Claudia  L 
Jack,  Employment  Manager,  (305)  761- 
4386  or  respond  in  writing  to: 

Gore  Newspapers  Company 
101  N  New  River  Drive,  East 
Ft  Lauderdale  FL  33302 
An  equal  opportunity  employer. 


EDITORIAL 


EDITORIAL  WRITER 

l-man  (-woman)  band  wanted  to  write 
editorials  and  commentary  on  a  world  of 
subjects.  A  person  committed  to  people 
and  their  needs.  Someone  who  can  switch 
from  SALT  to  sewers,  from  Carter  to  the 
city  council.  Will  have  responsibility  for 
daily  editorial  page  6  days  a  week.  Must 
have  extensive  reporting  and  editorial  writ¬ 
ing  experience.  The  Southern  Illinoisan  is  a 
35,000  daily  serving  7  counties.  Send  re¬ 
sume  and  clips  to  Peter  Selkowe,  PO  Box 
2108,  Carbondale  IL  62901. 


SPORTS  EDITOR 

Outstanding  opportunity  is  available  for  an 
experienced  sports  editor  in  Zone  4,  7  day 
metro.  3  to  5  years  previous  experience  as 
a  sports  writer  and/or  editor  with  heavy 
concentration  on  participatory  sports  and 
preps.  Good  writing  and  organizational 
skills  required.  Excellent  salary  and  fringe 
benefits  program.  Please  respond  in  writ¬ 
ing  to  Box  3w97,  Editor  &  Publisher. 


GENERAL  NEWS  with  some  desk,  fea¬ 
tures,  photos.  lO.CXlO,  6-day  PM.  Benefits 
include  profit  sharing.  Allen  Strunk,  Daily 
Gazette,  McCook  NB  69001. 


STATISTICAL-MINDED  EDITOR  with  ad¬ 
diction  for  detail  and  accuracy  wanted  for 
annual  data  books.  New  York  area.  Ex¬ 
pected  to  work  as  hard  as  six-person  staff 
as  well  as  direct  them.  Experience  impera¬ 
tive.  Give  complete  history  and  references. 
Resumes  will  not  be  returned  nor  acknowl¬ 
edged.  Box  28973  Editor  &  Publisher. 


REPORTER  for  8500  daily  located  in  the 
heart  of  northern  lower  Michigan’s  recrea¬ 
tional  area  with  a  vigorous  business  and 
industrial  climate.  Applicants  from  Michi¬ 
gan  and  neighboring  states  preferred.  Ex¬ 
perience  desirable  but  not  required.  Send 
resume,  clips  and  salary  requirements  to 
Richard  A  Matteson  Jr,  managing  editor, 
Cadillac  Evening  News,  PO  Box  640,  Cadil¬ 
lac  Ml  49601. 


SPORTS  REPORTER 

Bermuda’s  national  daily  newspaper.  The 
Royal  Gazette,  requires  an  experienced 
sports  reporter  with  editing  capabilities. 
Reply  in  writing:  David  L.  White,  Editor, 
The  Royal  Gazette,  PO  Box  1025,  Hamilton 
5,  Bermuda. 


FAST  GROWING  Zone  6  daily  needs  lean 
and  lively  sports  writer  to  help  with  our 
rapidly  expanding  coverage.  In  2  years 
we’ve  reached  22,000  circulation  and  be¬ 
come  the  leading  newspaper  in  a  competi¬ 
tive  market.  Talented  1979  J-grads  wel¬ 
come,  but  we’re  willing  to  pay  for  experi¬ 
ence.  Great  opportunity  to  grow  with  the 
paper.  Send  resume  and  non-returnable 
clips  to  Box  30033,  Editor  &  Publisher. 


NATIONAL  CHESS  MONTHLY  seeks 
editor.  Substantial  chess  knowledge  and 
solid  editorial  background  required.  Salary 
in  20’s.  Send  resume  and  clips  to  USCF\ 
186  Route  9W,  New  Windsor  NY  12550. 


To  answer  box  number  ads  in 

EDITOR  &  PUBLISHER: 

Address  your  reply  to  the  box  number  in  the  ad,  c/o  Editor  & 
Publisher,  575  Lexington  Ave.,  New  York,  N.Y.  10022. 
Please  be  selective  in  the  number  of  clips  submitted  in  re¬ 
sponse  to  an  ad.  Include  only  material  which  can  be  for¬ 
warded  in  a  large  manila  envelope.  Never  submit  complete 
newspapers  or  magazines  unless  specifically  called  for. 


COPY  EDITOR 

Southern  New  York  State  70,(X}0  daily  and 
Sunday  seeks  copy  editor  with  3  years  of 
daily  news  rim  and  VDT  experience.  Must 
be  an  accurate  and  concise  editor  with 
bright  headlines  for  regional,  3-edition  op¬ 
eration.  Write  Box  29926,  Editor  & 
Publisher. 


WANTED:  Energetic,  aggressive  newsper¬ 
son  to  fill  a  vacancy  of  general  assignment 
reporter  and  wire  service  editor  on  a  small 
daily  in  central  Missouri.  Learn  by  doing 
and  eventually  be  the  managing  editor. 
Contact  Jim  Sowers,  Rolla  Daily  News,  PO 
Box  808,  Rolla,  MO  65401.  (314)  364- 
2468. 


SPORTS  WRITER 

We’re  a  twice  weekly  publication  measur¬ 
ing  northwestern  New  Jersey  differently 
than  the  dailies  or  the  weeklies.  We’re  look¬ 
ing  for  someone  to  put  the  same  type 
yardstick  to  the  sports  beat.  If  you  can 
cover  high  school,  college  and  sandlot 
sports  creatively,  call  for  an  interview:  Don 
Rosselet,  Managing  Editor,  The  Forum, 
Hackettstown  NJ,  (201)  852-1212. 


FIRST  RATE  drama-film  critic  with  solid 
reporting  background.  Edit  and  layout  ex¬ 
perience  preferred.  Zone  2.  Write  Box 
30014,  Editor  &  Publisher. 


MANAGING  EDITOR  for  Virginia  weekly  in 
growth  area.  Must  have  experience,  lead¬ 
ership  qualities  and  be  willing  to  identify 
with  community.  Send  letter,  resume  and 
salary  requirements  to  Box  30012,  Editor 
&  Publisher. 


CITY  EDITOR  for  6-person  newsroom  on 
award-winning  6300  daily.  Includes  cover¬ 
ing  city  government,  copy  editing,  layout, 
directing  staff.  VDT  experience,  small 
town  or  rural  background,  photographic 
skills  helpful.  Salary  schedule  with  experi¬ 
ence.  The  Commercial  Review,  Box  1049, 
Portland  IN  47371. 


MANAGING  EDITOR  needed  for  16,000 
six-day  Florida  daily.  Challenging  position 
in  highly  competitive  area.  You’ll  direct 
talented  17  person  staff.  Good  salary,  ex¬ 
cellent  benefit  package.  If  you  possess  the 
qualities  and  qualifications  for  working 
under  pressure  in  a  competitive  market  to 
produce  a  first-rate  newspaper,  write  in 
detail  to  Box  29942,  Editor  &  Publisher. 


SPORTS  EDITOR  to  cover  5  high  schools  in 
county  together  with  heavy  three  town  rec¬ 
reation  programs  for  award  winning  major 
semi-weekly  in  South  Carolina.  Must  be 
able  to  handle  35mm  camera  and  produce 
two  section  front  pages,  one  for  Monday 
and  one  Wednesday  each  week.  Recent 
J-school  graduate  acceptable.  Send  com¬ 
plete  resume  to  Box  29946,  Editor  & 
Publisher. 


LIFESTYLES  EDITOR 
Aggressive  AM  in  Zone  2  planning  daily 
lifestyle  section  and  is  seeking  just  the 
right  editor  to  help  plan,  launch  and  over¬ 
see  it.  This  new  department  head  will  have 
had  at  least  three  years  of  daily  experience 
and  is  now  lookirtg  for  an  opportunity  to 
show  what  he  or  she  can  do.  The  position 
offers  an  attractive  salary  and  liberal  bene¬ 
fits,  including  dental.  Send  tearsheets,  re¬ 
sume,  references  and  a  letter  stating  your 
vision  of  a  lifestyle  section  to  Box  2^59, 
Editor  &  Publisher. 


REPORTER  and  feature  writer  for  award 
winning  newspapers  in  county  seat  univer¬ 
sity  community  situated  in  county  with 
over  100  spring  fed  lakes.  Seeking  respon¬ 
sible  recent  graduate  who  takes  pride  in 
their  work  and  can  produce  without  con¬ 
stant  supervision.  Send  resume  tO:  Don 
Bucknam,  president,  Steuben  Republican, 
PO  Box  Iw,  Angola  IN  46703.  Competitive 
salary  and  fringe  benefits,  of  course. 


THE  TIMES  NEWS  has  a  good  sports  sec¬ 
tion  but  we’re  looking  for  someone  to  help 
us  make  it  even  better.  We  want  a  person 
who  not  only  can  write  Interesting  features 
and  game  siuries  out  has  an  eye  for  an 
attractive  page  layout.  3-person  sports 
staff,  25,0<jO  circulation,  with  one  of  the 
best  sports  sections  in  Idaho.  Excellent 
opportunity  for  an  aggressive  writer  want¬ 
ing  to  show  what  he  or  she  can  do.  Send 
resume  and  samples  of  work  to  Gary  Elias- 
sen.  Sports  Editor,  The  Times  News,  Twin 
Falls  ID  83301. 


MANAGING  EDITOR— If  you’ve  spent  the 
last  year  in  a  management  position  where 
you’ve  learned  the  basics  of  dealing  with 
people,  graphics,  layout  and  honed  your 
news  judgment  then  you  could  be  peHect 
for  our  managing  editor  position.  We  are  a 
4700  circulation.  5-day  PM  and  Saturday 
AM,  Michigan  paper  with  a  need  for  a 
newsroom  pro  who  can  see  the  job  done 
right.  Call  or  write  Dave  Balcom,  Ionia 
Sentinel-Standard,  1 14  Depot  St,  Ionia  Ml. 
(616)  527-2100. 


MONEY 

Write  and  edit  in-depth  articles  (NOT  news 
stories)  on  personal  money  management 
and  related  topics — homeowner  econom¬ 
ics,  investments,  insurance,  retirement 
planning,  etc.  Prestigious  magazine.  No. 
1  in  its  field  and  known  nationally  for 
editorial  excellence,  demands  material 
that  is  lucid  yet  lively,  analytical  yet 
colloquial.  Blue-tip  Publishing  Company 
with  large  staff  of  top-dollar  profes¬ 
sionals.  Zone  2.  Send  resume,  samples  of 
your  work,  AND  A  LETTER  documenting 
your  financial  savvy  and  telling  why  you 
think  you’re  ready  to  do  work  of  magazine 
quality.  Write  Box  30()94,  Editor  & 
Publisher. 


SENIOR  STAFF 
WRITER-EDITOR 

Large  Midwest  I'tility  has  fine  opportunity  for  experienced 
Writer- Kditor  in  internal/external  industrial  communications, 
("ompetitive  salary  based  on  your  track  record.  'I'op  benefits. 
Degree  in  Journalism,  Knglish  or  etjuivalent,  minimum  5 
years  as  published  writer  plus  skills/experience  to  edit  and/or 
rewrite  manuscripts  prepared  by  others  into  final  form  for 
publication.  .Assignments  will  range  from  major  speeches  for 
top  executives  to  scripts  for  film,  video  tape,  film  strip  and 
slide  show  presentations,  trade  Irook  pieces,  white  papers, 
letters  to  the  Kditor  on  controversial  topics  and  brochures,  and 
other  corjiorate  publications.  'r.\R(iK'r.S:  Kmployees,  share 
holders,  opinion  leaders,  financial  community,  educators  and 
students,  special  interest  groups  and  you  name  it. 

Send  resume  to: 

Box  30076,  Editor  &  Publisher 
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HELP  WANTED 
EDITORIAL 


HELP  WANTED 
PRODUCTION 


EDITOR— For  newsletter  group.  Our  publi¬ 
cations  cover  tax  strategy  for  small 
businesses:  personal  financial  manage¬ 
ment;  alternative  investment  strategies 
(precious  metals,  commodities,  antiques, 
rare  coins,  etc).  Need  working  editor-writer 
experienced  in  these  topic  areas.  Familiar¬ 
ity  with  free  market  economics  essential. 
An  unusual  career  opportunity.  Write  fully 
including  salary  requirement  and  samples 
of  published  writing.  Box  29854,  Editor  & 
Publisher. 


WANTED  Ann  Landers.Oear  Abby  type  ad¬ 
visers.  Contact:  SEAPORT,  PO  Box  7295, 
North  Bergen  NJ  07047. 


BUSINESS  REPORTER 

The  San  Jose  Mercury  News,  The  major 
newspaper  in  the  high  technology  capital 
of  the  country,  is  looking  for  an  experi¬ 
enced  business  writer  who  can  turn  out 
daily  stories  and  produce  in-depth 
magazine  style  pieces  for  our  Sunday  bus¬ 
iness  section. 

You’ll  need  to  understand  corporate  finan¬ 
cial  statements,  national  and  international 
economics  and  how  business  events 
elsewhere  affect  our  readers. 

You  will  have  a  general  assignment  beat 
which  will  include  retailing,  commercial 
real  estate  and  agriculture.  You  will  inter¬ 
view  company  presidents,  salespeople, 
middle  managers  and  line  workers  for 
bright,  incisive  and  informative  stories  on 
them  and  their  companies. 

We're  looking  for  a  knowledgeable  self¬ 
starter  with  at  least  3  years  of  reporting 
experience,  including  one  year  of  business 
reporting.  Most  important  is  your  ability  to 
produce  a  broad  range  of  stories  that  are 
interesting  to  the  general  reader. 

Pay  is  up  to  $24,(X)0  a  year.  The  fringe 
benefits  are  excellent. 

Please  send  a  resume  and  a  letter  that 
explains  your  approach  to  covering  busi¬ 
ness  and  tells  us  why  you're  the  person  for 
this  challenging  assignment.  Please  in¬ 
clude  some  clips  of  both  hard  news  stories 
and  features  and  the  names  and  telephone 
numbers  of  3  professional  references  we 
can  call  immediately. 

Send  your  materials  to  Jim  Mitchell.  Busi¬ 
ness  Editor.  San  Jose  Mercury  News,  750 
Ridder  Park  Drive,  San  Jose  CA  95190.  An 
affirmative  action,  equal  opportunity 
employer— male,  female,  handicapped, 
veteran. 


COPY  EDITOR 

The  Decatur  Illinois  Herald  and  Review,  a 
combined  65,000  AM  and  PM  daily,  has  an 
immediate  opening  for  a  qualified  copy 
editor  to  edit  copy,  write  headlines  and 
design  pages.  New  modern  building.  VDT. 
Background  in  sporting  is  preferred  as  well 
as  daily  desk  experience.  Salary  in  the  $3(X) 
per  week  range.  Excellent  benefits  and 
growth  potential.  Send  editing  and  writing 
samples  with  resumes  to  M.J.  Harper,  De¬ 
catur  Herald  and  Review,  PO  Box  311,  De¬ 
catur  IL  62525. 


COPY  EDITORS 
SPORTS, CITY/WIRE 

Join  one  of  the  south’s  most  progressive 
and  dynamic  newspaper  companies.  The 
Fort  Lauderdale  News/Sun  Sentinel,  a 
medium  size  7-day  metro  located  in  south 
Florida  has  openings  for  experienced  copy 
editors.  Requirements  include  a  strong 
background  in  copy  editing,  headline  writ¬ 
ing  and  layout.  VDT  experience  and  a 
minimum  of  3  years  on  daily  required. 
AM  PM  shifts.  Excellent  salary  and  fringe 
benefits.  Please  respond  in  writing  to  Ft 
Lauderdale  News/Sun  Sentinel,  101  N 
New  River  Drive.  East.  Ft  Lauderdale  FL 
33302  or  contact  Claudia  L  Jack.  Employ¬ 
ment  Manager  at  (305)  761-4386.  An 
equal  opportunity  employer. 


REPORTER 

For  Zone  4  on  70,000  daily.  Two-five  years 
experience.  VDT  experience  helpful. 
Advancement/opportunities.  Send  letter, 
resume  and  examples  to  Box  30101,  Editor 
&  Publisher. 


MEDICAL  JOURNALIST 
Start  up  of  our  7th  medical  specialty 
newspaper  creates  openings  at  several 
levels  with  national  chain  based  in  Wash¬ 
ington  DC  suburb.  Cover  technical  side  of 
medicine  and  write  for  physicians.  We 
cover  malpractice  too,  but  you  must  be 
able  to  handle  the  science.  Experience 
preferred,  but  will  consider  beginners  with 
training/experience  in  life  sciences  and 
ability  to  write  news  stories  at  a  good  clip. 
Openings  also  in  New  York,  Chicago,  San 
Francisco  bureaus.  Extensive  experience 
required  for  these  spots.  Good  salary,  lib¬ 
eral  fringes,  fast  advancement.  Relocation 
paid  for  Washington  office  positions  only. 
Resume  and  letters  must  include  salary 
history  to  show  if  we  are  in  same  ballpark. 
No  calls,  visits.  Write  12230  Wilkins  Av, 
Rockville  MD  20852. 


NEWS  &  SPORTS  REPORTER  needed  on 
3250  circulation  daily  in  western  Ken¬ 
tucky.  Good  opportunity  for  recent  grad. 
Send  resume  to  William  Mitchell,  Fulton 
Daily  Leader,  Box  327  Fulton  KY  42041, 
(502)  472-1 12L _  _ 


COPY  EDITOR 

We're  looking  for  a  creative  energetic  indi¬ 
vidual  to  join  a  talented  staff  on  an  innova¬ 
tive  Pacific  northwest  daily.  That  person 
must  have  an  eagle  eye  for  spotting  errors 
and  holes  in  stories,  be  able  to  produce 
eye-catching  layouts,  write  sparkling  head¬ 
lines  and  generate  workable  ideas.  We  are 
an  equal  opportunity  employer  offering  ex¬ 
cellent  pay  and  benefits,  an  exciting  place 
to  work  and  a  delightful  place  to  live.  Send 
resume,  list  of  references  and  work  sam¬ 
ples  to  Personnel  Department.  Walla  Walla 
Union-Bulletin,  PO  Box  1358,  Walla  Walla 
WA  99362. 


ENTRY  LEVEL  RESUMES  for  reporters, 
sports  and  family  writers  being  accepted 
by  award-winning  small  daily  in  Zone  5. 
Send  resume,  references,  non-returnable 
samples  and  salary  expectations  to  Box 
30090,  Editor  &  Publisher. 


COPY  EDITOR  for  monthly  aviation 
magazine.  Strong  editing,  some  rewrite, 
proof  reading,  some  writing.  Technical  ex¬ 
perience.  preferably  in  aviation,  neces¬ 
sary.  Flying  experience  helpful.  Washing¬ 
ton  DC  area.  Salary  mid  to  high  teens  de¬ 
pending  upon  experience.  Write  Box 
30088,  Editor  &  Publisher, 


CATHOLIC  WEEKLY  offers  excellent  op¬ 
portunity  for  experience  in  feature  writing 
and  editing.  Car  and  camera  use  a  must. 
Start  $8M  to  $9M.  Send  resume,  clips  and 
references  to  Managing  Editor,  Vermont 
Catholic  Tribune,  35  N  Av,  Burlington  VT 
05401. 


j  THE  European  Stars  and  Stripes, 
Darmstadt,  Germany,  is  looking  for  a  good 
reporter,  preferably  with  investigative 
background.  We  want  someone  on  the  way 
up  in  the  business,  preferably  a  degree- 
I  holder  and  having  at  least  3  years  of  solid 
j  daily  newspaper  experience.  The  starting 
pay  is  $15,920  a  year,  plus  a  large  tax-free 
housing  allowance.  We  are  looking  for  good 
people  to  beef  up  a  prize  winning  inves¬ 
tigative  team.  Stars  and  Stripes  pays  your 
way  to  Europe  and  back,  and  will  move 
your  furniture.  Only  applications  post 
marked  on  or  before  19,  September  1979 
will  be  considered.  Apply  to:  Civilian  Per¬ 
sonnel  Officer,  European  Stars  and 
Stripes.  APO  New  York  90211. 


COPY  EDITOR  for  4-person  universal  desk 
on  30,000  PM  AM  daily.  Desk  experience 
with  VDT's  helpful.  Immediate  opening: 
excellent  benefits  and  future  potential. 
Call  or  send  full  resume  with  references  to 
Bruce  B.  VanDusen,  Editor,  The  Kokomo 
Tribune,  300  N  Union  St,  Kokomo  IN 
46901.  (317)  459-3121. 


COPY  EDITOR— We  are  a  major  metropoli¬ 
tan  paper  in  the  Midwest,  looking  for  a 
copy  editor  for  our  lifestyle  section.  Top 
skills  in  rewriting  and  editing  needed,  as 
well  as  the  ability  to  layout  good-looking 
pages  and  write  zingy  headlines.  Send  a 
resume  and  samples  of  your  work  to  Box 
30059,  Editor  &  Publisher. 


SEVERAL  QUALITY  Zone  2  dailies  are  look¬ 
ing  for  self-starting,  all-around,  reporter- 
photographers  who  are  looking  for  a 
chance  to  grow.  Should  have  VDT  experi¬ 
ence.  but  not  necessary.  Previous  editing 
functions  would  also  be  helpful.  Newsy 
area.  Good  wages  and  fringes.  Send  com¬ 
plete  resume  to  Box  29934,  Editor  & 
Publisher. 


CAN  YOU  exercise  solid  news  judgment, 
manage  people  well,  produce  sparkling 
layouts  and  contribute  the  creative  energy 
needed  to  produce  a  top  notch  community 
newspaper?  If  so.  we  may  have  the  spot  for 
you.  We  re  a  small,  growing  6-day  PM  in 
competitive  southern  California.  Send  re¬ 
sume  and  work  samples  to  Box  30061, 
Editor  &  Publisher. 


ASSISTANT  CITY  EDITOR 

Zone  4,  AM  medium-sized  daily  has  out¬ 
standing  opportunity  for  a  top  notch  pro¬ 
fessional  with  strong  leadership  and  man¬ 
agement  skills.  Responsibilities  include 
the  supervision  of  reporter  staff,  schedul¬ 
ing  assignments  and  staff  development.  A 
minimum  of  5  years  experience  on  daily 
required  with  2  years  in  supervision.  Salary 
commensurate  with  experience.  Respond 
in  writing  to  Box  30096,  Editor  & 
Publisher. 


EXCEPTIONAL  GROUND  FLOOR 
OPPORTUNITY 

New  daily  newspaper  start  up  in  Wilkes- 
Barre,  Pennsylvania,  requires  top  calibre 
personnel:  General  manager:  business 
manager:  circulation  director;  advertising 
director:  editors;  advertising  salespersons; 
circulation  advisors:  news,  features,  inves¬ 
tigative  sports  writers;  and  some  produc¬ 
tion  people.  Please  detail  your  qualifica¬ 
tions  in  a  letter  of  application  along  with  a 
complete  resume.  Include  references, 
samples  of  work,  salary  requirements  and 
date  on  which  you  are  available.  Send  re¬ 
sume  to:  Personnel  Director,  The  Wyoming 
Valley  Times-Journal,  Midway  Shopping 
Center,  #16  Gateway  Shopping  Center, 
Edwardsville  PA  18704. 


ASSOCIATE  EDITOR 

Innovative,  San  Francisco-based  con¬ 
sumer  publication  has  immediate  opening 
for  associate  editor.  Large  circulation  serv¬ 
ing  the  Bay  area  and  northern  California. 
Minimum  2-3  years  magazine  or  newspa¬ 
per  experience:  knowledge  of  the  arts;  abil¬ 
ity  to  use  35mm  still  camera  desirable. 
Minimum  $14,250  a  year,  excellent  bene¬ 
fits.  Send  resume  with  Salary  history/ 
writing  samples  to  Box  30079,  Editor  & 
Publisher. 


JOB  LEADS 


PR/EDITORIAL  Jobs  nationally  200-  list¬ 
ings  weekly.  M.  Sternman,  68-38  Yellow¬ 
stone  Blvd.,  Forest  Hills,  NY  11375. 


PHOTOJOURNALIST— 35,000  circulation 
AM  with  a  fine  picture  paper  reputation 
seeks  an  outstanding  photojournalist  who 
captures  news  on  film.  Successful  appli¬ 
cant  will  have  a  portfolio  that  shows  versatil¬ 
ity  with  an  emphasis  on  hard  news.  We 
offer  an  attractive  benefits  package  and  a 
starting  salary  of  $235  a  week.  Send  tear- 
sheets,  resume,  references  and  list  of 
equipment  you  own  to  Wiley  Brooks, 
Executive  Editor,  York  Daily  Record,  1750 
Industrial  Hwy,  York  PA  17402.  No  phone 
calls  please. 


PRESSROOM 


ONE  OF  THE  FASTEST  GROWING  subur¬ 
ban  dailies  in  Zone  2  seeks  pressroom 
foreman  and/or  assistant  foreman  to 
supervise  7-man  crew  on  5  unit  offset 
press.  We  are  turning  away  commercial 
work  because  inexperienced  and  unmoti¬ 
vated  crew  produces  poor  quality  work. 
The  supervisors  we  seek  will  share  com¬ 
mercial  profits  from  eventual  2-shift  oper¬ 
ation.  Excellent  salary  and  benefits,  plus 
potential  for  future  growth  in  our  group. 
Reply  to  Box  29979,  Editor  &  Publisher. 


CHANCE  tor  experienced  second 
pressperson  to  move  up  and  be  living  in 
sunny  Arizona  before  the  snow  flies! 
Kingman  Daily  Miner  needs  a  working 
press  foreman.  Brand  new  plant,  brand 
new  5  unit  Goss  Community.  Young,  vi¬ 
brant,  clean,  growing  community.  Company 
features  excellent  benefits  and  keeps  an 
eye  toward  the  future.  Strong  spot  color 
and  press  maintenance  knowledge  neces¬ 
sary.  Send  resume  to  Keith  Klingenber, 
Production  Manager.  Kingman  Daily 
Miner.  PO  Box  3909,  Kingman  AZ  86401. 

PRESS  ROOM 
MANAGER 

One  of  Southeast's  most  progressive 
newspapers  needs  a  manager  for  its  press¬ 
room.  with  a  recently-installed  Metro  and 
an  Urbanite  for  commercial  work.  You’ll 
need  to  have  high  standards,  a  strong 
Metro  background,  and  be  expert  in  four- 
color  work.  Our  seven-day  morning  news¬ 
paper  offers  excellent  pay  and  fringes  and 
IS  located  in  the  most  attractive  commun¬ 
ity  in  Florida,  with  rolling  hills,  tree- 
canopied  streets,  two  universities,  45 
minutes  from  the  (3ulf  of  Mexico.  Send  re¬ 
sume  to  Clyde  Claiborne,  Tallahassee 
Democrat,  Tallahassee  FL  32301.  An 
equal  opportunity  employer. 


PRODUCTION  MANAGER  wanted— Small 
offset  daily  in  central  Illinois  needs  pro¬ 
duction  manager  with  press  and  camera 
room  experience.  Salary  dependent  on 
skills.  Fringe  benefits.  Call  Jack  Helmer  at 
(217)  935-3171. _ 


MAINTENANCE 

MACHINIST 

Immediate  opening  for  maintenance 
machinist  with  experience  on  Goss  Metro 
offset  presses.  Permanent  situation.  Top 
wage  and  fringe  benefits.  New  plant/ 
equipment  going  on  line  next  year.  Excel¬ 
lent  location.  Strike  conditions  exist.  Apply 
Personnel  Department,  McClatchy  News¬ 
papers,  PO  Box  15779,  Sacramento  CA 
95813.  Phone  (916)  446-9481.  An  Equal 
Opportunity  Employer. 


ZONE  8 

Progressive  printer/publisher  seeks  out¬ 
standing  composition  supervisor  who  is 
technically  competent  (in  layout,  markup, 
typesetting  and  pasteups),  a  skilled  man¬ 
ager  of  people,  and  well-organized.  OCR 
and  VDT  experience  an  asset.  Terrific  cli¬ 
mate,  growth  company.  Send  complete 
employment  and  earnings  history  to  Box 
30(118,  Editor  &  Publisher. 


COMPOSITION  MANAGER  needed  for 
Zone  5  suburban  weekly.  Must  be  familiar 
with  Dymo-ltek  copy  processing  system  or 
similar.  Full  time,  days.  Pleasant  working 
conditions.  Send  resume  and  salary  expec¬ 
tations  to  Box  29847,  Editor  &  Publisher. 


PRESSPERSONS 

ALASKA 

The  Anchorage  daily  news  has  openings  for 
2  experienced  Goss  Community  pressper- 
sons.  8  units  with  Suburban  folder.  6-day 
AM  operation  with  heavy  commercial.  We 
pay  moving  expenses. 

Call  or  write: 

Director  of  Employee  Relations 
McClatchy  Newspapers 
PO  Box  15779 
Sacramento  CA  95813 
(916)  446-9487 

An  equal  opportunity  employer. 


PROMOTION 


MARKETING/PROMOTION  MANAGER 
An  opportunity  to  develop  this  new  staff 
function  in  an  "All-American"  city. 
Responsibilities  will  include  managing  a 
marketing  research  program,  developing 
strategies,  evaluating  current  promotion 
effort  and  initiating  and  coordinating  an 
overall  promotion  program.  Educational 
qualifications  helpful,  but  a  track  record  of 
creativity,  enthusiasm  and  effectiveness  a 
must.  Salary  commensurate  with  qualifi¬ 
cations.  Excellent  opportunity  to  grow  and 
build.  Superb  quality  of  life  guaranteed. 
Send  resume  with  salary  history  and  re¬ 
quirements  to  Paul  McCue,  General  Man¬ 
ager,  Journal-Star  Printing  Co.,  PO  Box 
81609,  Lincoln  NB  68501. 


PROMOTION  MANAGER 
The  Independent  and  Daily  Mail,  50,000 
circulation,  owned  by  Harte-Hanks  (lom- 
munications,  Inc.,  is  seeking  an  individual 
who  has  the  ability  to  assemble  and  ad¬ 
minister  public  relations  and  promotion 
programs  for  advertising,  editorial  and  cir¬ 
culation  departments.  The  person  will 
have  planning  and  budget  control  respon¬ 
sibilities,  and  must  be  creative  and  able  to 
cope  with  high  activity.  The  newspaper  is 
located  in  Anderson.  South  Carolina,  2 
hours  northeast  of  Atlanta,  Georgia.  Indi¬ 
viduals  with  promotion,  advertising  or 
creative  work  experience  send  resume  with 
salary  history  to:  Cecilia  Kay.  Personnel 
Administrator,  Anderson  Independent  and 
Daily  Mail,  PO  Box  2507,  Anderson  SC 
29622. 


PUBUC  INFORMATION 


PUBLIC  INFORMATION— Research  fea¬ 
ture  writer,  interpret  the  diverse  functions 
of  a  major  university  to  the  public  with 
particular  emphasis  on  research.  Provide 
staff  leadership  for  cooperative  reporting 
of  university  research  through  news 
media.  B.S.  degree  in  journalism  or  related 
field  with  at  least  two  vears  of  professional 
experience  as  news  feature  or  science  writ¬ 
er  required.  Salary  $18,000-$20,000. 
Send  letter  of  application,  resume,  names 
of  three  references,  and  writing  samples 
to:  Dr  B.L.  Flinchbaugh,  Assistant  to  the 
President,  Kansas  State  University,  Man¬ 
hattan  KS  66506.  Application  deadline: 
September  25,  1979.  KSU  is  an  equal 
opportunity/affirmative  action  employer. 
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Positions  Wonted... 

PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


ADMINISTRATIVE 


OPERATIONS  MANAGER— Seasoned, 
people-oriented  production  and  data  proc¬ 
essing  manager  is  looking  for  a  good  news- 
aper  in  need  of  a  real  professional, 
nowledgeable  all  operating  departments. 
Superb  record  and  references.  Box  30026, 
Editor  &  Publisher. 


ATTENTION,  MR.  PUBLISHER! 
Having  a  problem  boosting  circulation,  in¬ 
creasing  ad  revenue?  Maybe  it's  time  you 
hired  an  editor-in-chief  who  can  turn  your 
paper  around.  Took  circulation  from 
39,989  to  55,670  (ABC)  in  2  years  while 
doubling  ad  revenue.  No  big  secret,  either. 
Dynamic  leadership,  the  ability  to  organize 
a  winning  team  and  a  special  journalistic 
sense  to  gauge  the  readers'  pulse.  You 
have  little  to  lose  but  everything  to  gain. 
Box  30041,  Editor  &  Publisher. _ 


BATTLE  SCARRED  weekly  newspaper  pub¬ 
lisher,  25  years'  experience  in  face  of 
tough  competition,  developing  a  good  bus¬ 
iness.  Seeks  change  and  new  challenges. 
Less  than  85  hours  per  week,  please.  Prize 
winning  papers;  innovative  ideas,  proven 
success  in  advertising  sales;  strong  on 
news/features;  plenty  of  energy  and  dedi¬ 
cation  left.  Super  active  in  civics,  profes¬ 
sional  public  speaker,  in  demand.  Best 
credentials,  references,  resume  available. 
Out  of  country  position  considered.  Write 
Box  30053,  Editor  &  Publisher. 


GENERAL  MANAGER — 45,  successful 
advertising-marketing  background,  work¬ 
ing  knowledge  all  departments,  seeking 
GM  responsibilities  on  small  to  medium 
daily.  Profit  oriented,  hard  worker,  good 
administrator,  community  conscious.  [)on 
Heath,  2212  S.  Arthur,  Loveland  CO 
80537,  (303)  669-3380. _ 


PUBLISHER  of  multi-unit  small  daily  oper¬ 
ation  now  available  for  new  challenge. 
Successful  turn  around  just  completed. 
Box  301 16,  Editor  &  Publisher. 


PUBLISHER-GENERAL  MANAGER 
Highly  qualified,  in  all  phases  of  newspa¬ 
per  publishing  is  available  now  for  the  op- 
portuni^  that  can  offer  stability  and 
growth.  Salary  range  over  $36K.  Call  Mr  J., 
(713)  443-0154. 


ARTIST 


COMMERCIAL  ARTIST  for  General  Motors. 
Cartoonist  for  3  weeklies.  Seeking  new 
career  on  daily.  Solid  portfolio.  Bob 
Seymour,  4651  Graford  Ln,  Stow  OH 


CARTOONIST 


YOUNG,  experienced  workingjjolitical  car¬ 
toonist  seeking  to  relocate  in  Zones  1,  2  or 
3  as  cartoonist  on  the  staff  of  a  daily  or  on 
staff  of  established  cartoonist.  Would  like 
to  interview.  Box  29588,  Editor  & 
Publisher. 


CIRCULATION 


CIRCULATION  MANAGER  25  years  experi¬ 
ence.  Know  ABC  TMC  Little  Merchant. 
Strong  in  sales  promotion,  service,  cost 
control.  Prefer  medium  daily  Zones  3  or  4. 
Box  30083,  Editor  &  Publisher. 


BUNDLE  TRUCK  DRIVER— Two  years  ex¬ 
perience  in  circulation  as  carrier,  motor 
route  driver,  and  supervisor.  Have  a  good 
used  postal  step-van.  I  am  willing  to  relo¬ 
cate  anywhere  in  Zone  5.  Jim  Ashenfelter, 
1104  S.  Lee,  Garrett  IN  46738,  (219) 
357-5226. 


CORPORATE  CIRCULATOR,  presently 
employed,  seeks  relocation  to  large  opera¬ 
tion  as  director.  Prefer  Zone  5.  Box  29907, 
Editor  &  Publisher. _ 

IT'S  A 

.  CLASSIFIED  SECRET!, 

We'll  never  reveal  the  identity  of  an  E&P 
Box  Holder.  However,  if  you  want  to 
answer  a  Box  Number  ad,  but  don't  want 
your  reply  to  go  to  certain  newspapers  (or 
companies),  just  seal  you  reply  in  an 
envelope  addressed  to  the  Box  Holder. 
Attach  a  note  telling  us  what  newspapers, 
groups,  or  companies  you  don't  want  the 
reply  to  reach.  Then  put  the  reply  and  the 
note  in  an  envelope  addressed  to  E&P 
Classified.  If  the  Box  Number  you're 
answering  is  on  your  list,  we'll  discard  your 
reply. 


CLASSIFIED  ADVERTISING 


HIGHLY  result  oriented  classified  manager 
seeks  expanded  career  opportunity.  Have 
15  years  experience  with  75,000  circula¬ 
tion  daily.  Desire  to  relocate  to  Zone  3  or  4. 
Contact  Harlan  Phillips,  1319  Lake  Valley 
Rd,  Macon  GA  31210,  (912)  477-3336. 

CLASSIFIED  CONSULTANT  to  start  or 
beef  up  your  phone  room.  Jan  Michaels, 
(612)  874-6351.  Zones  4.  6.  8. 


EDITORIAL 


14  YEARS  industrial  editing,  7  years 
newspaper  reporting,  2  years  varied  sales. 
Competent,  dependable,  adaptable.  What 
do  you  need?  I  need  a  Job  and  will  pay 
relocation.  BobGuibord,  14133  Breakfast. 
Bedford  Ml  48239. 


EXPERIENCED  community  journalist  and 
editor  seeks  Michigan  news  staff  with  ap¬ 
preciation  for  a  “people  news"  product. 
Weekly,  daily  experience.  Box  29758, 
Editor  &  Publisher. 


COPY  EDITOR,  14  years  on  Wall  Street 
Journal,  seeks  newspaper  desk,  corporate 
editing  or  PR  post  in  New  York  City, 
Philadelphia  area  or  Jersey.  Pay  negoti¬ 
able.  Seymour,  4  Jeffrey  Lane,  East 
Windsor  NJ  08520. 


AWARD-WINNING  feature  writer,  31,  pro¬ 
moted  to  management  spot  on  small  daily. 
Writes  too  well  to  give  it  up.  Zone  1  metro 
preferred  but  ready  to  go  anywhere  for 
creative  opportunity.  Box  29853,  Editor  & 
Publisher. 


SPORTS  EDITOR  and  sports  columnist 
seeks  move  to  AM  or  PM  25,0(X)  circula¬ 
tion  daily.  Clips  and  references  available 
upon  request.  Write  Box  231.  Onalaska  Wl 
54650. 


WEEKLY  EDITOR— producing  top  quality 
weekly  highly  regarded  in  border  state.  In¬ 
terested  in  relocation  to  larger  weekly, 
semi  or  group  news  slot.  Early  50's,  too 
references,  a  pro.  Box  29898,  Editor  & 
Publisher, 


REPORTER  whose  sound  reporting  skills 
are  complemented  by  sensitivity  and 
creativity  wants  position  on  lively  daily, 
preferably  in  large  Southern  ciW.  Others 
considered.  Box  30040,  Editor  & 
Publisher. 


COMING  HOME — Young  journalist  in 
high-pressure  foreign  post  seeks  stateside 
newspaper  job.  Legal  background  and 
some  business  reporting.  Single  and  will¬ 
ing  to  travel.  Box  30010,  Editor  & 
Publisher. 


CITY  COLUMNIST 

Perk  up  Page  3  with  a  breezy,  informative, 
interesting,  often-controversial  city  col¬ 
umn.  It'll  work  wonders  for  your  circula¬ 
tion.  Write  Box  30042,  Editor  &  Publisher. 


STRONG,  INTELLIGENT  EDITOR  seeks 
top  job  at  small  to  medium  daily  or  key  role 
on  larger  paper.  Twelve  years  weekly,  daily 
experience,  stringer  to  executive  editor. 
Now  assistant  editor,  70,000  daily.  Family 
man.  Zones  1,  2,  8  or  9.  Box  29947,  Editor 
&  Publisher. 


LEGAL,  LABOR  REPORTER,  member  D.C. 
bar,  4  years'  experience,  seeks  position  in 
Washington  bureau  of  daily  or  weekly 
newspaper.  Have  covered  Hill,  courts,  fed¬ 
eral  agencies  and  labor  unions.  Box 
29950,  Editor  &  Publisher. 


ENTERTAINMENT  WRITER  with  strong 
arts  background  seeks  position  with  large 
daily.  Six  years  as  newspaper  critic,  in  the 
theatre,  have  studied  and  taught  film;  that 
means  reviews,  profiles  and  features  that 
are  lively  and  knowledgeable.  Box  30103, 
Editor  &  Publisher. 


LABOR  REPORTER 

Experienced  labor/education  reporter  will¬ 
ing  to  relocate  anywhere  for  staff  spot  or 
cover  your  needs  in  New  York  City  metro 
area.  Money  not  as  important  as  opportun¬ 
ity  to  provide  intelligent,  quality  work.  Box 
30075.  Editor  &  Publisher. _ 


When  answering  an  E&P  Box  number 
be  sure  to  include  on/y  non-returnable 
clips  and  samples. 
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EDITORIAL 


AGGRESSIVE  lady,  now  bureau  chief  for 
mid-sized  daily,  seeks  advancement.  3 
years  in  news  biz.  (3uick,  lucid  writer;  art¬ 
ful  photographer.  Contact  G.  Weikel,  1162 
11th  Av.  #6.  Seattle  WA  98112. 


SELF  STARTING  reporter  wants  change 
after  SVz  years  on  two  cycle  50,000  plus 
daily.  Varied  experience  in  central  Florida 
with  beats  ranging  from  public  safety  to 

fpvernment,  courts  and  features.  Looking 
or  a  progressive  paper  with  a  need  for  a 
polished  staff  writer  in  general  assignment 
and  features  with  some  beat  duties.  Prefer 
the  South  but  will  consider  all  good  offers. 
Box  29956,  Editor  &  Publisher. 


YOUNG  WOMAN  writer,  recent  graduate, 
seeks  entry  level  position  on  Boston  area 
publication.  Experienced  in  editing,  re¬ 
porting  and  photography.  Box  29965, 
Editor  &  Publisher. 


STRINGER— New  York  City 
Former  Time  Magazine,  Chicago  Tribune 
reporter-writer  available  in  New  York  City 
to  cover  your  editorial  needs,  including 
photography.  Reasonable  rates.  Box 
30074,  Editor  &  Publisher  or  (212)  AC 
2-2435  after  4  pm  EST. 


EXPERIENCED,  young  sportswriter  at 
20,000  daily/Sunday  wants  to  tackle 
major/medium  daily.  Have  covered  pros, 
preps,  colleges  and  shared  daily  column. 
Will  relocate  anywhere.  Box  3(X)60,  Editor 
&  Publisher. 


PICTURE  EDITOR — If  you're  looking  for  a 
hard-working  talented  picture  editor  with  a 
couple  decades  experience  (first  as  a 
prize-winning  photographer) — newspaper 
and  wire  service— then  I'm  your  man.  Have 
directed  just  myself  and  also  large  staffs. 
Location  of  paper  is  not  important.  But 
quality  of  publication  and  desire  to  make 
jpb  financially  worthwhile  is.  Reply  Box 
30110,  Editor  &  Publisher. 


RENAISSANCE  newswoman  seeks  crea¬ 
tive  leadership  position  with  progressive 
daily  in  Detroit  or  St.  Louis.  If  you  need  a 
dedicated  Journalist  whose  experience  in¬ 
cludes  editing,  photojournalism,  report¬ 
ing,  writing,  production,  teaching,  layout/ 
design,  and  interpersonal  psychology, 
write  Box  29969,  Editor  &  Publisher. 


HELP  NEEDED!?! 

Hard-nosed,  28-year-old  managing  editor 
of  4000  circulation  daily  in  desperate  need 
of  more  challenging  position.  Award  win¬ 
ner;  pistol-packing  (no  gossip)  local  col¬ 
umnist;  readable,  potent,  editorial  writer; 
without  a  doubt,  you  help  him,  he'll  help 
you!  Prefer  Zones  3,  7,  8,  9.  Box  29994, 
Editor  &  Publisher. 


REPORTER/COPYEDITOR— Agile  gung-ho 
reporter,  29,  seeks  fitting,  feisty,  daily 
heavy-weight  editors  to  unleash  him.  Uni¬ 
versity  of  Missouri  J-grad,  3  years  report¬ 
ing  and  editing  (VDT),  back  after  year  on 
kibbutz.  David  Reich,  201  Ocean  Av 
1508P,  Santa  Monica  CA  90402,  (213) 
393-2761. 


FREELANCE 


MIAMI-based  reporter  with  six  years'  ex¬ 
perience  is  ready  for  news  and  feature  as¬ 
signments.  (305)  444-6319. 


PHOTOJOURNAUSM 


WE  NEED  EACH  OTHER— Diligent,  hard 
working  photographer  needs  staff  position 
with  a  paper  or  magazine  that  needs  qual¬ 
ity,  energy,  and  dedication.  I  have  five 
years  experience,  willing  to  relocate  and/or 
travel.  I'm  primarily  interested  in  a  daily, 
but  will  seriously  consider  any  weekly  or 
monthly.  (Contact  Henry  Posner,  29  Saxon 
Way,  New  Rochelle  NY  10804.  Phone  (914) 
235-3090. 


TALENTED  PHOTOGRAPHER  seeks  posi¬ 
tion  on  daily.  Working  in  Georgia  and  would 
like  something  better  in  South  or  Midwest. 
Jerry  Welch,  430  Myrtle  Dr,  Thomasville 
GA  31792. 


"TALENTED,"  competent  photographer/ 
reporter  with  3  years  experience  on  a 
weekly  paper  seeks  staff  photographer  po¬ 
sition  on  medium  size  city  daily.  Resume 
and  clips  furnished  upon  request.  Prefer 
northern  Zone  9,  willing  to  go  elsewhere. 
Box  29963,  Editor  &  Publisher. 


ENTER  PR  ISING/Talented/Dedicated 
photojournalist  seeks  staff  post  on  photo- 
conscKJUs  daily  NOW.  Box  29961,  Editor  & 
Publisher. 


PRODUCTION 


YOUNG  PRESSROOM  SUPERVISOR  for 
mid  size  daily  desires  new  challenge.  11 
years  experience  in  offset  and  letterpress, 
including  7  years  supervisory  experience. 
Box  29782,  Editor  &  Publisher. 


GENERAL  FOREMAN— Knowledgeable  all 
facets  production.  No  more  challenges 
here.  Box  29750,  Editor  &  Publisher. 


PRODUCTION  MANAGER— Stable,  proven 
performer  with  impeccable  record  and  ex¬ 
tensive  computer  knowledge  and  experi¬ 
ence.  Strictest  confidence.  Box  30034, 
Editor  &  Publisher. 


PRODUCTION,  OPERATIONS  director. 
Presently  Production  Director  on  high  vol¬ 
ume  profit  oriented  mid-size  AM/PM  Sun¬ 
day  on  East  Coast,  seeking  position  with 
future  advancement  for  recognized 
achievements.  Extensive  background  in 
automation,  conversions,  budgeting,  cost 
control  and  labor  relations.  Salary  negoti¬ 
able,  willing  to  relocate.  Best  references. 
Box  30118,  Editor  &  Publisher. 


PUBUC  INFORMATION 


BEST  IN  EUROPE  for  3  years.  Started  pub¬ 
lic  information  program  that  produced 
over  1800  q^uality  electronic  and  print  re¬ 
leases  to  English  and  German  media. 
Available  imniediately.  Box  30068,  Editor 
&  Publisher. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location  without  specific  identification 
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Shop  Talk  at  Thirty  By  Robert  U  Brown  ^OWS  Staff  enlarged 
- s - ' -  on  zoned  editions 


The  columnist's  nerve 

Lots  of  journalistic  commentators, 
columnists  and  others,  have  tried  to 
answer  the  question:  “What  gives  you 
the  nerve  to  sound  off  on  anything  and 
everything  that  happens  in  Washington 
or  the  world?” 

Vermont  Royster,  former  editor  of  the 
Wall  Street  Journal,  has  done  a  better 
job  at  it  in  the  Sept.  5  edition  of  that 
paper  than  anyone  has  before  him. 

In  his  column  “Thinking  Things 
Over,”  Royster  said  the  question  had 
been  put  to  him  recently  “in  stinging 
fashion”  by  one  of  his  own  readers.  In 
one  form  or  another  it  has  been  put  to 
journalists  by  every  President  since 
George  Washington,  he  wrote,  “and  it 
crops  up  wherever  soi-disant  commen¬ 
tators  encounter  their  fellow  man.” 

“Journalistic  commentary,”  he  wrote, 
“is  a  peculiar  occupation.  The  writer 
perforce  deals  with  many  topics  and  is¬ 
sues  on  which  he  is  not  an  expert.  One 
day  it’s  taxes,  the  next  the  economy  or 
some  Constitutional  issue,  and  on 
another  day  a  question  of  foreign  policy 
involving  perhaps  some  distant  and  un¬ 
familiar  part  of  the  world. 

“This  helps  explain  why  the  general 
level  of  journalistic  commentary  is  so 
mediocre.  .  .  . 

“It’s  not  a  matter  of  intelligence.  The 
lawyer,  the  doctor,  the  businessman,  the 
shopkeeper  or  the  carpenter  may  be 
smarter.  They  may,  and  often  do,  have  a 
commonsense  perspective  sharper  than 
those  who  profess  to  offer  perspective  in 
the  public  prints. 

“But  most  people  most  of  the  time  are 
busy  with  their  day’s  occupations,  with 
all  the  demands  these  put  on  their  time 
and  attention.  It’s  only  with  their  left¬ 
over  time  that  they  contemplate  the 
SALT  treaty,  muse  on  the  problems  of 
Palestine,  mull  over  the  arguments  be¬ 
tween  the  Keynesians  and  the 
monetarists,  or  consider  the  details  of 
the  President’s  budget. 

“On  the  other  hand,  following  public 
affairs  is  the  full  time  occupation  of  the 
journalistic  commentator,  be  he 
anonymous  editorial  writer  or  famous 
columnist.  The  news  of  the  day  is  his 
workaday  world.  He  can  spend  his  time 
reading  the  full  text  of  the  President’s 
speech,  poring  over  that  proposed  tax 
bill  or  international  treaty,  and  some  of 
them  actually  do  so. 

“That  is  not,  by  itself,  the  making  of  a 
sage.  The  journalist,  almost  by  defini¬ 
tion,  is  a  professional  amateur,  knowing 
a  little  bit  about  a  lot  of  things  and  not 
very  much  about  anything.  His  only 
claim  on  the  reader’s  attention  is  that  he 
is  paid,  albeit  a  paltry  sum,  to  do  what 
the  doctor  and  the  businessman  might  do 
if  they  had  the  time. 
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“Very  modest  credentials  indeed.  But 
that’s  all  he  has.” 

Royster  noted  that  most  columnists 
come  to  it  because  they  have  been  good 
reporters  and  it  is  assumed  that  because 
they  are  knowledgeable  about  govern¬ 
ment  or  foreign  affairs  they  may  have  an 
opinion  worth  listening  to. 

That  is  not  always  true,  he  said. 
“Many  a  good  reporter  has  been  ruined 
by  asking  him  to  think.” 

There’s  a  great  difference  “between 
being  informed  and  being  thoughtful,” 
and  on  the  latter  the  reader  must  make 
his  own  judgment,  he  wrote. 

Advising  his  own  readers,  Royster 
concluded:  “there’s  no  reason  for  you  to 
suffer.  You  can  pick  and  choose  accord¬ 
ing  to  your  own  prejudices.  And,  though 
the  thought  be  treasonable,  there’s 
nothing  to  prevent  you  from  turning  the 
page.” 


Eugene  Patterson 


White  Foundation 
cites  Patterson 

Eugene  Patterson  will  receive  the  1980 
William  Allen  White  Foundation  Award 
for  Journalistic  Merit  at  ceremonies  next 
February  8  at  the  University  of  Kansas. 

Patterson,  editor  and  chief  executive 
officer  of  the  St.  Petersburg  (Fla.)  Times 
and  its  Washington  publication.  Con¬ 
gressional  Quarterly,  will  become  the 
31st  recipient  of  the  citation  during  the 
annual  celebration  honoring  the  late  Em¬ 
poria  (Kan.)  Gazette  editor  'William 
Allen  White. 

The  citation  is  given  annually  to  a 
journalist  who  “exemplifies  William 
Allen  White  in  service  to  his  profession 
and  his  country.” 

Patterson’s  selection  was  announced 
by  W.  David  Merritt,  executive  editor  of 
the  Wichita  (Kans.)  Eagle  and  Beacon 
and  chairman  of  the  White  Foundation’s 
national  citation  committee. 


St.  Petersburg  (Fla.)  Times  has  pro¬ 
moted  several  staffers  and  substantially 
enlarged  regional  writing  and  editing 
staffs  to  return  publication  of  all  four  re¬ 
gional  editions  to  seven  days  a  week. 

The  regional  editions  were  started  as 
dailies  but  reduced  to  five-day  publica¬ 
tion  during  1974-5.  Daily  regional  publi¬ 
cation  resumed  July  16. 

Each  regional  is  a  full-size  section  con¬ 
taining  zoned  news  and  advertising  of  a 
particular  suburban  area  of  St. 
Petersburg.  The  regional  editions  are 
wrapped  around  the  main  product  for 
home  delivery  and  inserted  into  single 
copies. 

The  expanded  staff  includes: 

Deborah  Blum,  Clearwater  Times, 
from  Macon  Telegraph;  Tim  Smart, 
Clearwater  Times,  from  Univ.  of 
Florida;  Brad  Rogers,  Clearwater  Times, 
from  Univ.  of  Florida;  Kathleen  Shan- 
ley,  Citrus-Hernando  Times  sports,  from 
Quincy  (Mass.)  Patriot-Ledger; 

Kevin  Mulligan,  Citrus-Hernando 
Times,  from  Brooksville  (Fla.)  Sun- 
Journal;  Roy  Mays,  Citrus-Hernando 
Times,  from  Evening  Independent; 
David  Morrison,  Pasco  Times  photo, 
from  Univ.  of  South  Florida;  Emily 
Stehle,  Pasco  Times,  from  city  staff; 
Judy  Hill,  CityPlus,  from  correspondent; 
Dr.  Frank  Taylor,  Clearwater  Times, 
from  Pensacola  News-Journal;  Steven 
Marques,  Clearwater  Times,  from  Univ. 
of  Penn.; 

Bonnie  Limbach,  regional  desk,  from 
Univ.  of  South  Florida;  Peter  Haugen, 
regional  desk,  from  Moline  (Ill.)  Daily 
Dispatch  news  desk;  David  Reddick,  re¬ 
gional  desk,  from  Palm  Beach  Post); 

David  Rettig,  regional  desk,  from  Eck- 
erd  College;  Barry  Bradley,  news  desk, 
from  Cocoa  Today;  David  Poliak,  news 
desk,  from  city  editor  of  Niagara 
Gazette;  Barry  (Tronin,  police  reporter, 
from  City  News  Bureau  (Chicago);  Ver¬ 
non  Smith,  city  staff,  from  Kansas 
Univ.;  John  Donley,  sports,  from  sports 
editor  Harvard  Crimson; 

Michael  Skinner,  Floridian  magazine 
writer,  from  Atlanta  Magazine;  Chic 
Bain,  Floridian  assistant  editor,  from 
academic  leave; 

Theresa  White,  city  staff,  from  City  of 
St.  Petersburg  Human  Relations  Dept.; 
Lori  Korleski,  Newsfeatures  desk,  from 
Beaumont  (Tex.)  Enterprise. 

The  recent  promotions  include: 

Robert  Hooker,  from  political  editor  to 
assistant  city  editor;  Neil  Skene,  return¬ 
ing  from  Mercer  Univ.  law  school  to  as¬ 
sistant  city  editor;  Gary  Gorman,  from 
news  desk  to  assistant  city  editor;  Fay 
Joyce,  from  editorial  board  to  political 
editor;  Martin  Dyckman,  from  Washing¬ 
ton  Bureau  to  editorial  board;  Stephen 
Nohlgren,  from  assistant  news  editor  to 
executive  sports  editor. 
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‘We  knew  going 
in  we'd  get 
quality  and 
productivity  with 
the  Harris  N-16^.’ 

John  Tygret 

Corporate  Production  Manager 
John  P.  Scripps  Newspapers 
California  and  Washington 

“When  we  built  our  new  plant  for  the 
Ventura  County  Star  Free  Press,  we 
wanted  capability  beyond  just  getting  out 
the  daily  paper. 

“We  wanted  equipment  that  would  let 
us  handle  lucrative  insert  and  tabloid 
printing,  too. 

“And  we’ve  found  the  Harris  N-1660  is 
the  perfect  answer.  We  ordered  it  with  a 
double  delivery,  so  we  don’t  have  to 
remove  plates  on  a  long  commercial  run 
in  order  to  plate  up  for  the  daily. 

“Our  Harris  is  cruising  at  55,000  pph, 
and  we’ve  tested  it  flat  out  at  60,000  with 
no  problems.  So  now  we’re  geared  up  for 
a  future  that  could  entail  increased  circu¬ 
lation,  increased  color,  increased  paging, 
and  increased  commercial  work.” 

Productivity.  Quality.  Two  good  reasons 
why  the  Harris  N-1660  is  outselling  its 
competitive  counter  part  by  a  50%  margin. 
And  good  reason  why  you  should  compare 
presses  before  making  a  decision. 


Harris  Corporation,  Web  Press 
Division,  Mechanic  Street,  Westerly, 
Rhode  Island  02891. 


Memphis  Press-Scimitar 


the  nation's 
third  largest 
growth  market 


market  is  through  the  Commercial 
Appeal  and  Memphis  Press- 
Scimitar.  On  the  average  weekday 
66%  of  all  adults  in  the  Memphis 
SMSA  read  these  newspapers. 

This  readership  cumes  to  82%  over 
a  5-day  period.** 


Memphis  is  not  only  the  nation’s 
third  largest  growth  market,  but 
also  ranks  as  the  nation’s  14th 
largest  city,  and  largest  market  in 
the  tri-states  of  Tennessee. 
Arkansas,  and  Mississippi.  The 
best  way  to  reach  this  growing 


Memphis  is  growing,  and  the  medium  keeping  pace  with  that  growth  is  newspaper 
Put  your  advertising  dollars  to  work  in  Memphis — in  PRINT. 


Advertising  Age 

’Memphis  CMS,  Belden  Associates.  1979 


THE  COMMERCIAL  APPEAL 


SCRIPPS-HOWARD  NEWSPAPERS 


Represented  nationally  by  Story  &  Kelly-Smith,  Inc.  For  further  information  contact  Perry  Williams,  Research  Manager, 
Memphis  Publishing  Company,  publishers  of  The  Commercia  Appeal  and  Memphis  Press-Scimitar, 

495  Union  Avenue.  Memphis,  Tennessee,  38101.  (901)  529-2226 


